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Some  of  the  reasons  why 
our  photographer 
Ovie  Carter  was  named 
Photographer  of  the  Year 
by  the  Illinois  Press 
Photographers  Association 


OVIE  CARTER 


A  Step  ahead  of  the  times, 


% 


When  Pulse  Inc  took  a  recent  readership  survey  it  showed  that  2  out  of  3 
readers  of  San  Antonio  daily  and  Sunday  newspapers  read  The  Light. 


Easy  reader. 
South  Texas  style. 


Now  that  s  not  really  surprising  when  you  consider  that  those  results  merely 
confirm  what  Sindlinger  and  others  have  told  us  before. 


We  like  the  responsibility  that  goes  with  that  kind  of  leadership. 
Readers  and  advertisers  expect  more  of  us  every  day. 

And  we  give  it  to  them. 

That  s  the  way  it  is  in  South  Texas  where 


2  oul  of  3  readers  oi'  San  Antonio  daily 
and  Sunday  newspapers  read  1  he  Li^ht. 


San  Antonio  Light 

Represented  nationally  by  Hearst  Advertising  Service,  Inc 


Last  year  in  Detroit 

a  flooding  basement,  a  defective  furnace, 


and  three  rats  got  an  FHA  mortgage. 
That’s  when  The  News  raised  the  roof. 


Rats  and  leaks. 

Overpriced,  substandard  houses. 

Negligent  appraisers.  And  corrupt 
real  estate  speculators. 

All  parts  of  last  year’s  Federal 
Housing  Administration  program  in 
Detroit.  A  program  that  led  to  bungled 
inspections  and  mishandled 
complaints.  A  program  that  The  Detroit 
News  helped  reform,  because  of 
reporter  Don  Ball’s  continuing 
investigative  series  on  FHA  mortgage 
abuses. 

For  over  a  year.  Ball  has  looked  at 
the  FHA  system  of  insuring  mortgages 


under  sections  221 D2  and  235.  Two 
FHA  projects  that  offer  mortgages  with 
only  a  token  down-payment  to  low- 
income  families. 

Ball  discovered  that  too  often  the 
projects  were  being  manipulated  to 
fleece— rather  than  help— the  poor. 
Low-income  families  who  were  conned 
into  defective,  over-priced  homes. 
Welfare  mothers  who  had  to  live  with 
furnaces  that  burned  out  in  a  month, 
walls  that  crumbled  under  a  hasty 
cosmetic  job,  and  roofs  that  quickly 
revealed  leaks.  Unknowingly  these 
families  bought  homes  that  already 
had  been  condemned  by  the  city. 

Then  they  faced  repair  bills  so  high 
they  could  no  longer  afford  mortgage 


payments.  And  Ball  told  how  the  FHA 
ignored  their  appeals. 

Ball  told  the  story.  And  the  telling 
changed  the  story.  Slowly  the  FHA 
initiated  reforms.  Like  re-appraising 
their  appraisers.  Requiring  city 
inspection  of  their  homes.  And 
establishing  a  complaint  division. 

The  FHA  changed.  And  so  the  future 
of  housing  in  Detroit  changes.  Because 
The  Detroit  News  did  what  a 
newspaper  must  do.  Look  at  a  story 
deeply.  Thoroughly.  Meaningfully. 

That  never  changes. 

The  Detroit  News 

Largest  evening  newspaper  circulation  in  America. 


EDITOR  &  PUBLISHER  CALENDAR 


Each  year  the  TV  Scout  Television 
Preview  Service  presents  the  TV 
SCOUT  AWARDS  for  excellence 
in  motion  pictures  mode  especially 
for  television.  The  awards  ore  voted 
by  those  who  know  TV  best  —  the 
TV  critics  on  doily  newspapers. 
This  year  these  awards  were  pres¬ 
ented  on  The  Merv  Griffin  Show; 

BEST  ACTOR 

in  a  television  film 

JAMES  CAAN 

"Brian's  Song" 


BEST  ACTRESS 

in  Q  television  film 

PATRICIA  NEAL 

"Homecoming" 


BEST  FILM 

mode  for  television 

"BRIAN'S  SONG" 


Notional  promotion,  including  tele¬ 
vision  exposure,  is  one  plus  factor 
of  the  service  that  helps  readers  of 
nearly  200  newspapers  to  be  selec¬ 
tive  and  discriminating  in  TV  view¬ 
ing.  If  you  would  like  to  see  sam¬ 
ples  of  the  No.  1  television  preview 
service,  write  to  Richard  W.  John¬ 
son  at  the  address  below: 


JUNE 

4-16 — API  Seminar  for  Advertising  Executives  (Newspapers  over  75,000 
circulation)  Columbia  University,  New  York. 

4- 8 — Newspaper  Division,  Special  Libraries  Association.  Statler  Hilton,  Bos¬ 
ton. 

5- 8 — International  Press  Institute.  Munich.  W.  Germany, 

8- 10 — New  York  State  Dailies  Advertising  Managers  Bureau.  Pine  Tree 
Point  Club,  1,000  Islands,  Alexandria  Bay. 

9 —  Canadian  Press.  Ontario  News  Editors.  Sarnia,  Ont. 

11-15 — ANPA  Research  Institute  Production  Management  Conference  with 
Mid-Atlantic  Newspaper  Mechanical  Conference.  Convention  Hall,  At¬ 
lantic  City,  N.J. 

11-13 — New  York  State  Society  of  Newspaper  Editors.  Pleasant  View 
Lodge,  Freehold,  N.Y. 

13-16— North  American  Newspaper  Travel  Advertising  Managers  Associa¬ 
tion.  Eden  Roc,  Miami  Beach,  Fla. 

15 — Callfornla-Nevada  Associated  Press  News  Editors  Council.  Rickey’s 
'  Hyatt  House,  Palo  Alto. 

15-17 — Kentucky  Associated  Press  Association.  Cumberland  Falls  State  Park. 

15- 17 — Tennessee  Press  Association.  River  Terrace  Hotel,  Gatllnburg,  Tenn. 

16- 17— Arizona  Newspapers  Association  workshop.  Hassayampa  Hotel, 
Prescott. 

16— Canadian  Press.  West  news  editors.  Prince  George,  B.C. 

16-17 — Michigan  Associated  Press  Editors.  Hidden  Valley,  Gaylord. 

18-21 — Association  of  Newspaper  Classified  Advertising  Managers.  Shera¬ 
ton  Hotel,  Philadelphia. 

18-21 — SNPA  Foundation  workshop:  Women's  Pages.  University  of  Ken. 
tucky,  Lexington. 

18-30 — API  Seminar  for  City  Editors  (over  75,000  circulation).  Columbia 
University,  New  York. 

18-19 — Idaho-Utah-Spokane  AP  Association.  Sun  Valley. 

21- 24— National  Newspaper  Publishers  Association,  Miami,  Fla. 

22- 24 — Texas  Press  Association.  Emerald  Beach  Holiday  Inn,  Corpus  Chrlstl. 

22- 25 — Pennsylvania  Newspaper  Publishers  Association.  Hilton  Washington 
Club  Inn,  Virginia  Beach,  Va. 

23- 25 — New  Jersey  Press  Association.  Essex  &  Sussex  Hotel,  Spring  Lake. 

24-  Canadian  Press.  East  news  editors.  St.  John's,  Nfld. 

25- 29 — International  Circulation  Managers  Association.  Century  Plaza 
Hotel,  Los  Angeles. 

25- 27 — New  England  Newspaper  Advertising  Executives  Association.  Moun¬ 
tain  View  House,  Whitefield,  N.H. 

26- 29 — National  Press  Photographers  Association.  Robert  Meyer  Motor 
Inn,  Orlando,  Fla. 

26-30 — Newspaper  Guild.  San  Geronimo  Hotel,  San  Juan,  P.R. 

JULY 

9-12 — SNPA  Foundation  Seminar:  The  American  Family.  Mercer  Univer¬ 
sity,  Macon,  Ga. 

13-15— North  Carolina  Press  Association.  Blockade  Runner  Hotel.  Wrights- 
ville  Beach. 

13-15 — ^Virginia  Press  Association.  Sheraton  Hotel,  Fredericksburg,  Va. 
16-22 — International  Conference  of  Weekly  Newspaper  Editors.  Pere  Mar¬ 
quette  Lodge,  Grafton,  III. 

16- 19 — International  Newspaper  Advertising  Executives,  Marriott  Hotel, 
Chicago. 

17- 19 — National  Newspaper  Association  with  Oregon  Newspaper  Publish¬ 
ers  Association.  Portland  Hilton.  Portland,  Ore. 

20-22 — Alabama  Press  Association.  Walt  Disney  World,  Orlando,  Fla. 
30-Aug.  2 — SNPA  Foundation  Seminar:  Trends  in  race  relations.  Vanderbilt 
University,  Nashville,  Tenn. 


AUGUST 

5-8— SNPA  Eastern  Division  Mechanical  Conference.  White  House  Inn, 
Charlotte,  N.C. 

5-1 1 — International  Typographical  Union,  Pfister  Hotel,  Milwaukee. 

M-12 — West  Texas  Press  Association  annual  convention.  Brownwood. 
13-16 — Texas  Daily  Newspaper  Association  convention.  Las  Vegas,  Nev. 
25-26 — Newspaper  Advertising  Executives  of  the  Carolines  meeting.  Hilton 
Head  Inn,  Hilton  Head,  S.C. 

27-29— New  York  State  Publishers  Association  convention.  Whiteface  Inn, 
Lake  Placid. 
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A  healthy  cash 
flew  is  geed  far 
year  circulatien. 

a  planning  system  that  permits  our 
newspapers  to  make  maximum  use  of 
cash  generated  from  operations. 

His  work  takes  the  guesswork 
out  of  cash  flow  projections  and  earnings 
projections.  And  helps  provide  our 
publishers  with  plenty  of  time  to 
concentrate  on  their  main  job:  the 
information  needs  of  their  community. 

Larry  is  just  one  of  our  corporate 
specialists  who  helps  solve  problems 
in  financial  planning,  sales,  marketing, 
production  systems,  computer  opera¬ 
tions  and  labor  relations. 

We  keep  them  in  circulation. 

As  our  corporate  director 
of  financial  services,  Larry  Franklin 
works  closely  with  each  Harte- 
Hanks  property.  He  coordinates 


hARTE'kANks  NEWSpApERS,  iNC. 


Abilene  Reporter-News 
Anderson  Independent-Mail 
Big  Spring  Herald 
Bryan/College  Station 
Eagle 

Commerce  Journal 
Corpus  Christi  Caller-Times 


Corsicana  Sun 
Denison  Herald 
Framingham  News 
Greenville  Herald-Banner 
Hamilton  Journal  News 
Huntsville  Item 
Lewisville  Leader 


Marshall  News  Messenger 
Pans  News 

San  Angelo  Standard-T imes 
San  Antonio  Express  &  News 
Woodbury  Times 
Ypsilanti  Press 


Executive  Ofticee:  Herte-Henke  Newtpepere,  Inc.,  P.  O.  Box  269,  San  Antonio,  Texas  78291 
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has  all  ihe  answers! 

Unduplicated  data  about 
NEWSPAPER  MARKETS 

•  Complete  standardized  market  data  sur¬ 
veys  of  more  than  1,500  daily  newspaper 
markets,  United  States  and  Canada. 

•  E&P  estimates  of  1972  total  and  per 
household  income  and  retail  sales;  1972 
population  and  households. 

•  Revised  and  enlarged  market-by-market 
listings  of  Food  and  drug  chains,  super¬ 
markets,  discount  and  department  stores. 

$15  per  copy 


Editor  &  Publisher 

850  THIRD  AVENUE.  NEW  YORK,  N.  Y.  •  10022 


CA  TCH-lines 

By  Lenora  Williamaon 

TRASH  IS  TRASH— EXCEPT  WHEN  IT  IS  NEWS.  Tuc¬ 
son  city  attorney  Herman  Williams  is  alleged  to  have  declared 
trash  cans  in  the  City  Hall  should  be  off  limits  to  newsmen. 
He  said  all  those  trash  cans  in  council  chambers  have  become 
a  major  source  of  information  for  reporters  barred  from  execu¬ 
tive  sessions.  Get  the  full  picture  of  our  colleagues  at  work  in 
Tucson? 

«  »  * 

SIGN  IN  THE  TIMES — Down  in  the  Readers’  Letters  to 
the  London  Sunday  Times  is  one  from  a  lady  who  reports 
that  she  went  into  a  men’s  shop  on  the  Strand  and  asked  to 
buy  a  pair  of  black  silk  evening  socks.  “The  assistant  fled  to 
the  recesses  of  the  shop  to  consult  a  colleague.  When  he  came 
back  he  said;  “I’m  sorry,  but  the  only  silk  we  have  is  nylon.” 
«  *  * 

THE  NAME’S  NOT  THE  SAME— An  Okinawa  radio  sta¬ 
tion  filed  a  protest  when  it  got  new  call  letters  following  the 
island’s  reverting  to  Japan.  It  was  assigned  JORO  by  a  min- 
istery  employe  who  didn’t  recognize  JORO  written  western 
style.  It’s  the  Japanese  word  for  prostitute.  The  New  York 
News  punny  head  on  the  story:  “Well,  They’re  Hookered!” 

*  *  * 

TIME  DOESN’T  MARCH  ON  in  the  newspaper  morgue. 
Watson  Spoelstra  (in  “Tiger  Tracks”  for  the  Detroit  News) 
explains  that  Joseph  Howard  Coleman  is  a  second-generation 
Detroit  pitcher.  His  father,  Joseph  Patrick  Coleman,  pitched 
for  the  1955  Tigers.  When  young  Joe  won  a  game  for  the 
Tigers  recently,  the  Flint  Journal  illustrated  the  story  with 
papa’s  picture. 

*  *  * 

BRAVEST  PUBLISHER  OF  THEM  ALL— Richard  E. 
Campbell  planned  his  four-week  campaign  carefully.  First 
week,  he  announced  that  his  Jensen  Beach  (Fla.)  Mirror 
soon  would  print  a  nude  male  centerfold.  Second  week,  he 
specified  date  of  publication;  third  week,  the  eventual  subject 
was  identified  as  a  local  doctor — good  looking,  debonair. 
Reader  interest  rose  to  “record  heights”  and  along  came  a 
few  indignant  calls  and  a  few  subscription  cancellations. 
Fourth  week:  the  Mirror  carried  a  full-page  photo  of  the 
doctor  as  a  baby. 

*  *  * 

VETERAN  OF  ASSORTED  DIFFERENCES  with  reporters 
and  photographers,  Jacqueline  Onassis  told  an  Iranian  news- 
woman  that  she  is  afraid  of  reporters  “when  they  come  to 
me  in  a  crowd.  I  don’t  like  crowds  because  I  don’t  like  im¬ 
personal  masses.  They  remind  me  of  swarms  of  locusts.” 
Maryam  Kharazmi  of  the  English  language  newspaper  Kayhan 
International  got  her  interview  in  Tehran  by  asking  Mrs. 
Onassis  whether  she  was  the  same  today  as  when  she  was  Mrs. 
Kennedy. 

Of  her  own  early  job  as  an  inquiring  photographer,  Jackie 
recalled:  “Often  it  was  difficult  to  get  anything.  It  taught  me 
not  to  expect  too  much  and  not  to  take  things  for  granted.” 
*  *  * 

THOSE  MACHINES  HAVE  HAD  IT— Seven  years  of  an 
all-vending  machine  food  service  in  the  Newsday  cafeteria  on 
Long  Island  are  about  to  end.  Food  consultant  Arthur  William 
Dana  interviewed  employees  and  drew  up  specifications  for  a 
24-hour-a-day,  fresh  food  operation.  Dana  issued  an  ultimatum 
to  bidders:  Coffee  will  be  freshly  brewed  in  coffee  urns  (hold 
face  type  for  this  in  the  employee  publication  Inside  Newsday) . 
“Flavor,”  said  Dana,  “is  what  coffee  is  all  about  ...  Fair  or 
mediocre  coffee  cannot  be  tolerated.” 

*  «  » 

MEANWHILE  ON  THE  OTHER  SIDE  OF  THE  ATLAN¬ 
TIC  Danish  technologists  have  invented  a  machine  that  pro¬ 
duces  a  hard-boiled  egg  16  inches  long,  2  inches  in  diameter. 
They  pour  16  yolks  into  an  inner  tube;  16  whites  into  a  tube 
surrounding  the  yoke  tube — hard  boil  both  and  wrap  the 
whole  thing  in  a  plastic  eggshell.  Considering  the  “fairly 
workmanlike  job  the  hens  do”,  all  this  seems  unnecessary 
comments  “Once  Over  Lightly”  of  the  Providence  (R.I.)  Sun¬ 
day  Journal.  The  excuse  is  that  said  contraption  helps  house¬ 
wives  prepare  the  national  specialty  of  long  ham  and  egg  pies. 
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SELL  where^ 
the  SELLING 
is  GOOD  I 


SYRACUSE ! 
America's 

BESTiMWi 

TEST'I®^K 

Marketft®^ 


52  nd  Ranking  City 

7th  in  General  Food  Linage 


No  other  medium  or  combination  of  medio 
in  this  area  can  deKver  comparable  cover¬ 
age  at  comparable  cost.  Let  America's  best  test 
market  provide  your  marketing  answers  with  the 
nation's  foremost  test  medium. 


Source:  1970  Medio  Records  1970  S.R.D.S. 


The  Syracuse  Newspapers 

Herold-Journol  •  Post-Standard  Daily 
Herald-American/Post-Standard  Sunday 

Newhouse  Newspapers,  420  Lexington  Avenue,  New  York,  N.Y.  10017 
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Publisher  and  Editor 


&.  Publisher 

®  THE  FOURTH  ESTATE 
James  Wright  Brown 
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•  Mo.  arersKe  net  paid  December  tl,  1971 — 91,948 
Renewal  Rate — 76.89b 


Freedom  of  the  Press  Day 

Many  years  ago  the  Inter  American  Press  Association  designated 
June  7  as  Freedom  of  the  Press  Day  to  be  honored  throughout  the 
Americas.  It  is  observed  widely  by  the  press  in  Latin  .\merica  and 
only  slightly  by  newspaj>ers  north  of  the  Rio  Grande.  This  is  not  a 
time  for  self-aggrandizement  but  a  day  on  which  newspapers  can  and 
should  emphasize  the  importance  of  a  free  jiress  as  the  cornerstone  of 
all  liberties.  That  theme  needs  reiteration  today  more  than  ever. 

In  his  statement  for  this  occasion,  John  C.  A.  Watkins,  I.\PA  presi¬ 
dent,  noted  the  attacks  on  the  press  all  around  this  hemisphere  and 
said:  “Freedom  of  the  Press  Day  is,  indeed,  a  time  for  taking  stock. 
Let’s  determine  whether  our  enemies  are  attacking  not  only  Freedom 
of  the  Press — the  freedom  of  the  people  to  know  what  is  going  on  in 
their  own  country  as  w'ell  as  abroad — but  freedom  itself.” 

Galo  Plaza,  secretary  general  of  the  Organization  of  .\merican  States, 
says  that  “Freedom  of  the  Press  is  one  of  four  most  precious  rights. 
Without  it,  man  cannot  be  truly  free.  No  government  that  arbitrarily 
limits  the  people’s  right  to  know  can  claim  to  be  truly  responsive  to 
the  will  of  the  people.”  He  observes  that  “The  American-Declaration 
of  the  Rights  and  Duties  of  Man,  signed  by  the  governments  of  the 
.\merican  Republics  in  1948,  proclaims  that  every  jjerson  has  the  right 
to  freedom  of  investigation,  of  opinion,  and  of  the  expressions  and 
dissemination,  of  ideas,  by  any  medium  whatsoever.” 

Many  of  those  republics  have  forgotten  that  basic  principle  to  which 
they  agreed. 

All  business  is  local 

That  used  to  be  the  core  of  the  newspajjer  advertising  sales  message 
because  it  was  a  fact  that  newspajjers  were  the  local,  community  news 
media.  They  should  be. 

former  editor  of  a  metrojwlitan  newspaper,  now  dean  of  a  jour¬ 
nalism  school,  told  newspaper  finance  officers  recently  that  may  no 
longer  be  true.  He  said  there  is  an  increasing  tendency  on  the  part 
of  newspapers  to  let  the  wire  services  do  most  of  the  reporting  for  them. 

We  can’t  read  1,750  daily  newspajjers,  nor  a  major  fraction  of  them 
every  day,  so  we  can’t  confirm  a  trend,  but  it  is  true  that  some  news- 
jjajjers  are  using  machine-ready  wire  cojjy  and  curtailing  local  cover¬ 
age  jjurely  Ijecause  it  is  more  economical. 

That  is  an  invitation  to  competition  and  the  road  to  failure,  in 
our  ojjinion,  because  a  newspajjer’s  stock-in-trade  is  local  news — always 
has  l>een  and  always  should  be. 
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LeVs  you  and  him  fight 

Newsjjajjers  and  television  have  been  fighting  each  other  in  the 
market  place  so  long  that  the  competitive  claims  should  be  rolling 
off  the  backs  of  advertisers  and  agencies  like  water  off  a  duck.  Except, 
they  haven’t.  Newspapers  increased  their  share  of  the  national  adver¬ 
tising  dollar  at  television’s  expense  last  year  and  threaten  to  do  better 
this  year. 

Now  the  television  networks  and  the  national  magazines  have 
squared  off  with  comjjetitive  research  and  claims:  Tv  ads  are  82 
jjer  cent  more  effective  than  magazine  ads,  etc. 

And  w'e  say:  Good.  Let’s  you  and  him  fight. 
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LeVs  put  local  news 
hack  on  the  front  page 

By  William  N.  Roesgen, 

Executive  editor,  Kingsport  (Tenn.)  Times-News 


First  of  all,  I  wonder  about  the  future 
of  the  five  to  ten  thousand  daily.  Twenty, 
30  years  ago  it  reigned  supreme,  virtually 
alone  in  the  visual  communications  field  in 
its  hometown.  It  was  THE  authority, 
THE  source,  for  almost  all  news — local, 
state,  national  and  world.  This  situation 
has  changed  dramatically. 

And  yet  some  of  these  papers  seem  to 
be  operating  on  the  theory  that  there  has 
been  no  change,  that  people  will  continue 
to  look  to  them  for  their  daily  news  as 
they  always  have,  regardless  of  television 
and  new  highways  which  extend  the  range 
of  aggressive,  much-larger  metropolitan 
papers. 

They  seem  compelled  to  cram  into  their 
limited  pages  every  scrap  of  wire  news 
that  fits,  including  vast  roundups  of  one- 
paragraph  items  which  I  suspect  few  peo¬ 
ple  read  unless  they  happen  to  get  stuck 
in  the  bathroom  without  the  latest  issue  of 
Playboy.  Perhaps  they  feel  people  still 
rely  on  them  to  be  “informed”  and  t^ey 
can  then  claim  that  they  didn’t  “miss” 
anything.  Or  maybe  it’s  just  the  easiest 
way  to  fill  up  around  the  ads. 

I  worry  about  these  papers. 

I  suspect  they  have  long  since  become 
only  a  secondary  source  of  the  news  they 
emphasize,  and  are  failing  to  capitalize  on 
the  news  on  which  they  have,  or  could 
have,  a  virtual  monopoly. 

Wire  service  rut 

Of  course,  everybody  preaches  local 
news  emphasis.  But  not  everybody  defines 
it  the  same  way.  Some  of  these  papers 
continue  to  rely  on  personals;  I  have 
nothing  against  personals;  I  like  to  see 
my  name  in  the  paper,  too.  But  I’ve 
lived  in  several  small  towns  served  by 
weeklies.  I’ve  had  visitors.  I’ve  taken 
trips — and  never  once  have  I  made  the 
local  gossip  columns.  I  suspect  that  most 
“personal”  reporters  have  always  culti¬ 
vated  a  very  tiny  patch  in  a  very  big 
garden,  and  as  communities  grow,  the 
percentage  of  people  they  know  and  serve 
becomes  increasingly  smaller.  And  after 
all,  a  trip  to  Detroit  or  Mackinac  Island 
isn’t  the  big  event  it  used  to  be. 

My  hometown  paper,  which  serves  a 
city  of  50,000,  is  a  good  example  of  the 
kind  of  rut  even  bigger  papers  can  get 
into. 

At  one  time,  I  suppose,  the  appearance 
of  a  horseless  carriage  in  that  town  was 
quite  an  event.  People  came  out  of  their 
houses  to  see  it  and  the  occasion  was  duly 
noted  in  the  pages  of  the  local  newspaper. 

Then  came  that  momentous  day  when 
two  of  those  horseless  carriages  actually 
collided.  WHAM!  Sensation!  That  was  a 
front  page  story  if  there  ever  was  one. 

Well,  the  horseless  carriages  continued 
to  smash  into  each  other — and  to  this  day, 
the  newspaper  in  that  city  continues  to 


print  on  its  front  page  the  location  and 
names  and  times  and  damage  estimates  of 
every  traffic  accident  that  happens.  They 
win  all  kinds  of  safety  prizes  (although 
the  accident  rate  keeps  going  up).  But  is 
it  still  news?  Does  anybody  really  want  to 
read  that  fender-bender  report  on  page 
one? 

‘Color  just  a  fad’ 

The  editor  of  that  paper  told  me  a  year 
ago  that,  although  they  had  a  four-unit 
Metro  offset  press  with  full  color  capabili¬ 
ty  they’d  never  run  local  color  pictures 
and  didn’t  intend  to.  It  takes  too  long,  he 
said.  Why  waste  four  hours  of  a  photog¬ 
rapher’s  time  when  he  could  be  down  the 
street  taking  an  accident  picture"!  And 
anyway,  he  said,  newspaper  color  was 
only  a  fad.  Didn’t  I  know  that  new  black 
and  white  TV  sets  were  outselling  color 
sets  by  2  to  1? 

Well,  I  wonder. 

Trivia,  traditions,  Punxatawney  ground¬ 
hog,  Personals,  accidents,  exhaustive  re¬ 
ports  on  public  meetings.  Chamber  of 
Commerce  dinners — they’re  all  local  news, 
but  are  they  enough?  Do  they  really  reach 
out  and  grab  the  reader  who  flips  through 
your  pages  on  the  station  break? 

The  only  thing  which  seemed  to  reach 
out  and  grab  the  reader  in  some  of  these 
papers  was  the  advertising,  and  I  suspect 
that  local  advertising  was  the  most  vital 
form  of  local  news  they  had  to  sell.  But 
even  here,  the  competition  is  crowding. 
Why  should  an  advertiser  pay  for  your 
unread  wire  news  and  limited  circulation 
lists  when  he  could  reach  every  home  in 
town  by  direct  mail? 

Well,  what  kind  of  local  news  am  I 
talking  about? 

Between  the  personals,  which  are  the 
least  important  events  which  get  into  the 
papers,  and  the  public  meetings,  which 
are  probably  the  most  important,  is  a  vast 
range  of  activities  which  I  suspect  are  of 
more  interest  to  more  people  than  either 
of  the  extremes.  Call  it  “people  coverage” 
or  “human  interest”  or  whatever. 

But  there  are  people  in  your  town,  peo¬ 
ple  you  know,  or  people  you  know  of,  who 
are  doing  things,  thinking  things,  and 
saying  things  that  you  and  a  lot  of  other 
people  would  like  to  know  about.  Unfortu¬ 
nately,  all  of  this  comes  under  the  head¬ 
ing  of  “features,”  and  for  most  editors 
that  sounds  like  the  guy  who  collects 
fountain  pens.  I’m  looking  for  more  than 
that.  Not  only  the  oddball  or  the  eccentric — 
although  I’m  sure  we  all  like  to  be  re¬ 
minded  occasionally  that  the  species  isn’t 
all  poured  out  of  the  same  mold — ^but  the 
movers  and  doers  of  the  community  who 
ought  to  be  probed  for  the  reasons  why 
they  move  and  do. 

Of  course  this  was  a  very  limited  sam¬ 
ple  of  issues,  but  I  looked  in  vain  for 


(This  is  a  presentation  made  by  Bill 
Roesgen  to  the  Michigan  League  of  Home 
Dailies,  May  11-12.  His  observations  are 
based,  he  said,  on  sample  of  newspapers 
published  by  members  of  the  association 
which  were  sent  to  him  in  advance.  Roesgen 
said  he  believes  his  observations  “hold  true 
for  many  or  most  of  the  sample  I  saw.”) 


anything  very  controversial — I’m  not  talk¬ 
ing  about  rabble  rousing  or  clobbering  the 
city  council  every  time  they  go  into  execu¬ 
tive  session.  But  does  everybody  in  these 
towns  agree  on  everything?  Are  there  ar¬ 
eas  of  disagreement  we  stifle  because  it 
would  offend  somebody — or  do  we  just  not 
feel  it’s  worth  while  to  seek  out  another 
point  of  view?  Do  we  feel  any  obligation  to 
let  a  little  light  into  the  dark  comers  of 
common  community  assumptions?  If  not,  I 
fear  we  will  have  only  ourselves  to  blame 
if  a  whole  generation  is  lost  to  the  under¬ 
ground  press — a  phenomenon  which  is 
likely  to  be  far  more  narrow-minded  in  a 
true  sense,  than  we  have  ever  been. 

Consumerism,  investigative  reporting. 

And  going  beyond  controversy,  nobody 
seemed  to  be  having  much  fun  in  these 
papers.  There  were  notable  exceptions, 
but  the  tone  of  page  one  generally  was 
heavy,  if  not  ominous.  Does  it  have  to  be? 
Isn’t  it  possible  that  the  local  newspaper 
can  occasionally  be  a  kind  of  refuge, 
rather  than  a  second  day  re-run,  of  the  6 
o’clock  news?  If  your  newspaper  can  real¬ 
ly  provide  greater  detail,  sharper  analysis 
or  faster  transmission  than  television, 
{Continued  on  page  22) 


Short  Takes 

Sgt.  John  S.  .  .  of  the  State  Police 
according  to  law  should  be  stored  in  a 
cool,  secure  area  about  500  feet  from  any 
dwelling. — Frankfort  (Ind.)  Times. 

*  *  * 

The  Lone  Ranger’s  companion,  Tonto, 
was  probably  the  continent’s  best  known 
Indian. 

Mr.  Trendle  was  probably  the  conti¬ 
nent’s  best  known  Indian. — Windsor 
(Ont.)Star. 

*  *  * 

And  Foster  is  one  of  a  kind  that  may 
not  be  seen  again  put  sweet  potatoes 
around  him  and  bake  him,  and  boy  you  got 
something  good!” — Orlando  (Fla.)  Even¬ 
ing  Star. 

*  Hf  * 

Fire  Station  No.  3  in  Antioch  officially 
opened  Monday,  complete  with  a  flag¬ 
raising,  city  councilmen  and  other  digni¬ 
taries  and  cookies. — Antioch  (Calif.)  Dai¬ 
ly  Ledger. 

*  ♦  ♦ 

The  broker,  M.  .  .  M.  .  .,  who  lies  on 
Park  Avenue,  denies  it  all.  He  claimed 
that  Mrs.  S.  .  .  was  a  stock  not  who 
camped  next  to  his  desk  and  played  the 
market  with  frenetic  abandon. — Syracuse 
Post-Standard. 

*  *  * 

E&P  pays  $2  each  for  amusing  typo¬ 
graphical  errors  found  in  yiewspapers  and 
printed  here. 
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“Every  editor  ought  to  read  at  least  two  first-rate 
newspapers  every  day —his  own  and  The  New  York 
Times.  I  do.  Obviously,  we  don’t  keep  the  quality  of 
our  newspaper  high  by  simply  reading  The  New  York 
Times.  But  reading  The  Times  helps.  And  an  editor 
needs  all  the  help  he  can  get’.’ 

Daryle  M.  Feldmeir 
The  Chicago  Daily  News 
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Quest  for  ethics  mechanism 
renewed  hy  editors’  groups 


Two  organizations  of  newspaper  editors 
have  initiated  fresh  attempts  to  set  stan¬ 
dards  of  professional  ethics  in  a  counter¬ 
attack  on  mounting  public  criticism  of  the 
news  media. 

The  problems  confi-onting  the  editors 
bear  a  close  similarity  to  those  exposed  by 
the  Hutchins  Commission  in  its  report  on 
A  Free  and  Tlesponsible  Press  just  25 
years  ago.  A  major  recommendation  then 
was  the  establishment  of  an  independent 
agency  to  appraise  and  report  annually 
upon  the  performance  of  the  press — a  so- 
called  Press  Council  which  still  hasn’t 
won  general  acceptance. 

Surveillance  of  problems 

The  two  new  movements  within  the 
press  itself  are: 

1.  An  assignment  to  the  Ethics  Commit¬ 
tee  of  the  American  Society  of  Newspaper 
Editors  to  “carry  out  a  thorough  surveil¬ 
lance  of  ethical  problems  now  confronting 
newspaper  editors”  and  “maintain  a  con¬ 
tinuing  review  of  public  criticism  of  the 
profession.” 

2.  A  poll  among  members  of  the  Nation¬ 
al  Conference  of  Editorial  Writers  to  de¬ 
termine  what  individual  newspapers  are 
doing  to  cope  with  readers’  demands  for 
fair  play. 

One  point  stressed  by  the  Hutchins 
Commission  in  1947  was  stated  as  follows: 
“The  press  could  of  its  own  motion  make  it 
a  rule  that  a  person  injured  by  a  false 
statement  should  have  an  opportunity  to 
reply. 

“The  gieat  agencies  of  mass  communi¬ 
cations,”  said  the  Commission,  “should  re¬ 
gard  themselves  as  common  carriers  of 
public  discussion.”  However,  it  noted, 
the  right  of  reply  did  not  mean  that  the 
presses  should  be  available  to  anyone  who 
had  nothing  to  say. 

The  Commission  placed  its  main  reli¬ 
ance  “on  the  mobilization  of  the  elements 
of  society  acting  directly  on  the  press  and 
not  through  governmental  channels,”  but 
it  also  warned  that  if  the  press  does  not 
become  more  accountable  on  its  own  mo¬ 
tion  “the  power  of  government  will  be 
used,  as  a  last  resoil;,  to  force  it  to  be  so.” 

The  ASNE  has  made  several  excursions 
into  the  field  of  press  responsibility  since 
the  Hutchins  report  stirred  a  great  deal 
of  interest  then  became  a  library  item. 

Two  views  ill  ASNE 

“For  the  past  three  years,”  stated 
ASNE  president  J.  Edward  Murray,  of 
the  Detroit  Free  Press,  in  announcing  the 
new  charge  to  the  Ethics  Committee,  “the 
question  of  a  national  press  council  or 
some  other  method  for  dealing  with  com¬ 


plaints  against  the  editorial  performance 
of  newspapers  has  been  subject  to  study, 
discussion  and  experimentation  within  the 
Society. 

“As  a  result,  a  clear  majority  opinion 
has  emerged.  It  rejects  the  establishment 
by  ASNE  of  grievance  machinery,  censure 
pi’ocedures  of  any  other  method  of  subject¬ 
ing  individual  editors  to  group  judgment 
concerning  their  professional  ethics.” 

Murray  said  he  joined  in  the  minority 
view  that  ASNE  should  not  leave  the 
matter  of  professional  ethics  solely  to  the 
individual  members  because  this  aggra¬ 
vates  the  problem  and  may  encourage  out¬ 
siders  to  impose  restrictions  on  the  press, 
in  the  name  of  ethics. 

The  ad  hoc  committee,  chaired  by 
William  B.  Dickinson  of  the  Philadelphia 
Bulletin,  will  “seek  to  re-focus  in  the 
framework  of  today  the  long-standing 
concern  of  ASNE  for  high  professional 
standards,  as  exemplified  in  its  Code  of 
Ethics,”  Murray  stated. 

Itfspund  lo  attacks 

Contained  in  his  charge  to  the  group  is 
a  duty  to  respond  publicly  to  unfair  and 
misinformed  attacks,  if  they  require  an 
answer. 

Murray  said  the  committee  will  also  do 
the  following: 

1.  Monitor  significant  efforts  to  bring 
about  a  more  responsible  press — including 
press  councils  at  all  levels,  statewide  sur¬ 
veys  of  newspaper  performance,  media 
study  and  watchdog  groups  and  staff  om¬ 
budsmen — with  a  view  to  encouraging 
those  which  are  praiseworthy  and  con¬ 
demning  those  which  infringe  or  threaten 
freedom  of  the  press. 

2.  Encourage  individual  editors  to  dis¬ 
cuss  publicly  questions  of  professional 
ethics,  and  explore  other  ways  of  dissemi¬ 
nating  information  on  the  best  ethical 
standards  for  newspapers,  to  the  end  that 
members  of  the  public  may  better  judge 
the  performance  of  their  own  local  jour¬ 
nals. 

Look  fur  good  examples 

3.  Survey  the  ASNE  membership  for 
outstanding  examples  of  the  best  in  eth¬ 
ical  performance,  for  suggestions  on  how 
to  raise  ethical  standards,  and  for  signifi¬ 
cant  changes  in  attitude  concerning  the 
action  which  ASNE  should  take  in  the 
field  of  ethics. 

4.  Report  to  the  board  of  directors  and 
to  the  Society  on  its  own  efforts  and  on 
those  ethical  issues  most  worthy  of  atten¬ 
tion. 

Murray,  who  is  serving  as  president  of 
the  ASNE  in  its  50th  year,  expressed  the 
hope  that  the  special  committee  would 
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carry  out  its  mandate  “in  such  a  way 
as  to  justify  the  creation  of  a  permanent 
standing  committee  on  ethics  along  simi¬ 
lar  lines.” 

Members  of  Dickinson’s  committee  are: 

Wallace  Allen,  Minneapolis  Tribune; 

Wallace  Carroll,  Winston-Salem  Journal 
and  Sentinel; 

Robert  W.  Chandler,  Bend  (Ore.)  Bul¬ 
letin; 

J.  Montgomery  Curtis,  Knight  Newspa¬ 
pers; 

Loren  Ghiglione,  Southbridge  (Mass.) 
Evening  News; 

Martin  Hayden,  Detroit  News; 

A.  Edward  Heins,  Des  Moines  Register 
and  Tribune;  and 

John  Hughes,  Christian  Science  Moni¬ 
tor. 

Editorial  writers  queried 

There  is  a  likelihood  that  the  ASNE 
committee’s  survey  may  overlap  with  a 
questionnaire  already  dispatched  to 
NCEW  members  by  Millard  C.  Browne, 
chairman  of  its  committee  on  professional 
standards. 

Browne,  editor  of  the  editorial  page  of 
the  Buffalo  News  and  a  past  president  of 
NCEW,  has  requested  members  to  partici¬ 
pate  in  the  survey  in  keeping  with  the 
mandate  “to  collect  and  disseminate  in¬ 
formation  on  techniques  for  furthering 
standards  of  fair  play  .  .  .  and  improving 
the  opportunity  for  the  expression  of 
divergent  views.” 

It  is  hoped,  Browne  said,  to  present  a 
compilation  of  the  returns  at  the  fall  con¬ 
vention.  These  are  the  questions: 

1.  Does  your  paper  have  an  “ombuds¬ 
man”  or  anyone  specifically  functioning  in 
a  similar  capacity  to  sei'vice  complaints 

from  readers? -  If  so,  does  this  include 

any  powers  to  deal  with  complaints  about 

editorials? -  Have  you  experimented 

with  variations  on  this  approach,  or  have 
you  any  plans  to  do  so? 

2.  What  ground  rules  apply  on  use  of 
letters  from  readers,  especially  those  com¬ 
plaining  of  the  paper’s  fairness  or  seeking 
redress  of  other  grievances?  (E.g.,  do  you 
usually  let  readers  have  their  say  without 
comment  or  do  you  often  add  answering 
notes?  Do  you  try  to  save  critical  letters 
until  you  can  balance  them  with  friendly 
ones  or  vice  versa?)  Do  you  generally 
give  any  different  treatment  to  letters  op¬ 
posing  and  letters  supporting  your  edito¬ 
rial  policy? 

3.  Do  you  make  any  special  effort  to 
solicit  longer  letters  or  answering  articles 
by  critics  or  other  non-staffers  on  subjects 
you  have  discussed  editorially? 

4.  Do  you  use  signed  columns  or  editori¬ 
al  reprints  from  other  sources  with  the 
conscious  purpose  of  giving  readers  a 

point-of-view  contrary  to  the  editor’s? - 

If  so,  with  what  fi-equency? 

5.  Have  you  had  experience  with  a  local 

press  council  or  similar  device? - If  so, 

how  useful  was  it? 

{Continued  on  page  10) 
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6.  Are  there  any  other  devices  which 
you  have  found  useful  or  effective  in 
treating  readers’  grievances? 

7.  In  forming  or  changing  editorial  poli¬ 

cy,  how  broad  a  staff  input  do  you  normal¬ 
ly  have? -  One  man  alone? -  One 

man  subject  to  a  top  level  veto? -  Edi¬ 
torial  board  or  group  discussion? -  If 

so,  how  many  participate? -  Is  there 

some  kind  of  majority  vote,  or  does  dis¬ 
cussion  generally  end  with  one  person 
having  the  final  say? -  Some  other  ar¬ 

rangement? 

8.  Do  you  regularly  involve  any  repor¬ 

ter,  city  editor,  managing  editor  or  other 
news-staff  personnel  in  editorial  policy¬ 
making  discussions? -  Do  they  have  a 

voice  in  editorial  decisions? 

9.  Does  your  paper  make  any  provision 
for  staff  members  (including  editorial 
winters)  to  express  views  at  variance 
with  editorial  policy — through  bylined 
columns,  letters  or  otherwise? 

10.  Any  other  thoughts  for  the  Commit¬ 
tee’s  general  guidance  on  how  to  further 
standards  of  editorial-page  fair  play? 
And  what  specific  role,  if  any,  should  the 
NCEW  play  in  this  regard? 

A  reporter’s  proposal 

While  the  editors’  organizations  con¬ 
cerned  themselves  with  the  problem  of 
press  credibility  and  how  to  meet  criti¬ 
cism,  one  reporter — Morton  Mintz  of  the 
Washington  Pbst — suggested  steps  toward 
professionalism  in  the  newsroom  in  a  talk 
at  the  Consumer  Journalism  Conference 
at  Columbia  University  on  May  18. 

Mintz  disavowed  personal  interest  in 
participatory  “democracy  iik  the  news¬ 
room”'  and  favored  new  mechanisms  for 
self-examination  and  accountability,  with 
professionals  “in  the  spirit  of  truth¬ 
seeking.”  He  proposed  an  elected  commit¬ 
tee  of  reporters  which  would  meet  with 
news  management  on  a  monthly  basis  to 
ask  questions  of  its  own  and  questions 
submitted  by  the  staff. 

The  committee,  he  said,  would  be  in¬ 
structed  to  elicit  answers  and  not  argue. 
Some  of  the  questions  might  be: 

Why  is  so  little  attention  paid  to  Con¬ 
gressional  hearings  of  obvious  impor¬ 
tance? 

Why  pay  a  large  sum  for  and  give  up 
space  to  Lyndon  Johnson’s  memoirs? 

Why  don’t  we  do  some  reporting  on 
Herb  Klein’s  old  newspaper  to  see  how 
fair  it  is? 

Why  run  Joe  Alsop? 

What  standard  of  news  judgment  puts 
John  B.  Connally,  saying  he  defers  action 
on  the  issue  of  retroactive  pay,  on  page 
one,  and  the  preposterous  Kleindienst 
story  deep  inside? 

Why  don’t  we  send  reporters  to  other 
countries  to  write  about  those  things,  such 
as  delivery  of  health  care  services,  that 
they  do  better  than  we  do,  rather  than  use 
up  the  money  to  open  another  foreign 
bureau? 

Why  do  we  have  a  reporter  in  Central 
Europe,  but  not  in  the  Southeast  United 
States? 


Why  is  so  much  attention  paid  to  crime 
in  the  streets  and  so  little  “crime  in  the 
suites”? 

Why  was  none  of  the  stories  on  the 
crash  tests  that  showed  the  fantastic  in¬ 
creases  in  auto-accident  repair  costs  never 
able  to  make  it  to  page  one? 

What  award  competitions  should  we 
participate  in,  if  any? 

Foreign  correspondents  have  clerical 
help:  why  is  it  in  such  short  supply  for 
reporters  who  are  deluged  by  mail,  phone 
calls,  and  the  rest? 

More  than  stockholder  interest 

“Is  there  anything  really  wild,”  Mintz 
asked,  “in  the  idea  that  staff  people  who 
invest  something  more  in  the  enterprise 
than  dollars  should  be  assured  of  regular 
meetings  on  professional  matters  with 
their  editors?”  In  this  connection  he  men¬ 
tioned  that  a  stockholder  who  pays  a  few 
dollars  for  one  share  is  free  to  confront 
the  management  with  almost  any  question 
he  may  care  to  put  at  the  annual  meeting. 

“I  would  venture  that  a  lot  of  questions 
that  get  no  attention  when  asked  on  a 

ASNE  will  probe 
gently  into  fair 
play  for  women 

A  Committee  on  Women’s  Rights  for 
the  American  Society  of  Newspaper  Edi¬ 
tors  has  been  appointed  by  president  J. 
Edward  Murray  “to  inquire  into  the 
status  of  women  on  newspapers  and  to 
find  out  why  there  aren’t  more  women  in 
ASNE  membership.” 

Clayton  Kirkpatrick,  Chicago  Tribune, 
is  chairman  of  the  group. 

Judy  Weld  Brown,  New  Britain  (Conn.) 
Herald,  has  been  designated  as  “vice 
chairlady.” 

Other  members  are: 

Tom  Boardman,  Cleveland  Press. 

Charlotte  Curtis,  New  York  Times. 

Philip  L.  Geyelin,  Washington  Post. 

Kay  Graham,  Washington  Post. 

Louise  Hutchinson,  Chicago  Tribune. 

Richard  Leonard,  Milwaukee  Journal. 

Judy  McCluskey,  Cleveland  Plain  Deal¬ 
er. 

John  Oakes,  New  York  Times. 

William  Thomas,  Los  Angeles  Times. 

Jean  Sharley  Taylor,  Los  Angeles  Times. 

The  Society  has  four  active  and  three 
retired  women  members. 

Murray’s  assignment  to  the  committee 
is: 

“1.  To  survey  a  representative  cross- 
section  of  member  newspapers,  as  diplo¬ 
matically  and  unobtrusively  as  possible,  to 
find  out  if  women  are  treated  equally  with 
men  on  newspaper  editorial  staffs  and,  if 
not,  where  the  main  areas  of  prejudice 
are  and  what,  if  anything,  can  be  done 
about  them. 

“2.  To  ascertain  as  carefully  as  possible 
the  main  prejudices  against  women  which 
still  creep  into  newspaper  copy,  and  to 
publicize  these  in  the  Society’s  Bulletin. 

“3.  To  explore  any  other  likely  avenues 
for  raising  the  ASNE  consciousness  with 
respect  to  the  fair  treatment  of  women  in 
our  profession.” 


one-to-one  basis  would  get  serious  atten¬ 
tion  from  editors  who  knew  their  words 
were  being  taken  down,  and  that  a  lot  of 
reforms  would  be  set  in  motion,”  Mintz 
said.  “Also  a  lot  of  problems  would  be 
solved.” 

Each  week,  Mintz  also  suggested,  a  re¬ 
porter  might  be  freed  from  other  duties  to 
write  a  critique  of  the  paper,  or  part  of 
it,  for  the  staff  as  well  as  for  the  editors. 

• 


The  Cleveland  Plain  Dealer’s  right  to 
dismiss  reporter  Joseph  Eszterhas  for  an 
article  he  wrote  criticizing  the  newspaper 
has  been  upheld  in  a  decision  by  arbitra¬ 
tor  Calvin  L.  McCoy. 

Eszterhas,  dismissed  by  the  Plain  Deal¬ 
er  last  September  20  after  the  article, 
“The  Selling  of  the  Mylai  Massacre,”  ap¬ 
peared  in  Evergreen  Review,  is  now  on 
the  editorial  staff  of  Rolling  Stone  Maga¬ 
zine,  San  Francisco. 

The  Newspaper  Guild’s  Cleveland  Local 
No.  1  took  the  case  to  binding  arbitration. 
McCoy,  assigned  by  the  American  Arbi¬ 
tration  Association,  granted  the  reporter 
dismissal  pay  amounting  to  10  weeks  for  6 
years  of  service. 

In  his  opinion,  McCoy  stated:  “It  seems 
natural  to  pose  an  age-old  question  which 
has  a  common  denominator  with  the  in¬ 
stant  issue:  ‘Can  you  bite  the  hands  that 
feed  you  and  insist  on  staying  for  future 
banquets?’ 

“This  arbitrator  is  still  a  bit  too  old- 
fashioned,  or  practical,  to  buy  a  philoso¬ 
phy  which  would  support  an  affirmative 
answer  to  the  above  quoted  question.  To 
uphold  Mr.  Eszterhas  in  his  attack  on  the 
company,  even  though  he  included  himself 
(and  even  the  whole  outside  world)  would 
be  confiscatory  and  capricious.” 

The  article  discussed  sale  of  photo¬ 
graphs  taken  at  Mylai  and  Eszterhas’s 
role  in  the  transaction.  The  arbitrator  said 
he  would  want  to  hire  Eszterhas  if  he 
were  a  publisher:  “With  his  several 
faults,  he  is  one  of  a  special  breed  of  re¬ 
porters  that  adds  to  the  zest  of  reporting. 
He  is  interesting  and  ambitious,  showing 
special  pride  in  his  composition.” 

The  ruling  was  criticized  by  executive 
secretary  Jack  Weir  of  the  Cleveland  lo¬ 
cal:  “It  is  one  man’s  opinion  and  a  poor 
one  at  that.  It  will  neither  deter  the 
Cleveland  Newspaper  Guild  nor  the  inter¬ 
national  from  pursuing  the  right  of  its 
members  to  express  themselves  freely 
without  fear  of  reprisal.” 

One  of  the  Plain  Dealer  attorneys  in 
the  case,  Don  H.  Pace,  said  the  ruling  was 
not  a  unique  departure.  “McCoy  was  sim¬ 
ply  following  the  time-tested  and  fre¬ 
quently  announced  rule  that  loyalty  is 
part  of  the  employer-employe  relation¬ 
ship.” 

Disloyalty  and  lack  of  credibility  were 
main  issues  in  the  firing,  according  to 
Pace.  He  said  that  McCoy  held  there  was 
no  reason  to  explore  the  credibility 
charge  once  he  had  ruled  in  the  company’s 
favor  on  the  loyalty  question. 


Arbitrator  upholds 
firing  of  reporter 
for  critical  story 
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‘Ziggy  and  Zam’ 
show  was  a  hit 
during  brief  run 


IN  BROTHER'S  FOOTSTEPS — Wendy  and  Nanci  Gerber,  14-year-old  twins,  signed  up  as  the 
first  girl  carriers  for  Long  Island's  Newsday  shortly  after  Governor  Rockefeller  approved  a  change 
in  state  education  law.  Their  brother,  Lonny,  has  a  Nowsday  route.  Publisher  William  Attwood, 
left,  and  circulation  director  Vincent  Bordash  welcome  the  girls  as  Little  Merchants. 


By  Alan  Emory 

Washington  correspondent 
Watertown  (N.Y.)  Times 

The  Ziggy  and  Zam  show  is  over. 

Leonid  Zamyatin,  director  general  of 
TASS,  the  Soviet  news  agency,  was 
fighting  in  the  Russian  army  in  World 
War  II  when  Ronald  L.  Ziegler,  White 
House  press  secretary,  was  born,  but  the 
two  men  managed  a  smooth  cooperation 
in  their  unprecedented  series  of  joint 
dual-language  briefings  for  the  500-plus 
newsmen  who  covered  the  summit  meeting 
in  Moscow  last  week. 

Zamyatin  has  held  his  post  about  two 
years.  In  his  mid-50s,  the  gray-haired, 
stocky  former  chief  of  the  press  depart¬ 
ment  in  the  Foreign  Affairs  Ministry  has 
a  long  diplomatic  background,  plus  mili¬ 
tary  service. 

Ziegler,  33,  is  a  former  Kentucky  high 
school  football  player  who  became  a  Cali¬ 
fornia  advertising  man.  He  was  Richard 
Nixon’s  press  chief  in  the  1968  presiden¬ 
tial  campaign  and  took  over  the  role  as 
White  House  spokesman  when  Nixon  be¬ 
came  President. 

It  is  highly  unusual  for  the  Soviets  to 
have  regular  briefings,  but  Ziegler  and 
Zamyatin — who  met  for  the  first  time  two 
years  ago  in  Washington  at  a  luncheon 
Ziegler  gave  for  Soviet  press  leaders — 
worked  together  like  old  hands.  At  their 
first  joint  session  May  22,  the  Russian 
translator  referred  to  Ziegler,  in  English, 
as  “comrad”  and  Zamyatin,  whose  English 
is  excellent,  quickly  corrected  it  to  “Mr.” 
Ziegler  promptly  suggested,  “call  me 
Ron.” 

Zamyatin  opened  their  second  session 
by  noting  that  the  first  press  conference 
had  been  opened  by  Ziegler  “and  today  he 
kindly  gave  me  this  privilege.” 

One  sticky  query  addressed  to  both  men 
prompted  Ziegler  to  observe  that 
Zamyatin  ought  to  be  allowed  to  answer 
“because  we  both  are  unable  to  give  you 
any  details.” 

Comment  restricted 

When  a  newsman  asked  for  reaction  to 
a  comment  by  the  Austrian  foreign  minis¬ 
ter,  Zamyatin  replied,  “we  can  only  com¬ 
ment  on  the  Soviet  point  of  view — Mr. 
Ziegler  can  comment  on  the  American 
point  of  view — ^but  not  on  the  Austrian 
point  of  view.” 

A  briefing  on  space  led  a  questioner  to 
ask  for  the  name  of  a  rocket  booster  that 
had  been  cited  by  the  Soviets.  “We  usually 
do  not  give  names  to  rockets — and  hurri¬ 
canes,”  replied  Zamyatin  to  laughter. 

Wednesday  evening  both  men  declared 
they  had  agreed  not  to  touch  on  the  “es¬ 
sence”  or  “substance”  of  the  Nixon- 
Brezhnev  talks.  A  reporter  asked  if  there 
had  been  any  “change  of  atmosphere.” 

“No,”  replied  Ziegler.  “I  should  just  say 
that  is  an  appropriate  last  question.” 


“That  was  a  question  for  Mr. 
Zamyatin,”  said  the  reporter. 

“I  still  say  it  is  an  appropriate  last 
question,”  Ziegler  said  firmly.  No  contra¬ 
diction  from  Zamyatin. 

When  reporters  tried  to  find  out  if  the 
Soviet  disarmament  chief  had  returned  to 
Moscow  from  Helsinki  with  his  United 
States  counterpart,  Zamyatin  quipped  that 
the  Russian  never  went  anywhere  without 
his  American  colleague. 

Newsmen  asked  why  the  announcement 
of  the  arms  limitation  agreement  had  been 
made  so  late  at  night  (Moscow  time)  Fri¬ 
day.  Zamyatin  replied  calmly  that  “for  the 
American  correspondents  it  is  very  early. 
It  is  morning  time  in  your  country.” 

It  was  a  rare  slip  for  him.  It  was  actu¬ 
ally  late  afternoon. 

He  said  it'— period 

At  the  last  Ziggy-Zam  session  Monday, 
a  newsman  asked  Zamyatin  about  the 
mining  of  Haiphong  Harbor  in  North  Vi¬ 
etnam.  His  answer  didn’t  satisfy  the 
newsman,  who  persisted,  saying,  “you 
didn’t  answer  my  question.  I  asked  wheth¬ 
er  or  not — ” 

“What  I  wanted  to  say,  I  said,” 
Zamyatin  broke  in  firmly. 

Both  men  had  ready  access  to  their 
chiefs.  Zamyatin’s  ability  to  talk  to 
Brezhnev  was  fully  as  strong  as  Ziegler’s 
with  Nixon.  A  major  part  of  their  assign¬ 
ment  has  been  to  set  the  timing  of  an¬ 
nouncements. 

On  Sunday  the  two  press  staffs  had  a 
joint  luncheon  in  Moscow. 

Ziegler  said,  in  an  interview,  that  “with¬ 
out  question”  the  Moscow  summit  had 
been  his  toughest  assignment. 

Ziegler  paid  tribute  to  his  hard-working 
staff,  including  his  deputy,  Gerald  War¬ 
ren,  who  tried  to  spend  as  much  time  in 
the  press  center  as  possible  to  answer 
spot  queries;  assistants  Bruce  Whelihan, 
who  handles  scheduling,  and  Timothy  El- 
boume,  who  did  the  advance  work;  trans¬ 
portation  expert  Ray  Zook  and  his  assis¬ 
tant,  Bob  Manning,  and  Ziegler’s  personal 
secretaries,  Connie  Gerrard,  Ann  Grier, 
Diane  Sawyer,  and  Shirley  Browne. 


N.Y.  law  is  changed 
for  girl  carriers 

Governor  Rockefeller  has  approved  leg¬ 
islation  which  will  allow  girls  as  well  as 
boys  between  the  ages  of  12  and  18  to 
deliver  newspapers  in  New  York  State. 

The  law,  effective  immediately,  requires 
carriers  to  obtain  a  permit  from  school 
authorities  “in  the  same  manner  and 
with  the  same  requirements  as  in  the  case 
of  an  employment  certificate.”  The  permit 
will  be  good  for  two  years  from  the  date 
of  issuance. 

The  law  states  that  no  carrier  shall 
deliver,  or  sell  and  deliver  newspapers  or 
periodicals  before  6  a.m.  nor  after  7  p.m. 
nor  during  the  time  the  minor  is  required 
to  attend  school.  He  or  she  cannot  work 
more  than  four  hours  in  any  one  day 
when  school  is  in  session,  nor  more  than 
five  hours  in  any  one  day  when  school  is 
not  in  session. 

• 

Gov’t  suit  chaUenges 
printers’  wage  boost 

A  typographical  union  contract  negoti¬ 
ated  last  December,  granting  a  7.45%  first- 
year  pay  raise,  is  being  challenged  by  the 
Cost  of  Living  Council  in  a  suit  filed  this 
week  in  federal  court  at  New  Haven, 
Conn. 

The  contract,  covering  39  employes  of  a 
Meredith  Corp.  magazine  printing  plant, 
was  put  into  effect  without  Pay  Board 
approval  under  threat  of  a  strike,  the 
complaint  alleges.  The  government,  in  the 
first  action  of  its  kind  under  the  wage- 
price  controls,  is  asking  the  court  to  en¬ 
join  payment  of  the  wage  boost  above  the 
5.5%  Pay  Board  guideline  and  to  require 
the  workers  to  repay  to  the  company  the 
wages  received  in  excess  of  the  limit. 
Local  47  of  the  International  Typograph¬ 
ical  Union  is  named  as  the  principal  de¬ 
fendant. 

11 


EDITOR  8C  PUBLISHER  for  June  3,  1972 


'I 


European  press 
looks  for  help 
as  ads  deeline 

By  Robert  U.  Brown 

The  press  of  most  nations  in  the 
Western  world  is  facing  an  economic 
crisis  brought  on  by  rising  costs  and  de¬ 
clining  advertising  revenue — in  some 
cases  due  to  new  television  competition — 
and  many  of  them  are  seeking  govern¬ 
ment  i-elief  in  the  form  of  lower  taxes, 
telegraph,  transportation,  newsprint 
prices,  and  government  loans  and  grants. 

Delegates  from  the  press  of  21  coun¬ 
tries  reported  on  the  situations  in  their 
countries  to  the  25th  assembly  of  the  In¬ 
ternational  Federation  of  Newspaper 
Publishers  in  Brussels  (FIEJ),  May 
15-19.  Federacion  Internationale  des  Ed 
iteui'S  de  Journaux  is  a  federation  of  the 
national  publishers’  associations  in  23 
countries. 

Government  subsidy 

Bert  Lindstrom,  managing  director  of 
Dagens  \yheter,  Stockholm,  reported  the 
Swedish  press  has  never  encountered  such 
a  pronounced  and  prolonged  drop  in  ad 
vertising  as  during  1970-71,  ranging  up  to 
2irc  for  the  second-position  big  city  news¬ 
paper. 

Government  subsidies  to  newspapers 
based  on  newsprint  consumption  have 
been  offset  by  the  6%  tax  on  advertising 
plus  declining  ad  volume  and  the  govern¬ 
ment  is  increasing  the  grants  to  “second” 
newspapers  although  the  Swedish  News¬ 
paper  Publishers  Association  has  opposed 
both  the  tax  and  subsidy  measures. 

The  four  large  Stockholm  newspapers 
are  studying  the  feasibility  of  a  joint 
production  plant. 

Gianni  Granzotta,  chairman  of  the  Ital¬ 
ian  Publishers  Association,  reported  on 
the  loss  by  newspapers  of  15  billion  lire 
income  from  advertising  which  has 
switched  to  television.  In  1967,  at  the 
investigation  of  publishers,  the  Prime 
Minister  established  a  joint  commission  of 
newspaper,  radio  and  television  executives 
to  “maintain  a  state  of  equilibrium”  in  the 
share  of  advertising  volume.  There  is  a 
control  mechanism  that  pegged  radio¬ 
television  advertising  income  at  one  level 
and  increases  in  press  advertising  are  ac¬ 
companied  by  a  corresponding  increase  in 
radio- television. 

Ads  lost  to  radio-tv 

The  Israeli  delegation  said  a  22%  cus¬ 
toms  duty  on  top  of  a  20%  surcharge  put 
newsprint  at  $250  per  ton.  The  beginning 
of  commercial  radio  now  takes  8%  of  total 
ad  expenditures.  Government  price  con¬ 
trols  have  brought  a  decline  in  ad  volume 
and  publishers  are  faced  with  minor  de¬ 
mands  for  wage  increases,  the  threat  of 
commercial  television,  and  another  threat 
from  a  10%  Added  Value  Tax  in  1973. 
Publishers  have  agreed  they  want  no  gov¬ 
ernment  subsidies  but  they  are  seeking 


relief  on  customs  duties,  reduction  in 
postal  and  telegraph  tariffs,  plus  govern¬ 
ment  credits  and  loans  for  new  equip¬ 
ment.  Publishers  have  also  agreed  on  a 
newsprint  equalization  fund  in  which 
large  users  help  the  small  ones. 

W.  Van  Norden  of  The  Netherlands 
reported  the  press  in  difficulty — a  reduc¬ 
tion  in  independent  firms  from  54  to  31 — 
in  spite  of  suspension  of  import  duties  on 
newsprint,  favorable  postal  and  rail  rates, 
plus  low  rates  on  added  value-tax.  The 
government  has  created  a  special  credit 
fund  to  lend  money  to  newspapers  for 
improvements.  It  is  financed  by  a  5%  tax 
on  television  advertising.  Also,  since  1967 
when  radio-TV  ads  were  introduced,  part 
of  tv  ad  revenue  starting  at  40%  and  di¬ 
minishing  each  year,  is  distributed  to 
newspapers  to  compensate  for  loss  of  ad¬ 
vertising.  Publishers  want  continuation  of 
that  system  w’hich  ended  in  1971.  The 
publishers  feel  that  because  of  its  editori¬ 
al  service  to  the  public,  the  press  should 
have  state-financed  support  to  maintain 
editorial  diversity  and  competition. 

Lawrence  Scott,  Manchester  Guardian 
chairman,  said  that  ad  volume  is  rising  in 
the  UK  and  there  is  no  serious  threat  to 
the  press.  But  he  expressed  concern  at 
talk  about  newspapers  in  some  countries 
accepting  some  form  of  government  sub¬ 
sidy.  He  said  he  was  disturbed  at  the  lack 
of  protest  to  the  philosophy  adding,  “some 
day  he  who  pays  the  piper  will  want  to 
play  the  tune.” 

Austria  reported  shrinkage  in  number 
of  dailies,  rising  costs,  radio-tv  competi¬ 
tion.  The  press  does  not  seek  financial  aid 
from  the  state  but  is  suggesting  a  news¬ 
paper  cooperative  to  run  a  second  tv 
channel  for  a  television  newspaper  with 
profits  to  go  to  the  newspapers. 

French  aren't  reading  much 

France  also  reported  rising  costs  and 
lack  of  income  gain.  The  major  problem  is 
educating  the  French  public  to  read  news¬ 
papers.  1972  circulation  of  12  million  is 
the  .same  as  1939  circulation  and  3  out  of 
5  people  are  informed  by  radio-tv.  The 
French  press  is  mobilizing  to  counter  this. 

Finland  had  no  newspapers  for  10  days, 
as  of  May  14,  and  the  spokesman  was  not 
sure  all  would  survive  the  strike  of  jour¬ 
nalists. 

Germany  also  reported  a  crisis  brought 
on  by  increased  costs,  and  declining  ad 
volume  due  to  broadcast  competition. 

Many  countries  reported  increasing 
pressure  from  journalists’  unions  for  con¬ 
trol  over  editorial  decisions  and  even  edi¬ 
torial  appointments.  German  publishers 
face  a  draft  law  in  Parliament  which 
would  remove  all  managerial  power  from 
the  publisher  or  owner,  according  to  one 
publisher. 

*  *  * 

With  the  approaching  entry  of  Britain 
into  the  Common  Market,  the  Times  of 
London  has  initiated  a  joint  publishing 
venture  with  Die  Welt  (Hamburg),  Le 
Monde  (Paris),  and  La  Stampa  (Milan). 
Special  reports  on  European  problems  and 
developments  (banking,  environment, 
etc.)  are  published  simultaneously  in  the 
four  newspapers  said  to  reach  5.3  million 
readers. 


Pilch  winner 
over  Donovan  in 
ITU’s  election 

John  J.  Pilch  and  other  members  of  the 
Executive  Council  of  the  International 
Typographical  Union  won  re-election  by 
wide  margins  in  the  membership  balloting 
on  May  17.  Unofficial  returns  from  502 
locals  gave  them  majorities  of  from  12,- 
000  to  14,000  votes,  ITU  headquarters  at 
Colorado  Springs  reported. 

The  victory  is  expected  to  be  even 
greater  in  the  number  of  votes  when  the 
official  canvass  is  completed  this  weekend, 
an  ITU  spokesman  said. 

In  the  unofficial  results.  Pilch  received 
31,018  votes  and  his  opponent,  David  D. 
Donovan,  got  20,351  votes.  Pilch,  a  former 
president  of  Chicago  Typographical 
Union  No.  16,  succeeded  the  late  Elmer 
Brown  as  president  of  the  ITU  several 
years  ago. 

Donovan,  42-year-old  vicepresident  of 
the  Chicago  local,  ran  on  the  Independent 
Party  slate,  stressing  his  youth  and  prom¬ 
ising  to  maintain  fraternal  pension  pay¬ 
ments  at  the  present  level  with  fraternal 
and  industrial  pension  plans  combined. 

The  Progressive  Party  has  retained  con¬ 
trol  of  the  ITU  for  the  past  30  years. 

Other  unofficial  tallies  were  reported  as 
follows: 

First  vicepresident — Sandy  A.  Bevis,  30,- 
706;  Frank  E.  Mercer,  20,172. 

Second  vicepresident — Joe  Bingel,  30,- 
790;  Cornelius  J.  Sullivan,  19,851. 

Third  vicepresident — Joe  Bailey,  32,428; 
Edward  J.  Pocisk,  18,257. 

Secretary-treasurer — William  R.  Cloud 
(unopposed),  44,410. 

The  contest  between  Pilch  and  Donovan 
in  New  York  Typographical  Union  No.  6 
was  unusually  close.  Pilch  winning  by  4,- 
078  votes  to  Donovan’s  3,239.  The  election 
came  at  a  time  when  Bertram  Powers, 
president  of  “Big  Six,”  and  Pilch  were 
engaged  in  a  dispute  over  a  strike  against 
the  Morning  Telegraph,  the  racing  news¬ 
paper. 

The  New  York  leader  claimed  that 
members  of  Trenton  Typographical  Union 
No.  71  were  doing  “struck  work”  for  Tri¬ 
angle  Publications  while  New  York  print¬ 
ers  maintained  a  picket  line  at  the  Tele¬ 
graph  plant  in  the  city  since  April  2.  The 
Morning  Telegraph  had  since  been  sus¬ 
pended,  its  features  being  transferred  to 
the  Daily  Racing  Form,  published  at 
Hightstown,  N.J. 


Golden  pen  presented 

FIEJ  presented  the  “Golden  Pen  of 
Freedom  1972”  to  Hubert  Beuve-Mery, 
founder  of  Le  Monde,  Paris,  who  is  re¬ 
tired.  The  Belgian  government  issued  a 
special  postage  stamp  commemorating  the 
50th  anniversary  of  the  Belga  News 
Agency,  the  25th  anniversary  of  FIEJ 
meeting  in  Brussels,  and  freedom  of  the 
press. 
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Detroit  News 
drops  an  edition; 
survey  is  right 

The  Detroit  News  had  a  problem: 
whether  to  print  a  late  final  or  drop  it. 

The  News  had  been  putting  out  a  15,000 
press  run,  containing  final  stock  and  final 
race  results,  with  a  subsequent  sale  of 
about  12,000  copies,  all  on  the  street. 

The  run  required  either  a  new  press 
crew  or  an  overtime  arrangement. 

The  question  was:  What  would  the 
News’  loss  be  if  the  late  final  edition  was 
deleted  and  replaced  with  an  earlier  edi¬ 
tion? 

Management  turned  the  problem  over  to 
Charles  N.  Hakes  and  his  research  staff, 
part  of  the  News’  promotion  and  research 
team  headed  by  E.  J.  (Ted)  Grofer. 

The  following  loss  possibilities  were  an¬ 
ticipated: 

Papers  sold  to  suburban  commuters  be¬ 
cause  of  the  closing  stocks  or  late  races 
would  probably  be  lost,  or  papers  sold  to 
city  residents  because  of  closing  stocks 
and  late  races  would  probably  be  lost  too. 

Another  consideration 

In  addition,  the  city  are  residents  who 
require  final  stocks  and/or  races  might  be 
driven  to  the  morning  paper  for  final 
stock/race  information  at  the  earliest  pos¬ 
sible  time  after  market  closing. 

The  studies  were  conducted  concurrent¬ 
ly. 

In  the  first,  personal  interviews  were 
conducted  with  847  persons  purchasing 
the  News  final  stock  edition.  These  inter¬ 
views  were  conducted  at  newsstands  and 
coin  racks,  almost  all  within  the  city 
zone,  where  the  final  editions  were  pur¬ 
chased. 

The  25  interview  locations  accounted 
for  a  daily  draw  (Monday  through  Fri¬ 
day)  of  3,400  final  editions,  or  about 
22  percent  of  the  late  final  edition  total 
draw. 

In  the  second  study,  the  final  stock  edi¬ 
tion  was  deleted  from  10  selected  coin 
boxes  and  replaced  with  an  earlier  edi¬ 
tion. 

In  virtually  all  cases,  the  earlier  edition 
was  stocked  in  the  coin  boxes  earlier  in 
the  day  than  the  final  edition  would  have 
been.  Drivers  servicing  these  racks  report¬ 
ed  net  sales  of  the  final  stock  edition  for  a 
week  preceding  the  study  to  provide  a 
base  for  comparison. 

The  results  indicated  an  approximate 
maximum  loss  of  3,900  copies  daily  (Mon¬ 
day  through  Friday)  could  occur  if  the 
final  stock  edition  was  eliminated.  Esti¬ 
mated  minimum  retained  sales  would  be 
9,400  copies. 

Cain  450  in  morning 

The  estimated  maximum  gain  by  the 
morning  paper  would  be  about  450  copies 
based  on  the  percentage  of  area  resident 
purchasers  who  were  found  to  require  late 
stock  or  race  information  and  who  were 
not  already  morning  paper  subscribers. 

Other  results  were  pleasantly  surpris¬ 
ing. 
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It  was  found  that  the  editions  placed  in 
the  coin  racks — first  and  early  final  edi¬ 
tions  only — ran  out  quickly,  and  that 
sales,  even  without  the  late  final  could 
actually  be  increased  if  adequate  coin  rack 
stock  could  be  maintained,  offsetting  some 
or  all  of  the  maximum  possible  3,900  cop¬ 
ies  estimated  loss. 

Indeed,  replacing  the  late  final  with  an 
adequate  stock  of  an  earlier  edition  actu¬ 
ally  caused  the  10  test  racks  to  show  a  17 
percent  increase. 

The  study  findings  were  supported  by 
actual  experience.  The  estimated  sales  loss 
corresponded  with  the  loss  experienced  at 
various  times  when  final  stocks  had  not 
appeared  in  the  final  edition. 

The  study  thus  indicated  that  the  dis¬ 
continuation  of  the  final  stocks/race  edi¬ 
tion  would  result  only  in  a  limited  circula¬ 
tion  loss,  and  no  major  gain  for  the 
morning  competition,  the  Detroit  Free 
Press,  according  to  the  News  research  de¬ 
partment. 

• 

Sargent  appointed 
Banner  publisher; 
Stahlman  retires 

Wayne  Sargent  has  been  appointed 
president  and  publisher  of  the  Nashville 
(Tenn.)  Banner  as  successor  to  James 
G.  Stahlman,  who  is  retiring  after  60 
years  with  the  newspaper. 

Sargent,  a  former  United  Press  Inter¬ 
national  executive,  joined  the  Gannett 
Company  corporate  staff  in  Rochester  on 
April  1.  Gannett  purchased  the  Banner 
last  January. 

Coincident  with  Sargent’s  appointment, 
Gannett  president  Allen  H.  Newharth  an¬ 
nounced  promotions  for  two  Banner  exec¬ 
utives.  James  H.  Armistead,  director  of 
advertising,  and  Kenneth  Morrell,  edi¬ 
torial  director,  were  named  executive  vice- 
presidents. 

Sargent  is  46  years  old,  a  graduate  of 
Stanford  University  in  California  and 
World  War  II  veteran.  He  went  to  work 
for  United  Press  in  1948  as  a  reporter 
in  West  Coast  bureaus.  He  was  manager 
of  news  and  business  operations  in  South¬ 
ern  states  in  1962  and  1963  and  the  fol¬ 
lowing  year  moved  to  New  York  where 
he  became  general  sales  manager. 

In  a  statement  on  his  retirement,  Stahl¬ 
man  said  he  planned  to  write  two  or  more 
books  and  hoped  to  be  present  at  the  cele¬ 
bration  of  the  Banner’s  100th  birthday 
April  10,  1976.  He  was  the  sole  owner  of 
the  Banner  from  1955  until  he  sold  it  to 
Gannett  for  about  $14  million.  He  had 
become  publisher  upon  the  death  of  his 
grandfather  in  1930. 

Ralph  McGill  memorial 

WSB  radio  station  and  Atlanta  Gas 
Light  Company  have  installed  a  perpetual 
flame  in  front  of  the  Atlanta  Newspapers’ 
building  in  memory  of  Ralph  E.  McGill, 
editor  and  publisher  of  the  Atlanta  Con¬ 
stitution  for  many  years  who  died  in  1969. 
The  Shining  Light  Award  recognizes 
Georgians  who  helped  humanity.  WSB  is 
affiliated  with  the  Cox  newspapers. 

i,  1972 


lUinois  paper 
opposes  plan  to 
wall-out  press 

A  bullet-proof  glass  wall  that  would 
separate  reporters  covering  the  Hlinois 
State  Legislature  from  the  lawmakers  is 
proposed  in  plans  for  remodeling  the 
House  chambers. 

The  $900,000  remodeling  program  would 
shift  the  press  gallery  from  both  sides  of 
the  speaker’s  rostrum,  facing  the  floor, 
upstairs  to  a  remote  gallery. 

According  to  plans,  the  press  would  fol¬ 
low  proceedings  through  use  of  a  loud 
speaker  system.  They  would  be  cut  off 
from  the  legislators  and  the  public. 

The  Illinois  State  Journal,  Springfield, 
complained  about  the  proposal  in  an  edito¬ 
rial,  “Don’t  Wall-Out  Press,”  stating: 

“Some  have  questioned  the  propriety  of 
erecting  a  bullet-proof  wall  for  any  pur¬ 
pose.  But  if  the  legislators  feel  it  is  neces¬ 
sary  for  their  own  security  in  what  is 
admittedly  a  turbulent  time,  we  would  not 
object.  But  we  do  not  believe  the  press 
should  be  placed  behind  that  wall.” 

The  newspaper  noted  that  the  in-depth 
coverage  provided  by  papers  that  form 
the  Capitol  Press  Corps,  the  Chicago  met¬ 
ropolitan  papers,  every  major  downstate 
paper,  two  St.  Louis  newspapers  and  an 
Iowa  newspaper,  would  suffer  from  the 
restrictions. 

“The  opportunity  to  make  direct  in¬ 
quiries  of  individual  legislators  on  impor¬ 
tant  and  specific  points  of  bills  and 
gathering  of  other  necessary  information 
often  vital  to  good  reporting  would  be 
lost,”  the  editorial  said. 

The  newspaper  noted  the  present  sys¬ 
tem  has  been  effective  in  providing  the 
close  communication  that  has  been  a  fac¬ 
tor  in  “fashioning  the  high  quality  of 
legislative  reporting  for  which  Illinois  has 
long  been  noted. 

“As  of  now  reporters  occupy  quarters  to 
the  right  and  left  of  the  Speaker’s  Ros¬ 
trum,  facing  and  in  close  proximity  to  the 
floor  iteself.  Chicago  and  St.  Louis  corre¬ 
spondents  are  on  one  side,  those  of  Down- 
state  on  the  other.” 

The  newspaper  concluded  by  urging 
that  the  House  bill  be  amended  “to  keep 
the  press  on  the  right  side  of  any  wall.” 

• 

Pledges  to  API  fund 
exceed  million  dollars 

The  American  Press  Institute  an¬ 
nounced  it  has  received  pledges  for  more 
than  $1  million  in  its  campaign  to  raise 
$1.9  million  to  construct  and  move  to  its 
own  building  at  Reston,  Virginia. 

James  H.  Ottaway,  chairman  of  the 
API  advisory  board,  and  Turner 
Catledge,  chairman  of  the  building  fund 
campaign,  said  $1,018,275  in  cash  and 
pledges  has  been  received  since  the  cam¬ 
paign  began  in  March.  Of  this  amount, 
$1,005,450  has  been  received  from  60 
newspapers,  newspaper  groups,  and  their 
foundations  in  the  United  States  and 
Canada. 
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Harris  double-width  press 
unveiled  for  mid-size  dailies 


By  Craig  Tomkinson 

Two  years  after  announcing  its  plans  to 
build  a  double-width  web  offset  press  for 
the  medium-size  newspaper  market,  Har- 
ris-Intertype  in  July  will  install  the  first 
of  its  Harris  N-(for  newspaper)  1650  line 
at  the  Norunch  (Conn.)  Bulletin. 

Placement  of  the  first  N-1650  (the  num¬ 
bers  stand  for  16  pages  per  unit  and 
50,000  impressions  an  hour  speed)  at  the 
Bulletin  is  a  case  of  history  repeating 
itself. 

It  was  at  Norwich  that  Harris’s  Cot¬ 
trell  division  installed  its  first  two  845 
single-width  web  offset  presses  three 
years  ago  (E&P,  June  7, 1969). 

The  two  four  unit  845’s  will  be  removed 
when  the  new  N-1650  is  installed. 

With  a  35,000  to  36,000  circulation,  the 
Bulletin  falls  into  the  lower  half  of  the 
circulation  range  for  which  the  N-1650 
was  designed.  Cottrell  said  the  range  is 
from  20,000  to  75,000  and  may  eventually 
reach  100,000. 

The  new  press  was  unabashedly  de¬ 
signed  to  compete  with  the  Goss  Metro 
offset  press  in  a  circulation  market  range 
Harris  people  feel  up  to  now  has  not  had 
a  press  specifically  designed  for  it. 

Fits  in  between 

As  Harris  people  see  it,  the  N-1650  fits 
in  between  its  own  single  width  Cottrell 
845,  and  the  Goss  single-width  Urbanite 
on  the  one  hand  and  the  Metro  on  the 
other. 

In  many  respects  the  N-1650  resembles 
its  smaller  sister,  the  845.  Much  of  the 
framing  is  identical  except  the  1650  units 
are  further  apart  and  are  higher  than  the 
units  on  the  845  giving  the  former  more 
operating  room. 

The  units  are  vertical  in  arrangement 
and  the  web  lead  is  horizontal  as  is  true 
of  the  845.  The  1650  has  56  inches  of  aisle 
space  between  units. 

The  two  areas  for  controls  on  the  N- 
1650  are  at  the  units  themselves  and  at  a 
console.  The  unit  controls  include  those 
for  stop,  safe,  jog,  run,  ink,  water,  im¬ 
pression  throw-off /throw-on  and  other 
functions. 

The  press  is  also  equipped  with  a  con¬ 
sole  similar  to  the  one  provided  with  the 
845,  but  wnth  several  additions  including 
automatic  sequencing  of  all  functions. 

The  sequencing  feature  automatically 
starts  water  fountain  rollers,  ink  fountain 
rollers,  water  form  rollers,  ink  form  roll¬ 
ers  and  impression  cylinders  at  a  pre¬ 
determined  and  pre-set  (in  the  field) 
press  speed. 

Although  the  textbook  speed  of  the  N- 
1650  is  50,000  impressions  an  hour  collect, 
one  Cottrell  official  said  the  press  is  prob¬ 
ably  capable  of  60,000  per  hour  speeds, 
but  that’s  an  unofficial  figure. 

The  use  of  “Harris”  in  the  press  name 
rather  than  “Cottrell,”  the  name  of  the 
division  that  produced  it,  (and  the  name 
connected  wi^  the  845)  reflects  a  new 


policy  within  Harris-Intertype  stressing 
use  of  the  name  Harris. 

The  Harris  N-1650,  a  semi-cylindrical 
press,  will  accommodate  two  plates  (four 
pages)  across  and  two  plates  around.  The 
plate  cylinders  can  also  take  one  plate 
around  with  a  slight  modification. 

According  to  Harris  “Each  unit  is  de¬ 
signed  to  permit  use  of  direct  lithography 
printing  on  one  side  of  the  web  to  provide 
maximum  color  flexibility. 

“Each  unit  is  designed  to  print  simul¬ 
taneously  with  blanket  to  blanket  cylind¬ 
ers  which  act  as  impression  cylinders  for 
each  other. 

“The  centers  of  the  upper  and  lower 
blanket  cylinders  are  offset  from  each  oth¬ 
er  to  provide  a  slight  wrap  of  the  web 
around  the  blanket  cylinders  before  and 
after  printing.” 

Printing  area 

Web  cutoff  is  22%  inches;  maximum 
web  width  66  inches;  maximum  printing 
area  22  1/32  x  33  inches. 

The  standard  folder  is  a  2:1  newspaper 
former  model  with  collect  and  non-collect 
operations.  A  folder  with  balloon  former 
and  skip  slitters  and  second  set  of  folding 
cylinders  “is  available  to  make  a  full  dou¬ 
ble  folder,”  according  to  Cottrell. 

With  the  double  folder  options  and  bal¬ 
loon  formers  products  up  to  96  pages  (112 
tabloid)  in  eight  sections  can  be  handled. 

The  new  press  has  been  engineered  for 
installation  on  ordinary  slab  foundations 
with  no  sub-structure  needed  because 
there  are  no  reels  and  pasters.  Roll  feed 
to  the  N-1650  is  floor  level  from  behind 
the  press. 

The  press  though  is  adaptable  to  a  sub¬ 
structure  type  installation  and  reels  and 
pasters  can  be  provided. 

The  N-1650  is  equipped  with  the  same 
Cottrell  patented  brush  dampening  system 
as  the  845  and  the  same  highline  power 
drive.  The  latter  is  mounted  in  ball  bear¬ 
ings  at  the  same  height  as  blanket  cylind¬ 
ers  and  is  lubricated  by  continuously  cir¬ 
culating  oil. 

Donald  Oat,  general  manager  of  the 
Bulletin,  said  he  believes  from  seeing  the 
press  in  operation  at  Cottrell’s  Westerly, 
Rhode  Island,  plant,  that  the  high-line 
drive  may  well  eliminate  center-of-web 
flutter  found  on  some  presses. 

“What  w’e’re  asking  the  cylinder  to  do,” 
he  said,  “is  respond  to  a  direct  instead  of 
indirect  drive  and  we  should  not  get  cen¬ 
ter  flutter.” 

But,  he  warned,  he’ll  know  much  more 
about  what  the  press  will  do  when  it’s  up 
and  running. 

The  Norwich  N-1650  is  Cottrell’s  proto¬ 
type  model  and  has  been  under  testing  in 
Westerly  for  some  time. 

Norwich  will  get  four  units  and  a  fifth 
unit,  also  just  emerged  from  testing 
stages  at  Westerly,  will  be  installed  at  the 
Daytona  Beach  (Fla.)  Journal  and 
News. 


In  addition  to  Norwich  and  Daytona, 
Cottrell  reportedly  has  taken,  or  is  in  the 
negotiating  stages,  on  orders  for  four  oth¬ 
er  N-1650’s. 

Installation  at  Norwich  will  not  only  be 
a  test  of  the  press  itself  it  will  be  a  test 
to  see  how  fast  it  can  be  erected  using  the 
normal  complement  of  engineers  and  in¬ 
stallation  personnel. 

30-35  day  installation 

Cottrell  has  said  the  press  is  designed 
for  rapid  installation  and  hopes  to  have 
the  Norwich  model  up  and  running  in  30 
to  35  days.  Oat  optimistically  feels  that 
time  may  even  be  shorter  (the  Cottrell 
plant  is  15  to  20  minutes  from  Norwich) . 

The  first  stage  in  the  Norwich  installa¬ 
tion  will  be  removal  of  one  of  the  845s. 
Once  the  old  press  is  out  of  the  way  the 
N-1650  will  be  moved  in  and  bolted  down. 
During  this  period.  Oat  said,  the  paper, 
running  off  of  just  one  845,  will  be  lag¬ 
ging  in  press  capacity  for  about  five  days 
out  of  the  week. 

He  said  that  to  offset  this  some  sections 
of  the  paper  will  be  redesigned  to  facili¬ 
tate  pre-printing  on  earlier  press  runs 
and  later  stuffed  into  the  late  printed 
product.  He  said  the  Bulletin  averages  “in 
the  high  30’s”  in  the  number  of  pages 
each  day. 

In  addition  to  the  a.m.  Bulletin  the 
plant  turns  out  the  Bulletin’s  sister  pa¬ 
per,  the  5,000  circulation  Groton  News; 
job-prints  the  6,000  circulation  Naval  pa¬ 
per  for  the  local  submarine  base,  an  area 
weekly,  and  the  Trinidad  Express. 

The  Express  is  the  7,500  to  10,000  cir¬ 
culation  North  American  edition  for  West 
Indian  people  in  the  U.S.  and  Canada. 


A  felony  charge  against  Associated 
Press  correspondent  Marc  Charney,  ar¬ 
rested  while  covering  a  May  4  anti-war 
demonstration  at  New  Haven,  Conn.,  has 
been  dismissed  by  Connecticut  Circuit 
Court  Judge  John  J.  Chernauskas. 

Charney  had  contended  that  he  had  been 
arrested  on  a  charge  of  interfering  with 
an  officer  while  trying  to  get  the  name 
and  badge  number  of  a  patrolman. 

It  was  said  that  Charney  proceeded  to 
question  the  patrolman,  later  identified  as 
James  Dalton,  after  AP  photographer 
Robert  C.  Child  III  claimed  he  had  been 
struck  by  the  patrolman  with  a  riot  con¬ 
trol  stick  while  taking  pictures  of  an 
arrest. 

It  was  moved  by  William  Egan,  counsel 
for  the  AP,  that  all  records  applicable  to 
tbe  situation  be  turned  over  to  the  news 
service. 

Charney  was  among  three  newsmen  ar¬ 
rested  during  the  May  4  incident. 

The  other  two — ^free-lance  photogra¬ 
phers  David  Vine  and  Alan  Kay,  both  of 
New  Haven — where  charged  with  disor¬ 
derly  conduct,  a  misdemeanor. 

Charney’s  charge  carried  a  maximum 
sentence  of  five  years’  imprisonment  and  a 
fine  of  $5,000. 


AP  correspondent 
cleared  of  felony 
in  anti-war  riot 
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Ad-ventures  By  Jerry  Walker  Jr. 


Goofy  ads.  It’s  not  easy  to  capitalize  on 
mistakes,  but  a  discounter  in  Knoxville, 
Tenn.  does  it  all  the  time.  The  store  took 
the  name  “OOPS”  to  get  across  the  fact 
that  the  pants  and  jackets  it  was  selling 
were  factory  irregulars.  Linda  Rozelle,  an 
artist  for  the  Knoxville  News-Sentinel 
and  Knoxville  Journal,  composed  a  series 
of  ads  to  match  the  retailer’s  image.  Mis¬ 
takes  were  deliberately  made  in  the  ads, 
crossed  out,  and  corrections  followed  with 
the  word  “OOPS”  following  in  parenthe¬ 
ses.  Various  combinations  of  drawings  fol¬ 
low  the  theme  of  the  store.  The  ads  are  so 
effective  that  the  merchant  is  running  one 
a  week. 

4:  ♦ 

AMC  Contacts.  Steve  Weeks  of  Cun¬ 
ningham  &  Walsh-San  Francisco  has  been 
named  management  supervisor  on  Ameri¬ 
can  Motors  national  dealer  account.  (As 
reported  last  week,  AM  has  assigned 
C&W’s  San  Francisco  office  to  prepare 
ads  for  the  national  dealer  co-op  advertis¬ 
ing  account  on  a  fee  basis  and  Mace  Ad¬ 
vertising  of  Morton,  Illinois  to  handle 
media  buying  in  the  top  100  markets.) 
Robert  Voss,  president  of  Mace,  will  head 
up  nine  offices  to  service  the  local  dealer 
accounts  and  Stephen  N.  Robinson  will 
serve  as  manager  of  dealer  advertising 
for  AMC  in  Detroit. 

*  *  ii< 

Ad  standards.  At  the  Consumer  Jour¬ 
nalism  Conference  (May  17-19)  at  Colum¬ 
bia  University,  Sidney  Margolius,  dean  of 
consumer  writers,  recommended  that  next 
year’s  conference  include  a  panel  of  ad¬ 
vertising  managers  from  newspapers  for 
a  discussion  on  how  ad  acceptability  stand¬ 
ards  can  be  established,  and  to  hear  from 
the  consumer  writers  what  their  problems 
and  interests  are.  Margolius  predicted 
that  the  conflict  between  the  reporter  and 
manager  over  questionable  advertising 
“may  expand  in  the  next  few  years”  as 
more  high-pressure  advertisers,  who  pre¬ 
viously  used  mail  solicitation,  switch  to 
direct  response  newspaper  ads  because  of 
higher  postal  rates.  “This  particular  sur¬ 
vival  problem  caused  by  the  contradiction 
between  news  and  advertising  columns 
hardly  can  be  solved  by  an  idealistic 
young  consumer  reporter  braving  the  ad¬ 
vertising  manager,”  he  said.  Besides,  he 
noted:  “Ad  managers  carry  a  lot  of 
weight  on  newspapers,  as  I  learned  my¬ 
self  when  the  newspaper  PM  finally  de¬ 
cided  to  take  advertising.” 

*  «  * 

Ad  potpourri.  Starting  July  14,  Grey 
Advertising  agency  will  close  its  New 
York  office  at  1  p.m.  on  four  consecutive 
Fridays.  .  .  .  United  Airlines  is  out  to  get 
a  bigger  slice  of  traffic  and  revenue  in  the 
New  York-California  market  with  a  $1.4 
million  advertising  and  promotion  expend¬ 
iture  during  the  first  year  of  the  pro¬ 
gram  w'hich  began  June  1.  .  .  .  Doyle  Dane 
Bernbach  will  go  it  alone  on  a  program  to 
train  Vietnam  veterans  for  jobs  in  the 
agency.  The  agency  said  the  Manpower  & 
Career  Development  Agency  program  set 
up  by  a  consortium  of  ad  agencies  which 
made  commitments  to  hire  veterans  as 
trainees  had  to  be  abandoned  due  to  “in¬ 
sufficient  response”  from  agencies.  .  .  . 


Interpublic  Group  of  Companies  is  well  on 
the  way  to  acquiring  Campbell-Ewald  Co. 
in  a  $15  million  stock  exchange.  .  .  . 
Waikiki  Beach  Press  is  giving  away  free 
space  to  Hawaii’s  ad  agencies  to  create 
full-page  ads  about  the  beauty  of  the 
island  and  its  people. 

*  «  41 

Linage  report.  A  survey  taken  by  Na¬ 
tional  Retail  Merchants  Association  dis¬ 
closes  that  59%  of  the  responding  stores 
started  the  year  with  the  intention  of 
spending  the  same  amount  of  advertising 
dollars  as  they  did  in  1971.  24%  said  they 
would  end  up  the  year  spending  more;  17% 
were  planning  to  reduce  expenditures.  Ev¬ 
ery  store  with  a  volume  of  over  $50  mil¬ 
lion  said  it  plans  to  use  a  Christmas  Ca¬ 
talog  this  year.  Those  dropping  catalogs 
tended  to  shift  the  money  into  ROP  news¬ 
paper  ads.  ...  At  the  half-way  mark. 
Parade  has  carried  416  pages  of  advertis¬ 
ing,  compared  to  387  pages  for  the  same 
period  in  1971.  The  1972  figure  sets  a 
12-year  advertising  linage  record  for  six 
months.  Dollar  volume  reached  $31,475,- 
000,  a  gain  of  13%  from  1971.  .  .  .  New 
England  daily  newspapers  look  for  an  up¬ 
trend  after  experiencing  a  “lackluster” 
April  which  saw  44  newspapers  posting 
gains  and  35  losses.  Year-to-date  totals 
show  the  79  reporting  papers  running 
7.22%  ahead  of  last  year.  Sunday  editions 
are  up  14.31%. 

*  *  * 

Tougher  ban.  A  new  policy  was  put  into 
effect  May  14  at  the  Birmingham  (Ala.) 
News  banning  all  forms  of  “X”  rated  or 
unrated  film  advertising.  The  News  long 
has  restricted  “X”  films  to  the  names  and 
locations  of  theaters  and  the  names  and 
times  of  features  being  shown.  Publisher 
Clarence  B.  Hanson  Jr.  said  the  total  ad 
ban  will  stay  in  effect  for  the  Newhouse 
newspapers  until  the  motion  picture  in¬ 
dustry  devises  a  more  effective  delineation 
between  serious  films  which  contain  some 
offensive  material  and  those  which  “are 
filth  for  the  dollar’s  sake.” 

*  *  * 

Trends?  Grey  Advertising  has  issued  a 
report  disproving  some  highly  publicized 
trends.  Here  are  examples  of  some  “mar¬ 
keting  misconceptions”  reported  by  the 
agency : 

•  Flying  is  a  way  of  life  today — Only 
17%  of  the  U.S.  population  took  an  air¬ 
plane  trip  last  year.  42%  of  the  population 
did  not  go  on  an  overnight  trip  during  the 
year  by  any  form  of  transportation  and  as 
recently  as  1970  only  16%  of  the  adults 
had  traveled  outside  continental  U.S. 

•  The  Eating-Out  era  has  arrived — 
Only  10%  of  eating  occasions  were  at  a 
restaurant  in  1970,  including  lunches  for 
working  men  and  women.  74%  of  vegeta¬ 
bles  are  bought  fresh;  only  9%  are  bought 
frozen.  17%  are  bought  canned.  82%  of 
housewives  nationally  bake  cakes  and 
cookies  from  scratch  in  a  year;  79%  bake 
from  a  mix  or  scratch  once  a  month  or 
more  often;  51%  bake  at  least  once  every 
week. 

•  The  cashless  society  is  here — Only  8% 
have  American  Express,  Diners’  or  Carte 
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WRAPPING — Parade's  advertising  sales  director, 
Howard  Seaver,  at  right,  discusses  the  high  Starch 
noting  scores  won  by  Reynolds  wrap  ads  with 
Ethel  Cordner,  copywriter,  and  Robert  C.  Kelly, 
management  supervisor,  of  J.  Walter  Thompson 
agency. 


Blanche  cards.  Only  24%  have  bank  cards. 
Only  40%  of  households  have  any  type  of 
outstanding  loans  at  a  bank  and,  if  auto 
loans  are  excluded,  the  figure  drops  to 
20%. 

• 

Two  trustees  named 
for  Hearst  Estate 

John  R.  Hearst  Jr  and  Franklin  C. 
Snyder  have  been  elected  testamentary 
trustees  of  the  Estate  of  William  Randol- 
dolph  Hearst,  it  was  announced  by  Rich¬ 
ard  E.  Berlin,  chairman  of  the  board  of 
trustees. 

The  son  of  the  late  John  R.  Hearst  and 
a  grandson  of  the  founder  of  the  Hearst 
organization  wi-ites  sports  features  for 
the  Hearst  Newspapers.  He  started  his 
career  in  1952,  after  attending  Washing¬ 
ton  &  Lee  University,  as  a  sports  repor¬ 
ter-photographer  for  the  New  York  Mir¬ 
ror.  In  1963  he  went  to  work  for  the  New 
York  Journal  American,  covering  general 
sports  and  doing  a  motor  racing  column. 

On  the  board  of  trustees  he  succeeds  the 
late  George  R.  Hearst  Sr,  an  uncle. 

Snyder,  who  is  chief  executive  of 
WTAE  radio  and  television  stations  at 
Pittsburgh,  is  a  vicepresident  and  director 
of  the  Hearst  Corporation.  He  was  a 
vicepresident  of  the  McCann-Erickson  ad¬ 
vertising  agency  in  Cleveland  before  join¬ 
ing  the  Hearst  organization  as  general 
manager  of  WTAE  in  1958. 

He  succeeds  the  late  Herbert  W.  Beyea, 
longtime  Hearst  advertising  executive,  as 
a  trustee  of  the  publisher’s  estate. 

• 

Senate  whip  lashes 
^shoddy  newspapers  ’ 

A  new  set  of  charges  were  dii’ected 
against  newspapers  this  week  by  U.S. 
Senator  Robert  C.  Byrd,  West  Virginia 
Democrat  and  the  whip  of  the  Senate. 

In  a  speech  in  Washington  before  the 
Friends  of  the  FBI,  Byrd  accused  U.S. 
newspapers  of  “an  increasing  tendency 
toward  shoddy  technical  production — 
careless  mistakes,  poor  proofreading  and 
lackadaisical  editing.” 
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Such  agreeable  friends — 

Animals  • . .  the  young. . .  and  photographers 


Iflcna  in  a  gleam  of  humor  and  a  bit  of  luck 
ti'ilh  the  photographer  s  skill,  and  it  all  adds 
up  to  a  top  score  in  reader  interest. 


ALREADY  A  FAVORITE  with  news  photographers  cov¬ 
ering  the  panda  beat  at  the  National  Zoo  is  Ling- 
Ling,  the  female  of  the  pair.  Top,  Ling-Ling  poses 
graciously  for  Henry  Burroughs,  AP  Washington  bu¬ 
reau.  Below,  she  munches  a  bread  sandwich  thought¬ 
fully  for  Roddey  Mims,  UPl  Washington  staffer. 


SPRING  TRAINING  in  the  art  of  begging  peanuts  at  the 
Memphis  Zoo  might  well  be  what's  going  on  in  this  family 
portrait  by  Robb  Mitchell,  Memphis  Commercial  Appeal. 
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"AS  I  WAS  SAYING  .  .  Philadelphia  In¬ 
quirer  phofographer  Edward  J.  Freeman  re¬ 
cords  the  introduction  of  reporter  Mike  Clark's 
daughter  to  a  resident  at  Hawk  Mountain  Sanc¬ 
tuary.  The  staff  team  was  on  a  feature  assign¬ 
ment. 


Produced  by 
Lenora  Williamson 


SMALL  TALK — Sam  Nocella,  staff  photographer 
for  Discover  Magazine,  Philadelphia  Sunday 
Bulletin,  captures  a  conversation  between  Susan 
Witzell  and  one  of  her  charges  during  a  shoot¬ 
ing  session  on  people  at  work  in  the  zoo. 


A  LOVING  HUG  FROM  MOM  comforts  a  four-day  old  quarter 
horse  colt  during  its  debut  for  "The  Camera's  Eye  on  Arizona" 
picture  page  In  the  Arizona  Dally  Star,  Tucson.  The  ranch  picture 
story  was  made  by  staffer  Art  Grasberger. 


EDITORIAL  WORKSHOP 


. No.  449 


By  Roy  H.  Copperud 


Borrowing  Trouble 

Troubled  has  undergone  a  curious  shift  in  application 
in  recent  years.  Time  was  when  it  would  have  been  ap¬ 
plied  almost  invariably  to  people,  which  accords  with 
most  of  the  definitions  of  trouble  as  both  noun  and  verb. 

True,  troubled  waters  has  a  long  historj',  but  it  is  more 
or  less  a  set  phrase,  if  not  a  cliche.  Almost  without  ex¬ 
ception  the  entries  in  dictionaries  of  quotations  apply 
the  adjective  to  people  or  their  faculties  {troubled  heart, 
troubled  mind),  though  Shakespeare  did  write  “A  woman 
mov’d  is  like  a  fountain  troubled”  {The  Taming  of  the 
Shrew).  The  random  application  of  troubled  is  surely 
now  a  fad,  in  any  event.  Perhaps  the  most  unsettling  ex¬ 
ample  was  the  commercial  for  a  shampoo  that  purported 
to  cure  “troubled  hair.” 

Troubled  is  used  these  days  to  describe  anj-thing  that 
is  in  some  kind  of  difficulty — a  corporation,  program,  or 
airplane.  These  descriptions  often  strike  me  as  strange 
and  inappropriate — as,  for  that  matter,  examples  of  what 
Ruskin  called  the  pathetic  fallacy.  Troubled,  at  any  rate, 
is  open  to  the  criticism  that  it  is  often  too  general,  and 
that  a  more  specific  adjective  would  be  more  effective. 

This  calls  to  mind  optimistic,  often  criticized  as  not 
properly  applicable  to  anything  but  a  person.  Thus  “an 
optimistic  plan”  would  be  objectionable:  a  favorable  plan, 
or  a  promising  plan.  The  consensus  of  current  authorities 
on  usage  is  that  the  distinction  should  be  maintained, 
though  dictionaries  do  not  insist  on  it. 

Wayward  Words 

The  following  has  been  taken  without  permission  from 


Bill  Gold’s  column,  “The  District  Line,”  in  The  Washing¬ 
ton  Post.  Gold,  incidentally,  is  one  of  the  more  graceful 
stylists  in  the  columning  dodge. 

“One  of  our  reporters  got  into  a  dispute  with  one  of 
our  copy  editors  the  other  night.  Their  disagreement  was 
over  the  reporter’s  use  of  the  word  furore.  The  editor 
was  trying  to  change  it  to  furor  but  the  reporter  was 
standing  his  ground  and  insisting  on  the  final  e. 

“I  walked  over  to  the  dictionary  and  learned  something. 
Furor  means  ‘rage,  angry^  or  maniacal  fit,  enraged  be¬ 
havior  as  a  manifestation  of  epilepsy  frenzy.’  With  the  e, 
as  furore,  the  definition  changes  to:  ‘contagious  excite¬ 
ment,  general  commotion,  stir,  public  disturbance,  con¬ 
troversy,  uproar.’  E.  g. :  ‘The  furore  over  corruption  in 
government.’ 

“Just  as  I  finished  my  reading,  the  editor  came  over 
to  the  dictionary',  advanced  his  education  as  I  had  ad¬ 
vanced  mine,  returned  to  the  desk  and  restored  the  e.  It 
doesn’t  happen  often  in  our  tiffs  with  the  desk,  but  oc¬ 
casionally  we  reporters  win  one.” 

Webster  gives  furore  as  a  variant  of  furor,  but  not 
the  converse.  In  other  words,  furor  has  only  the  mean¬ 
ings  given,  and  was  the  only  conrect  choice  for  what  the 
reporter  had  in  mind.  Random  House  and  American  Heri¬ 
tage,  however,  give  only  furor  for  all  senses,  and  call 
furore,  with  its  distinctive  meaning,  a  Briticism. 

*  *  * 

New  words  department:  criminalize,  meaning,  obvi¬ 
ously,  to  make  a  crime  of,  and  its  antonym,  decriminalize. 
Neither  is  to  be  found  in  any  dictionary.  They  were  en¬ 
gendered  by  the  critics  of  laws  intended  to  punish  the 
users  of  marijuana.  Their  utility,  at  least  for  the  present 
purpose,  is  indisputable,  though  those  who  object  to  fabri¬ 
cating  verbs  by  tacking  -ize  onto  nouns  may  not  welcome 
them. 


Arizona  senior 
wins  $1,500  in 
Hearst  program 

When  Richard  H.  Gilman,  a  University 
of  Arizona  senior,  promised,  “I’ll  be 
back,”  he  kept  his  word.  Richard  rose 
from  second  place  last  year  and  honorable 
mention  in  1970  to  win  top  honors  in  the 
William  Randolph  Hearst  Foundation’s 
12th  Annual  Journalism  Awards  program 
this  year. 

The  21-year-old  native  of  Detroit  was 
awarded  a  $1,500  scholarship  and  the  foun¬ 
dation’s  gold  medallion  for  his  comprehen¬ 
sive  coverage  of  an  interview  with  Dr. 
Jerome  H.  Jaffe,  special  consultant  to  the 
President  for  Narcotics  and  Dangerous 
Drugs. 

Richard’s  training  on  his  high  school 
newspaper,  his  experience  on  his  campus 
daily  paper  and  his  continued  part-time 
work  on  metropolitan  papers  served  him 
well  in  reaching  his  latest  honor. 

Lawrence  S.  Kramer,  22,  a  Syracuse 
University  senior,  won  second  place,  a 
$.,000  scholarship  and  a  silver  medallion. 
T1  ird  place  honors  went  to  Nathan  Kle- 
infield,  21,  a  New  York  University  senior 
along  with  a  $700  scholarship  and  a 
bronze  medallion. 

For  outstanding  work  in  photojournal¬ 
ism,  Pamela  Spaulding,  23,  Ohio  State 
University  senior,  was  awarded  a  $1,000 
scholarship  and  a  gold  medallion. 


The  Washington,  D.C.  competition  cli¬ 
maxed  an  eight  month  long  program  con¬ 
ducted  in  the  public  intere^  to  provide 
support,  encouragement  and  assistance  to 
college  journalism  education. 

The  nine  finalists  competed  in  a  two- 
part  exercise  following  an  interview  with 
Dr.  Jerome  H.  Jaffe.  Each  contestant  was 
required  to  write  a  news  story  of  the 
interview  and  a  follow-up  feature  article 
on  the  drug  abuse  problem. 

Runners-up  finalists  were  awarded  $250 
scholarships  and  bronze  medallions.  They 
were:  Randy  Thomas,  21,  Southern  Illi¬ 
nois  University  senior;  Clark  DeLeon,  22, 
Temple  University  senior;  Lynda 
Goldman,  23,  Temple  University  senior; 
Charles  Harpster,  27,  University  of  Ne¬ 
braska  senior;  and  Mary  Ann  Galante,  19, 
University  of  Southern  California  Junior. 

The  University  of  Southern  California 
received  an  additional  award  for  first 
place  in  the  Intercollegiate  Writing  Com¬ 
petition.  Dr.  John  R.  Hubbard,  president, 
and  Prof.  Roy  H.  Copperud  accepted  the 
gold  medallion. 

• 


Newsday  gives  space 
for  student  job  ads 

To  help  Long  Island  students  find  sum¬ 
mer  jobs,  Newsday  Long  Island  N.Y.,  will 
publish  classified  ads  for  them  free  of 
charge  as  a  public  seiwice,  it  was  an¬ 
nounced  today  by  William  Attwood,  pres¬ 
ident  and  publisher. 

“As  Newsday’s  own  survey  has  shown, 
the  summer  job  market  this  year  is  as 
tight  as  it  was  last  summer,”  Attwood 
said.  “In  this  situation,  we  hope  to  help 
students  in  their  job  search  by  giving 
them  space  in  Newsday  to  list  the  kind  of 
jobs  wanted  and  their  qualifications.” 

Starting  Sunday,  June  4,  this  new  ser¬ 
vice  will  appear  in  the  classified  section 
under  the  heading.  Student  Job  Line. 
Telephone  numbers  will  be  given  so  that 
prospective  employers  may  contact  them. 

• 

Harvard  U.  appoints 
new  Nieman  curator 


Newsroom  broadcasts 

Donn  Tibbetts,  New  Hampshire  news 
broadcaster,  has  become  the  “voice”  of  the 
Manchester  Union  Leader  and  the  New 
Hampshire  Sunday  News.  The  broadcast 
originates  from  the  Union  Leader  news¬ 
room  at  noon,  Monday  through  Friday, 
over  WKBR  in  Manchester,  N.H.  In  addi¬ 
tion,  Tibbetts  will  offer  a  special  headline 
line  report  on  WZID  at  12:30  daily. 


James  C.  Thomson  Jr.,  Harvard  history 
lecturer,  has  been  appointed  curator  of 
the  Nieman  Fellowships  for  journalists. 
He  succeeds  Dwight  E.  Sargent  who 
resigned  last  month. 

Thomson,  a  specialist  on  American-East 
Asian  relations,  has  been  teaching  at 
Harvard  since  1966.  Prior  to  that  he 
worked  for  a  congressman,  the  State  De¬ 
partment  and  the  National  Security  Coun¬ 
cil.  He  was  chairman  of  the  Yale  Daily 
News. 
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Find  out  why 
Golda  Meirseesa 
better  chance  for 
peace  in  the 
Middie  East  today. 


Along  the  Suez  Canal,  troops  are  spending  their  time 
fishing  instead  of  shooting.  f 

In  Jordan,  under  Israeli  occupation,  a  municipal  elec-  j|M|^ 
tion  draws  a  record  Arab  vote. 

In  Israel  itself,  terrorism  slackens  and  tourism 
booms. 

But  how  long  can  the  uneasy  peace  last  ?  How  do  the 
Israelis  themselves  see  their  future  ?  W 

To  get  a  top-level  viewpoint  on  the  fifth  anniversary  of  ^ 
the  Six  Day  War,  Parade  Middle  East  specialist  George 
Michaelson  conducted  a  long,  private  interview  with  Israel’s 
Prime  Minister. 

He  got  some  surprising  answers  about  Arab-Israeli  relations 
in  the  occupied  territories,  Israel’s  attitude  on  final  borders 
—and  why  Mrs.  Meir  is  cautiously  optimistic  about  the  chances 
for  eventual  peace. 

The  article,  in  this  Sunday’s  Parade,  is  a  revealing  status 
report  on  the  Middle  East  situation  as  the  Israelis  see  it. 

(The  Arab  viewpoint  will  be  presented  in  a  sub¬ 
sequent  issue.) 

And  its  timely  importance  is  typical  of  the 
reporting  17  million  families  find  in  Parade 
every  week. 


In  Parade, 

America's  largest 
general  interest  weekly. 

In°98  major  newspapers  with 17,300,000  circulation. 


All  the  "Horse  Power"  In  a 


Linotron  505  “Horse  Power” 

Sets  a  Classified  Page 
in  6%  Minutes! 

Take  a  typical  classified  column  in  a  typical 
metropolitan  newspaper.  It  averages  out  to 
about  20  ads.  Calculate  it  like  this;  153  agate 
lines,  41  display  lines  and  a  cut  off  rule  for  each 
of  the  20  ads  make  214  lines  per  column.  Nine 
columns  will  take  6%  minutes  per  page! 

CHECK  IT  OUT:  When  you  are  buying  “horse 
power”  it  has  to  be  fast  on-line  and  off-line. 
With  the  heavy  load  (time-wise)  placed  on  a 
computer,  can  the  many  tasks  be  accom¬ 
plished  without  slow-down?  Remember,  high 
speed  is  not  so  high  on  complicated  work  such 
as  display  advertising.  And  don’t  forget  system 
support.  You  get  more  than  hardware  from 
Mergenthaler.  With  the  505  we  provide  a  “total 
system”  including  off-the-shelf  software  that 
will  produce  output  from  one-time  text  to  com¬ 
plex  correction,  classified  and  directory  pro¬ 
grams  .  .  .  and  total  system  means  total  re¬ 
sponsibility —  under  one  roof! 

TAKE  A  HARD  LOOK  AT  THE  LINOTRON  505. 

It  is  an  all-purpose  phototypesetter.  More 
“horse  power”  —  more  command  power  is 
obtained  from  it  than  from  a  whole  clutch  of 
special  purpose  machines.  Why  go  the  cold 
type  route  unless  you  take  advantage  of  the 
inherent  versatility  of  the  Linotron  505. 

Mergenthaler 


Complete  correction  system  including  au¬ 
tomatic  line  or  word  numbering,  automatic 
merging  to  produce  corrected  printout  and 
automatic  file  updating  on  paper  or  mag¬ 
netic  tape. 


Complete  systems  responsibility  provided 
in-house — both  hardware  and  software. 


Fast  and  complete  classified  advertisement 
storage,  correction  and  sorting  program. 

Mathematics  programs  availabie. 


For  as  little  as  72e  per  hour . . . 

Step  up  to  a  Mergenthaler  V-l-P 

In  the  event  that  the  Linotron  505  capabilities  exceed 
your  requirements,  Mergenthaler’s  V-l-P  will  undoubtedly 
fit  them  precisely.  The  V-l-P  is  the  most  versatile  low  cost 
phototypesetter  available  that  sets  both  text  and  display 
in  22  sizes  from  6  to  96  point,  freely  mixes  up  to  six  96- 
character  fonts  and  hyphenates  and  justifies  from  unjus¬ 
tified  input.  Although  the  V-l-P  accepts  anybody’s  input 
tape,  you  can  produce  input  tapes  faster,  more  accurately 
on  Mergenthaler’s  new  V-l-P  Keyboards.  And  for  the  most 
advanced  method  of  proofing,  editing  and  marking  up 
text,  you  get  it  on  the  Mergenthaler  CorRecTerm. 


Unotron  505  that  you  need! 


Complete  typesetting  package  including 
hyphenation,  letter  spacing,  automatic  lead¬ 
ers,  all  possible  indents,  complete  mixing 
capability  within  lines  of  type  faces  and 
point  sizes,  stored  formats,  automatic  gen¬ 
eration  of  fractions,  top  aligning  figures, 
wire  service  input,  etc. 


Discs,  line  printers,  magnetic  tape  readers 
and  recorders,  a  range  of  keyboards,  CRT 
editing  terminals  are  among  standard  per¬ 
ipherals  offered  with  505  System. 

On-line  justifying  keyboards  which  share 
the  505C  computer  time  and  which  offer 
the  most  advanced  justification  facilities  of 
any  keyboards  in  the  world. 


SOON  OFF  THE  PRESS  ...  a  sixteen  page  booklet 
that  tells  you  “How  to  Make  a  Rational  Choice  of 
Photocomposing  Equipment.”  This  informative  book¬ 
let  explains  among  other  things,  how  the  pros  shop 
for  phototypesetters.  It’s  authorita¬ 
tive — the  result  of  almost  a  century 
of  experience  with  publishers,  ty-  » 

pographers  and  printers.  We’ll  be 
happy  to  include  your  name.  Check 
the  coupon  and  get  it  off  to  Mer- 
genthaler  Linotype  Company,  a  - 
Division  of  ELTRA  Corporation,  j 

Mergenthaler  Drive,  P.O.  Box  82, 

Plainview,  New  York  11803,  or  call  W 

(516)  694-1300. 


ANPA/RI 

CONFERENCE 

ATLANTIC  CITY— JUNE  11-15 


W  BOOTH  445 


NEW  -  NEW  -  NEW! 

505’s—V-l-P’s— KEYBOARDS 
TOTAL  SYSTEMS 
SOFTWARE 


Local  news 

{Continued  from  page  7) 


fine.  If  you  can’t,  I  think  there  is  more 
readership  and  interest  in  a  lot  of  things 
that  go  on  right  under  our  noses  every 
day,  but  seldom  make  page  one.  And  I 
don’t  think  we  have  any  sacred  responsi¬ 
bility  to  surrender  our  prime  display 
space — the  cover  of  our  “package” — ^to  the 
AP. 

Which  brings  us  to  pictures.  Because, 
really,  the  kind  of  coverage  I’m  talking 
about  depends  a  great  deal  on  pictures. 

Better  photograpliy 

Nothing  puts  the  stamp  of  local  em¬ 
phasis  on  your  front  page  quite  as  quickly 
as  local  pictures,  and  yet,  in  many  of 
these  papers,  the  only  recognizable  local 
element  on  page  one  was  the  nameplate. 
But  even  in  those  papers  which  seemed  to 
stress  pictures  I  found  a  depressing 
sameness.  Lineups,  hand-shakings,  check- 
presentations — for  many  papers,  that  was 
about  the  extent  of  it. 

The  press  photographer  can  go  far  be¬ 
yond  that.  In  cities  your  size  he  can’t 
come  back  with  the  spectacular  newsphoto 
very  often — but  if  he  has  any  imagination 
at  all,  he  can  continually  provide  your 
readers  with  a  fresh  way  of  looking  at 
people  and  places  they  may  pass  every¬ 
day,  but  never  really  see.  And  his  camera 
can  extend  your  coverage  into  local  activi¬ 
ties  which  words  simply  can’t  do  justice 
to.  Who  wants  to  read  about  a  quilting  bee 


or  a  sock  hop  when  you  can  actually  see 
it? 

A  word  fi'om  the  devil’s  advocate.  For 
all  of  my  interest  in  “quality”  photogra¬ 
phy,  and  for  all  of  the  agony  the  old 
“bread  and  butter”  pictures  cause  the  ar¬ 
tistic  photogi’apher,  we  have  got  to  recog¬ 
nize,  I’m  afraid,  that  nothing  in  the 
world — no  country  scene,  no  pattern  of 
sunlight  on  the  water,  no  mood  shot  or 
action  picture  or  any  other  kind  of  photo¬ 
graph  is  as  interesting  to  YOU  as  your 
own  face.  And  we  have  to  balance,  I 
think,  that  intensity  of  interest  among  a 
very  limited  number  of  readers  against 
the  lack  of  interest  among  other  readers 
who  don’t  know  the  people  in  the  pictures 
in  the  paper,  and  couldn’t  care  less. 

I  don’t  think  newspapers  in  your  size  or 
my  size  have  any  business  banishing 
“bread  and  butter  pictures”  entirely  from 
our  pages.  I  do  think  we  can  take  them  in 
better  ways — and  there  are  all  kinds  of 
ways  which  I  can  go  into  later  if  we  have 
time — while  at  the  same  time  broadening 
and  extending  our  photo  coverage  so  that 
we  are  not  simply  in  the  business  of  tak¬ 
ing  a  picture  every  time  somebody  asks. 

So  local  coverage,  the  kind  of  local  cov¬ 
erage  I’m  convinced  we  should  be  provid¬ 
ing,  comes  down  in  the  end  to  the  kind  of 
people  who  can  provide  it — and  how  do  we 
get  them? 

Well  I’m  not  going  to  get  into  your 
editorial  budgets  or  your  company  balance 
sheets.  If  you  can  afford  experienced  peo¬ 
ple  on  the  professional  market,  go  out  and 
hii’e  them. 

But  I’ve  been  lucky  enough  to  find  a 


pool  of  the  kind  of  people  I  need  without 
turning  to  Editor  &  Publisher  every  time 
a  job  opens  up — although  I  do  that  too. 
Many  of  our  best  reporters  and  editors 
are  housewives — women  whose  husbands 
work  in  town,  with  some  kind  of  writing — 
not  necessarily  newspapers — in  their 
background.  These  are  people  with  the 
maturity  and  perceptiveness  to  get  beyond 
the  obvious  facts  of  a  story — and  that’s 
what  it  takes  to  keep  small-town  local 
coverage  from  becoming  hopelessly  banal. 

Most  of  these  women  are  dying  to  get 
back  to  writing,  and  most  of  them  can  run 
rings  around  the  J-grads  you  hire  fresh 
out  of  state  college  with  all  their  who, 
what,  whens  and  wheres. 

Like  the  perceptive  writer,  the  photog¬ 
rapher,  who  is  capable  of  bringing  your 
pictures  to  life  is  seldom  a  professional. 
My  own  experience  is  that  anyone  with 
half  a  dozen  years  of  studio  or  press  pho¬ 
tography  is  either  hopelessly  tied  to  pho¬ 
tographic  cliches — or  far  too  expensive 
for  my  budget.  I  look  for  the  budding 
amateur,  in  high  school  or  college,  with 
real  natural  talent  and  a  desire  to  perfect 
it,  and  I  keep  him  just  as  long  as  nobody 
notices  him  down  at  the  Miami  Herald. 

Now  I  should  admit  that  I  have  proba¬ 
bly  overstated  the  case — that  these  papers 
weren’t  anywhere  near  as  bad  as  I’ve  im¬ 
plied — and  that  some  of  them  were  quite 
good. 

We  all  have  our  bad  days.  And  some  of 
you  are  doing  the  very  things  I’m  talking 
about,  and  doing  them  very  well.  But 
there  isn’t  anything  that  can’t  be  done 
better. 


CROWING... 

||  With  a  County  in  Motion 


fhe  Srttmne-llmeu) 

The  Tribune-Review  is  keeping  pace  with  a  growing  Westmore¬ 
land  County,  Pennsylvania.  Our  two  editions  (morning  and 
evening)  are  read  by  more  people  than  any  other  newspaper 
in  Westmoreland  County.  We're  proud  as  peacocks  over  our 
3,698  increase  in  circulation  from  a  year  ago.  In  fact.  The 
Tribune-Review  had  the  GREATEST  GAIN  of  any  newspaper 
in  WESTERN  PENNSYLVANIA.*  Our  current  total  net  paid 
circulation  is  a  whopping  33,913.  In  circulation  and  readership 
The  Tribune-Review  leads  coming  and  going. 


tribune -Utoititf  ;sr«r«x^*3°v!' 

Greensburg,  Pa. 

Dominates  the  rich  WESTMORELAND  COUNTY  MARKET 
Member  of  PAMM  Group  by  Bonin.lli  &  Gollogh.r,  Inc. 
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Minneapolis 
reporters  test 
consumer  items 

A  team  of  three  reporters  of  the  Min¬ 
neapolis  Star  engaged  in  reader-consumer 
surveys  recently  and  the  data  they 
gathered  provided  some  startling  revela¬ 
tions. 

The  surveys  included  eveiything  from 
eating  hamburgers  to  drinking  martinis 
without  ice  to  ascertain  which  of  17  drink¬ 
ing  establishments  made  the  driest. 

The  consumer  team  made  up  of  Sue 
Hovik,  Jim  Shoop  and  Dave  Nimmer  dis¬ 
covered  that  hamburger  quality  caused 
the  most  interest  and  this  item  alone  is 
the  most  popular  in  back  copy  orders. 
Telephone  queries  also  showed  that  this 
chopped-up  flattened  delicacy  has  caught 
the  public  fancy  to  an  almost  amazing 
extent. 

But,  more  important,  the  Star’s  surveys 
showed  that  people  want  their  money’s 
worth  and  if  it  happens  to  be  top  quality 
at  the  lowest  price  so  much  the  better. 

The  reporters  didn’t  pull  any  punches, 
writing  about  hamburgers  with  high  bac¬ 
teria  count,  insects  parts  and  rodent  hairs 
in  the  fresh  ground  meat  examined.  The 
hope  was  that  meat  inspectors  would  re¬ 
view  their  standards  and  make  them 
tougher  (the  standards,  that  is.) 

Putting  the  bite  on  hamburgers  scored 
highest  in  the  Star’s  readership  suiwey, 
an  astounding  91  per  cent.  The  average 
was  about  60  percent. 

Focus  on  products,  services 

Tv  repairs,  eyeglasses,  drugs,  mixed 
nuts  and  tax-return  services  came  under 
the  sharp  focus  of  the  reporters,  who 
found: 

There  is  hardly  any  difference  in  the 
quality  of  eyeglass  lenses,  Nimmer  said, 
fJae  difference  occurring  in  the  way  the 
glasses  are  fitted  to  the  head. 

The  drug  report  showed  vast  price  diff¬ 
erences  depending  on  where  purchases 
were  made  by  the  public. 

The  same  was  true  of  tv  repair  prices 


Anonymous  tips  on 
drug  pushers  sought 


although  it  was  found  that  repairs  them¬ 
selves  were  satisfactory. 

As  for  the  canned  nuts,  very  few  as¬ 
sortments  were  found  that  had  much  vari¬ 
ety. 

Tax-return  service  advertised  at  $5 
proved  to  cost  an  average  $20.  The  $5 
charge  was  for  a  simple  one-page  return. 

So  far  as  the  reporters  know  they  were 
not  recognized  while  gathering  any  of  the 
data.  They  dressed  as  usual  and  didn’t 
attempt  to  wear  disguises. 

What  about  the  series  impact? 

Phone  calls  numerous 

Sue  said  phone  calls  still  are  coming  in 
from  readers  relating  their  own  personal 
shocking  experiences  to  what  was  written. 

Shoop  said  care  was  used  in  all  projects 


to  compare  notes  beforehand  so  that  ev¬ 
eryone  got  the  same  story  from  the  re¬ 
porters  to  arrive  at  the  true  picture  of  the 
results  published. 

The  threesome  also  made  it  clear  that 
rather  than  being  offended  by  the  series  if 
their  business  was  cinticized  for  unclean¬ 
liness  or  high  prices  Star  advertisers 
should  interpret  the  findings  as  a  guide 
for  improvement  in  the  future  to  better 
serve  the  public. 

Some  problems  arose  when  the  trio 
sought  to  buy  raw  hamburger  from  the 
fast-food  carry-out  establishments  they 
tested. 

A  fellow  worker  on  the  Star  copy  desk 
loaned  them  a  beagle  who  rode  along  in  a 
camper  with  them.  The  “three  raw”  order 
was  placed,  with  the  dog  in  full  view  of 
the  carry-out  attendant. 


JUIOI! 

•dBaaHnfiBpSMive 
your  Packet 


To  help  y^'CfeQide  which 
newspaper^txiffer  is  best 
for  you,  iSdcle-G^ser  has 
prepared  "a  D-Ca  320  Profit 
Packet- available  until 
Jupe  21. 

Your  letterhead  or  tele¬ 
phone  Inquiry  will  bring 
user  testimonials 
user  case  histories 
the  new  D-G  320 
brochure 

Write  or  call  today... the 
D-G  320  profit  story  will 
be  on  its  way  to  you! 


The  Cleveland  Press  has  begun  a  pro¬ 
gram  to  rid  Greater  Cleveland  of  drug 
pushers.  The  program  is  called  TIP —  1 

Turn  in  a  Pusher. 

More  than  100  former  special  agents  of 
the  Federal  Bureau  of  Investigation  are 
helping  in  the  drive.  Crux  of  the  TIP 
program  is  a  reward  schedule  offering  up  ' 
to  $2,000  cash  for  information  leading  to 
the  arrest  and  conviction  of  dnig  pushers.  ! 
All  tips  will  be  anonymous. 

The  drive  is  being  dramatized  by  a  ' 
series  of  full-page  ads  supported  by  near¬ 
ly  100  business  and  civic  groups.  The  ads  ' 
illustrate  the  critical  need  to  stop  drug 
traffic  and  addiction. 


@  Didde-Giaser.  inc. 

Dept.  E  P  /  Emporia,  Kansas  66801 

Telephone:  316  342-4740 

See  the  D-G  320  in  opera¬ 
tion  at  the  A.N.P.A.  Insti¬ 
tute  and  ask  for  your  Profit 
Packet. 


EDITOR  flC  PUBLISHER  for  June  3,  1972 


23 


news-people 


Secretaries  group 
elects  publisher’s  aide 

Marjorie  Tarplee,  secretary  to  Eugene 
C.  Pulliam,  publisher  of  the  Indianapolis 
Star  and  News,  has  been  elected  the  In¬ 
ternational  President  of  the  Executive 
Secretaries  Association. 

Although  Pulliam  is  the  member  of  the 
association,  with  William  A.  Dyer,  gener¬ 
al  manager,  as  associate  member,  Mrs. 
Tai’plee  is  the  member  representative  and 
Laura  Boyle,  Mr.  Dyer’s  secretary,  is  as¬ 
sociate  member  to  the  organization. 

Mrs.  Tarplee  started  26  years  ago  in 
the  circulation  department  of  the  Star. 
She  says  that  among  her  many  duties  is 
briefing  Pulliam  on  his  “newspaper 
family.” 

She  said  he  always  wants  to  know  the 
latest  news  about  his  employes,  who’s 
marrying,  who’s  having  a  baby,  etc.  Mr. 
and  Mrs.  Pulliam  send  silver  cups  to  em¬ 
ployes  when  they  have  a  new  baby. 

*  ♦  * 

Shirley  Campbell — named  staff  writer 
for  the  TLcst  Central  (Minn.)  Daily  Trib¬ 
une. 

«  ♦  ♦ 

Paul  Miller,  chairman  of  the  Associ¬ 
ated  Press,  and  Walker  Stone,  retired 
editor-in-chief  of  Scripps-Howard  News¬ 
papers — given  the  Henr>'  Bennett  Dis¬ 
tinguished  Service  Award  by  Oklahoma 
State  University. 

>|e  ♦  ♦ 

Mike  Tighe,  Dubuque  (Iowa)  Tele- 
graph^Herald  staff  writer,  has  been 
named  winner  of  the  James  0.  Supple 
Memorial  Award  for  excellence  in  re¬ 
porting  religious  news  .  .  .  Pete  Ander¬ 
son  —  won  low'a  AP  managing  editors 
sweepstakes  award  for  series  on  aged  .  .  . 
David  Fyten  and  Tom  Tauke,  second 
place  for  juvenile  crime  series  .  .  .  John 
McCormick,  third  place  for  account  of 
President  Nixon’s  visit  to  Chicago. 

>•>  *  * 

H.  Thomas  Reed  Jr.,  former  advertis¬ 
ing  manager  of  the  Council  Bluffs  (Iowa) 
Nonpareil — ^to  general  manager  of  the 
Coshocton  (0.)  Tribune. 

*  *  * 

Jules  S.  Tewlow  —  from  director  of 
special  projects  for  the  ANPA/Research 
Institute  to  similar  position  with  Lee  En¬ 
terprises  Inc.,  effective  July  1.  His  office 
will  be  in  New  York  City.  He  is  a  former 
manager  of  industrial  research  at  the 
New  York  Times. 


How  to  protect  yourself  against 
Publishers  Liability  losses 

Figure  out  what  you  could  afford  to  lose,  and  | 
let  us  insure  you  against  judgments  over  that 
amount.  We’re  experts  in  the  fields  of  libel,  ! 

slander,  piracy,  invasion  of  privacy  and  copyright.  | 
We  have  5  U.S.  offices  so  we're  instantly  available  j 
for  consultation  in  time  of  trouble.  Drop  us  a 
line,  and  get  full  details  from  our  nearest  office.  I 
Employers  Reinsurance  Corp.,  21  West  10th,  I 

Kansas  City,  Missouri  64105.  Other  U.S.  offices: 

New  York,  San  Francisco,  Chicago,  Atlanta.  I 


Directors.  James  F.  Chambers  Jr.,  pres¬ 
ident  and  publisher  of  the  Dallas  Times 
Herald,  and  Robei-t  D.  Nelson,  executive 
vicepresident  of  the  Los  Angeles  Times, 
have  accepted  appointments  as  directors 
of  the  Advertising  Council,  representing 
the  Bureau  of  Advertising. 

*  *  * 

Business  writers,  Donald  L.  Bachelder, 
Tulsa  Daily  World,  and  Arthur  F.  Ehren- 
strom,  Arizona  Daily  Star,  have  been 
awarded  a  Hughes  Fellowship  for  the 
1972  term  at  the  Stonier  Graduate  School 
of  Banking,  which  will  be  held  June  11-23 
at  Rutgei-s  University  in  New  Jersey.  The 
fellowships  are  endowed  by  the  (^unty 
Trust  Company  of  White  Plains,  N.Y.  The 
school  provides  a  course  in  management 
and  policy  development  for  qualified  bank 
officers. 

*  *  I): 

Clymer  L.  Wright  Jr.,  president  of 
the  Houston  (Tex.)  Tribune,  a  weekly 
since  1964,  resigned  to  enter  the  real 
estate  business.  His  successor  is  Harold 
G.  Pyle,  former  Tribune  editor  and  long¬ 
time  Houston  Chronicle  reporter  and  edi¬ 
tor. 

*  *  * 

William  J.  Swank,  music  critic  and 
fine-arts  editor  of  the  Jackson  (Mich.) 
Citizen  Patriot  for  more  than  24  years, 
retired.  He  began  his  newspaper  career 
as  a  photographer  in  St.  Joseph,  Mo.  and 
joined  the  reportorial  staff  of  the  St.  Jo¬ 
seph  News-Press  in  1937  as  police  re¬ 
porter. 

*  *  * 

Marjorie  Hunter,  a  Congressional  re¬ 
porter  in  the  Washington  bureau  of  the 
New  York  Times,  has  been  named  Out¬ 
standing  Alumnus  of  Elon  College  in 
North  Carolina  for  1972.  Before  going 
to  the  Times,  she  worked  for  the  Raleigh 
(N.C.)  News  and  Observer,  the  Winston- 
Salem  (N.C.)  Journal  and  the  Houston 
(Texas)  Press. 

*  *  if 

David  B.  Fishel,  a  city  reporter  for 
the  Winston-Salem  (N.C.)  Sentinel — re¬ 
signed  to  join  the  public  relations  de¬ 
partment  of  R.  J.  Reynolds  Tobacco  Co. 
in  Winston-Salem  as  media  relations  as¬ 
sistant.  He  joined  the  Sentinel  staff  two 
years  ago  after  graduating  from  the  Uni¬ 
versity  of  North  Carolina  with  a  degree 
in  journalism. 

*  If  if 

T.  Wingate  Lassiter,  City  Hall  re¬ 
porter  for  the  Winston-Salem  (N.C.) 
Sentinel,  resigned  to  join  the  staff  of  the 
Smithfield  (N.C.)  Herald  which  is  owned 
by  his  family. 

mm* 

Stephen  J.  Benneht,  after  four  years 
of  duty  with  the  U.S.  Navy,  has  joined 
the  staff  of  the  Winston-Salem  (N.C.) 
Sentinel  as  courthouse  reporter. 

m  *  m 

William  H.  Bancroft  Jr.  of  San  Fran¬ 
cisco  has  joined  the  city  staff  of  the 
Winston-Salem  (N.C.)  Sentinel  as  police 
reporter.  He  formerly  was  with  the  Wash¬ 


ington  Post.  He  is  a  graduate  of  George 
Washington  University  in  Washington. 

*  ♦  ♦ 

George  J.  Mayer,  classified  advertis¬ 
ing  manager  of  the  Red  Bank  (N.J.) 
Daily  Register — appointed  business  man¬ 
ager. 

*  *  * 

Benjamin  H.  Pettus — from  advertising 
director  of  the  Merced  (Calif.)  Sun-Star 
to  the  sales  staff  of  the  San  Mateo 
( Calif. )  Tunes. 

mm* 

William  H.  Cowles  III,  president  of 
the  Spokane  (Wash.)  Spokesman-Review 
and  Daily  Chronicle — elected  president  of 
Allied  Daily  Newspapers  of  Washington. 

*  4t 

Kathleen  A.  Rowley — from  Camden 
(N.J.)  Courier-Post  consumer  affairs 
writer  to  features  editor  .  .  .  Douglas  C. 
Campbell — from  general  assignment  to 
consumer  affairs. 

4c  *  i|c 

George  S.  Smith — from  editor  of  the 
Mountain  Home  (Ark.)  Baxter  Bulletin 
to  managing  editor  of  the  Hope  (Ark.) 
Star,  succeeding  the  late  Paul  H.  Jones. 

«  ♦  « 

Dr.  LeRoy  M.  Carl,  associate  profes¬ 
sor  of  communications  at  Temple  Uni¬ 
versity,  is  one  of  six  faculty  members 
cited  for  distinguished  teaching  this  year. 
Each  received  a  $500  grant  from  the 
Lindback  Foundation.  Before  he  turned 
to  teaching.  Dr.  Carl  was  a  reporter  for 
the  Levittown  (Pa.)  Evening  Press,  the 
Bristol  Courier  and  Levittown  Times,  now 
the  Bucks  County  Courier-Times,  and  was 
an  assistant  Sunday  editor  and  feature 
writer  for  the  Trenton  Times. 

4e  ♦  4c 

Walter  E.  Dorsett — named  business 
editor  of  the  Winston-Salem  (N.C.)  Jour¬ 
nal  and  Sunday  Journal  and  Sentinel.  He 
succeeds  Otis  Gossman,  who  has  become 
investigative  financial  reporter  for  the 
Buffalo  (N.Y.)  Courier-Express.  Dorsett, 
25,  joined  the  Journal  staff  in  1967  as  a 
part-time  employe. 

*  *  >|c 

Christo  N.  Nizamoff,  retired  editor  of 
the  Macedonian  Tribune  in  Indianapolis, 
was  installed  recently  as  president  of  the 
Indiana  professional  chapter  of  Sigma 
Delta  Chi. 

mm* 

June  Hicks,  Detroit  News  garden  edi¬ 
tor  for  18  years,  has  been  honored  by  the 
Michigan  division  of  the  Woman’s  Na¬ 
tional  Farm  and  Garden  Association  for 
outstanding  writing. 

#  4c 

Clive  H.  Gilbert,  assistant  to  the  pub¬ 
lisher  of  the  Courier-News,  Bridgewater, 
N.J. — retired  after  33  years  with  the 
newspaper,  mainly  in  the  financial  office. 

♦  *  ♦ 

Elmer  Murphy — from  editor-in-chief 
to  publisher  of  the  Summerside  (P.E.I.) 
Journal-Leader.  JOHN  Mungall,  general 
manager  for  25  yeai*s,  remains  in  an  ad¬ 
visory  capacity  under  the  new  ownership. 
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Jollymore  is  promoted 
to  Chevrolet  PR  post 

Appointment  of  Warren  R.  Jollymore 
as  director  of  public  relations  of  the 
Chevrolet  Motor  Division  of  General  Mo¬ 
tors  was  announced  by  John  Z.  DeLorean, 
vicepresident  of  GM  and  general  manager 
of  Chevrolet.  He  succeeds  John  L.  Cutter, 
who  is  retiring  July  1. 

John  J.  Bell  will  become  manager  of 
community  and  field  relations  and  George 
S.  Stephens  will  become  manager  of  news 
relations,  both  serving  under  Jollymore. 

Jollymore,  who  has  been  serving  as 
manager  of  the  Detroit  office  of  the  GM 
public  relations  news  relations  section,  re¬ 
ceived  his  degree  in  journalism  from  the 
University  of  Wisconsin  in  1946  and 
worked  for  the  Wisconsin  State  Journal. 

Cutter  was  a  Washington  reporter  for 
the  United  Press  before  joining  Chevrolet 
in  1955. 


WINNERS  of  1972  Keystone  Press  Awards,  given 
at  the  Pennsylvania  Press  Conference,  included 
Paul  Maryniak  (left)  of  the  Weekend  Reporter, 
Monroeville,  and  Dorothy  Drake,  of  the  Ambler 
Gazette,  in  the  weekly  division. 


Scott  Cooley  has  replaced  Bob  Ash¬ 
croft  as  an  advertising  salesman  at  the 
Pendleton  (Ore.)  East  Oregonian. 


GENE  CUNNINGHAM,  investigative  re¬ 
porter  for  the  Milwaukee  Sentinel,  was 
named  "Wisconsin  Newsman  of  the  Year" 
by  the  Milwaukee  Chapter  of  Sigma 
Delta  Chi.  The  first  woman  to  receive 
the  $200  award,  she  was  cited  for  stories 
on  nursing  home  conditions,  on  the  ex¬ 
penses  of  police  officers  and  on  the  con¬ 
ditions  of  the  Mental  Health  Center. 


Sue  Mace  has  replaced  Becky  Corliss 
in  the  circulation  department  of  the  Eu¬ 
gene  (Ore.)  Register-Guard.  Another 
newcomer  to  the  staff  is  J.  Richard 
Mooney  who  was  named  data  processing 
manager. 


William  R.  Heath — from  city  editor 
of  the  Beloit  (Wis.)  Daily  News  to  man¬ 
aging  editor  of  the  Arizona  Daily  Sun  at 
Flagstaff.  Both  papers  are  members  of 
the  Hagadone  Division  of  the  Scripps 
League. 


Hampton  Lillard  is  new  retail  sales 
advertising  manager  at  the  Grants  Pass 
(Ore.)  Daily  Courier.  He  was  formerly 
advertising  director  for  the  Carbondale 
(Ill.)  Southern  Illinoisan. 


Mrs.  Ruth  Sulzberger  Golden,  pub¬ 
lisher  of  the  Chattanooga  (Tenn.)  Times, 
and  A.  William  Holmberg  Jr.,  the  pa¬ 
per’s  president  and  general  manager, 
were  married  May  26  at  the  home  of  the 
bride’s  mother,  Mrs.  Arthur  Hays  Sulz¬ 
berger,  at  Stamford,  Conn. 


Kenneth  J.  Rabben  has  joined  the 
staff  of  the  Highway  Users  Federation  in 
Washington  as  a  writer-editor.  A  1956 
graduate  of  Temple  University,  he  has 
15  years  experience  as  reporter,  editorial 
writer  and  columnist  with  weekly  news¬ 
papers,  the  Trenton  (N.J.)  Times,  Phila¬ 
delphia  Bulletin,  Akron  Beacon  Journal, 
Baltimore  News  American  and  Copley 
News  Service. 


Brian  McGuiness,  formerly  with  the 
Morro  Bay  (Calif.)  Sun,  is  new  city  edi¬ 
tor  of  the  Oregon  City  (Ore.)  Enterprise 
Courier. 


Robert  J.  Leeney,  editor.  New  Haven 
Register  &  Journal-Courier,  has  been 
elected  president  of  the  Connecticut  As¬ 
sociated  Press  Circuit. 


John  Harlowe  resigned  as  editor  of 
the  Lincoln  City  (Ore.)  News  Guard  to 
become  telegraph  editor  at  the  Salem 
(Ore.)  Capital  Journal.  He  replaces 
Steve  Gettinger  who  was  reassigned  to 
a  reporting  beat. 


Arthur  C.  Nauman — from  managing 
editor  of  the  Riverside  (Calif.)  Press  to 
city  editor  of  the  Sacramento  Bee. 


Kenneth  Blanchard,  executive  editor 
of  the  La  Crosse  Tribune,  has  been  elected 
president  of  the  Wisconsin  Associated 
Press  Association. 


Tom  Peele,  editor  of  the  Craig  AFB, 
Ala.,  Contrails  and  former  executive  edi¬ 
tor  of  the  Elizabeth  City  (N.C.)  Daily 
Advance — retired. 


Harry  W.  Bultmann — promoted  from 
assistant  to  manager  of  the  display  ad¬ 
vertising  department  at  the  Coos  Bay 
(Ore.)  World.  He  succeeds  Morris  Jones, 
display  manager  for  25  years,  who  has 
resigned  to  join  the  Lesher  Newspaper 
Group  as  business  manager  and  adver¬ 
tising  director  of  the  Concord  (Calif.) 
Daily  Transcript. 


Penney  Morrissey,  staff  writer, 
Springfield  (Mass.)  Newspapers — recipi¬ 
ent  of  the  annual  Epilepsy  Society  of 
Massachusetts  Award  for  best  coverage 
on  the  subject  of  Epilepsy. 


C.  Theodore  Miller — appointed  execu¬ 
tive  director  of  the  World  Press  Institute, 
headquartered  at  Macalester  College,  St. 
Paul,  Minn.  He  holds  a  B.A.  degree  in 
political  science  from  the  University  of 
Washington  and  joined  the  International 
Center  staff  at  Macalester  in  1967  as  as¬ 
sistant  director  of  the  World  Press  In¬ 
stitute.  He  replaces  James  V.  Toscano 
who  was  named  to  the  new  post  of  di¬ 
rector  of  college  relations  at  Macalester 
in  February. 


Donald  E.  Lynch,  formerly  with  the 
Associated  Press  and  the  old  Chicago 
Sun — appointed  vicepresident,  public  re¬ 
lations,  Charles  Palm  &  Co.  Inc.,  Bloom¬ 
field,  Conn.,  advertising  agency. 


Ray  Stephens,  former  assistant  bureau 
chief  for  the  Associated  Press  in  Wash¬ 
ington — named  chief  of  the  Washington 
bureau  of  Booth  Newspapers  of  Michi¬ 
gan. 


Robert  Krieger,  formerly  arts  editor, 
Albany  (N.Y.)  Times  Union— to  copy 
desk,  Hartford  (Conn.)  Times. 


Charles  H.  Brown,  author  of  five 
books  and  a  member  of  the  School  of 
Journalism  faculty  at  The  Pennsylvania 
Don  Campbell,  State  Capitol  bureau  State  University  since  1947,  will  retire 
chief,  Hartford  (Conn.)  Times — to  Gan-  from  the  faculty  on  July  1  with  the  rank 
nett  News  Service  Washington  bureau.  of  professor  emeritus  of  journalism. 
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Harte-Hanks 
agrees  to  buy 
Yakima  papers 

Harte-Hanks  Newspapers  Inc.  has  an¬ 
nounced  plans  to  purchase  the  Yakima 
(Wash.)  Herald-Republic,  a  semi-weekly 
in  San  Francisco  and  a  weekly  shopper 
with  49  geographic  area  editions  in  Cali¬ 
fornia. 

Harte-Hanks,  a  San  Antonio-based 
group,  said  it  agreed  in  principle  to  pay 
about  $21.1  million  of  its  common  stock 
traded  over-the-counter  for  three  proper¬ 
ties. 

The  Yakima  paper,  published  all  day 
and  Sunday,  has  weekday  circulation  of 
88,901  and  Sunday,  41,031.  The  San  Fran¬ 
cisco  Progress,  published  Wednesday  and 
Friday,  has  a  total  circulation  of  193,756 
of  which  about  18,000  is  paid.  The  Penny- 
saver  advertising  publications  circulate 
about  600,000  copies  weekly  in  Orange  and 
Santa  Clara  Counties. 

The  agreements  are  contingent  upon  a 
public  offering  of  about  750,000  shares  of 
Harte-Hanks  common  stock  proposed  for 
next  fall. 

Terms  are  as  follows: 

Hei-ald-Republic,  owned  by  the  Republic 
Publishing  Co.,  $12.2  million  worth  of 
common  stock  as  of  the  closing  date  to 
stockholders  who  will  sell  the  stock  at  a 
price  based  on  the  public  offering. 

Progress,  owned  by  Henry  Budde  Publi¬ 
cations  Inc.,  $1.9  million  Harte-Hanks 
common  based  on  the  average  market 
price  between  May  15  and  June  16. 

Pennysaver,  owned  by  Van  De  Publish¬ 
ing  Co.,  $7.1  million  of  common  stock  as  of 
the  closing  date  of  which  50  to  80%  of  the 
stock  received  in  the  exchange  will  be 
sold.  The  stock’s  value  will  be  based  on 
the  price  at  public  offering  time. 

Acquisition  of  the  Washington  and  Cali¬ 
fornia  papers  would  represent  the  first 
Harte-Hanks  properties  in  those  states. 
The  group  publishes  newspapers  in  11 
Texas  cities,  also  in  Massachusetts,  South 
Carolina,  Michigan,  New  Jei-sey  and  Ohio. 
It  also  owns  a  San  Antonio  tv  station. 

• 

Michigan  daily  sold 
to  Richard  Milliman 

David  T.  Hayhow,  publisher  of  the 
Dowagic  (Mich.)  News,  has  announced 
sale  of  the  newspaper  and  two  shopping 
guides  to  Richard  L.  Milliman,  president 
of  Livingston  County  Press  Inc.  of  Howell. 

Hayhow,  News  owner  for  the  past  nine 
years,  said  he  will  become  editor  and  pub¬ 
lisher  of  the  Brussels  Times,  an  English- 
language  newspaper  in  Belgium. 

• 

Kentucky  weekly  sold 

Cadiz  (Ky.)  Record,  a  96  year  old 
weekly  paper,  has  been  sold  to  a  group 
headed  by  Albert  Smith  which  publishes 
two  papers  in  Russellville,  one  in  Morgan¬ 
town  and  one  in  Leitchfield.  Mr.  and  Mrs. 
William  H.  Rawls  had  published  the  Rec¬ 
ord  since  1962. 


Corning  (N.Y.)  Leader 
joins  Howard’s  group 

The  Coming  (N.Y.)  Leader,  a  17,- 
000-circulation  evening  paper,  has  been 
sold  to  a  new  company  which  will  be  a 
division  of  Howard  Publications,  a  Cali¬ 
fornia-based  organization  that  has  nine 
newspapers  in  six  states. 

Edwin  S.  Underhill  3rd,  publisher  of 
the  Leader  which  has  been  in  his  family 
for  three  generations,  announced  the  sale 
was  completed  May  26  and  said  he  would 
continue  in  complete  charge  of  the  oper¬ 
ation. 

Robert  S.  Howard  is  president  of  the 
new  company,  Corning  Publishers  Inc. 
which  succeeds  Coming  Leader  Inc.  The 
Howard  group  includes  one  other  New 
York  State  daily,  the  Glens  Falls  Post- 
Star  &  Times. 

The  Corning  Leader  is  an  outgrowth  of 
the  Coming  Journal,  established  in  1847, 
and  the  Coming  Democrat,  1853.  The 
transaction  was  negotiated  by  George  .J 
Cooper. 

George  H.  Bevan,  an  employe  of  the 
Leader  since  1944  and  its  editor  since 
1954,  is  leaving  to  be  a  member  of  the 
New  York  State  Workmen’s  Compensation 
Board.  Governor  Rockefeller  appointed 
him  to  the  fulltime  post  at  a  salary  of 
$31,325  a  year. 

• 

Walls  company  buys 
Abilene  (Kans.)  R-C 

The  Abilene  (Kans.)  Reflector-Chron¬ 
icle  has  become  associated  with  the 
Carmage  Walls  newspaper  group  of 
Montgomery,  Ala.,  with  ownership  pass¬ 
ing  to  a  new  company,  the  Reflector- 
Chi’onicle  Publishing  Co.  from  R-C  Pub¬ 
lishers  Inc. 

Henry  B.  Jameson,  publisher,  an¬ 
nounced  the  new  arrangement  and  also 
plans  for  a  new  offset  printing  plant  for 
the  Reflector-Chronicle  at  a  new  location 
in  the  downtown  area. 

Kansas  represents  the  sixth  state  where 
the  Walls  group  has  newspapers.  Officers 
of  the  new  company  will  be:  President, 
Tom  Ricketson,  Lakeland,  Fla.;  vicepres¬ 
ident,  publisher  and  editor,  Henry  B. 
Jameson,  Abilene;  vicepresident,  secretary 
and  treasurer,  Lee  Walls,  Cleveland, 
Tenn. 

The  Reflector  was  started  as  a  daily  in 
1882.  It  was  merged  with  the  Chronicle  in 
1942  with  Charles  M.  Hai-ger,  H.  W.  Wil¬ 
son  and  C.  W.  Wheeler  as  owmers. 

Jameson,  an  AP  war  correspondent,  re¬ 
turned  to  Abilene  in  1945  and  took  over 
the  Wheeler  interests.  Since  then  he  ac¬ 
quired  majority  control  of  stock  in  the 
company. 

The  sale  to  the  Walls  group  was  han¬ 
dled  by  Robert  N.  Bolitho  of  Krehbiel- 
Bolitho  Newspaper  Service. 

• 

Converts  to  daily 

The  tri-weekly  Westfleld  (Mass.)  News 
has  converted  to  daily  publication,  editions 
appearing  Mondays  through  Saturdays. 

The  News  is  Westfield’s  first  local  daily 
newspaper  in  42  years. 


32  ad  executives 
at  API  seminar 

Thirty-two  newspaper  advertising  ex¬ 
ecutives  from  19  states,  three  provinces  of 
Canada  and  Beirut,  Lebanon,  will  attend  a 
two-week  seminar  beginning  Sunday 
(June  4)  at  the  American  Press  Institute, 
Columbia  University. 

This  Seminar  is  the  first  of  its  kind  to 
be  conducted  by  API  only  for  newspapers 
of  more  than  75,000  circulation. 

Members  are: 

Anwar  I.  Aswad,  Al- Anwar,  Beirut,  Le¬ 
banon. 

Paul  A.  Audet,  Le  Soleil,  Quebec. 

Dean  R.  Bartee,  Omaha  World-Herald. 

Robert  D.  Benson,  Virginian-Pilot  and 
Ledger-Star,  Norfolk,  Va. 

William  W.  Berryhill,  El  Paso  (Tex.) 
Times  and  Herald-Post. 

Roy  E.  Boody,  Oakland  Tribune. 

Robert  H.  Custin,  News-Journal  Co., 
Wilmington,  Del. 

Miles  A.  Dickerson,  Baltimore  News 
.American. 

James  T.  Dillon,  Seattle  Times. 

Edward  G.  Dooley,  South  Bend  Tribune. 

Donald  E.  Harwood,  Memphis,  Commer¬ 
cial  Appeal  and  Press-Scimitar. 

Richard  J.  Hoffman,  Oakland  Press, 
Pontiac,  Mich. 

Robert  R.  Kelly,  Gary  (Ind.)  Post- 
Tribune. 

Edward  S.  Lanciani,  Providence  (R.I.) 
Journal  &  Evening  Bulletin. 

Robert  S.  Littlemore,  Ottawa  Citizen. 

Sheldon  Lyons,  Westchester-Rockland 
Newspapers. 

Russell  N.  McQuade,  Capital  Newspa¬ 
pers,  Albany,  N.Y. 

Robert  C.  Momsen,  St.  Paul  (Minn.) 
Dispatch  and  Pioneer  Press. 

James  Muckley,  Akron  Beacon  Journal. 

Cortland  A.  Peterson,  Rochester  (N.Y.) 
Democrat  &  Chronicle  and  Times-Union. 

Kenneth  W.  Poulsen,  Fresno  (Calif.) 

Bee. 

John  W.  Reeves,  Worcester  (Mass.) 
Telegram  and  Evening  Gazette, 

Louis  C.  Reynolds,  Phoenix  Republic 
and  Gazette. 

Bernard  W.  Schraer,  Record,  Hacken¬ 
sack,  N.J. 

George  W.  Scott,  Valley  News 

Dispatch,  Tarentum,  Pa. 

Charles  T.  Sharpe,  Grand  Rapids 

(Mich.)  Press. 

Stanley  S.  Smolko,  Post  Publishing  Co., 
Bridgeport,  Conn. 

Charles  R.  Toombs,  Flint  (Mich.)  Jour¬ 
nal. 

Paul  W,  Tovey,  Toledo  Blade  and  Times. 

William  F.  Viveash,  Windsor  Star. 

Norman  R.  A.  Weitzel,  Winnipeg  Trib¬ 
une. 

Melvin  W.  Williams,  Lancaster  (Pa.) 

Newspapers. 
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When  the  engineers 

who  design 

LogE  film  processors 


and  the  engineers 
who  design  Robertson 
graphic  arts  cameras 


join  forces  in  one 
company  to  design 
something  special 

...that  something 
has  got  to  be  good. 
Right? 


See  for  yourself  in  Booth  346  at  ANPA/RI,  Atlantic  City,  June  11-15 


f  #  Headquarters:  7001  Loisdale  Road,  Springfield,  Va.  22150  •  (703)  971-1400 

£Offttnfnkt9  iiiA  Robertson  facility:  250  Wille  Rd.,  Des  Plaines,  111.  60018  •  (312)  827-7711 


Money  Matters 


Special  meetings  —  Boston  Herald- 
Traveler  Corp.  stockholders  had  two  spe¬ 
cial  meetings  to  attend  within  five  days. 
At  the  first,  June  2,  they  were  asked  to 
ratify  an  agreement  to  sell  the  Herald- 
Traveler  (morning  and  Sunday)  and 
related  assets  to  the  Hearst  Corporation. 
Then,  on  June  7,  the  special  meeting  (in 
lieu  of  the  annual  meeting)  will  wrap  up 
the  details.  The  proxy  statement  showed 
that  George  E.  Akerson,  chairman,  had  a 
direct  remuneration  of  $92,300  for  1971 
and  Harold  E.  Clancy,  president,  received 
$91,000. 

As  of  April  30  this  year,  Akerson  owed 
the  corporation  $91,425  and  Clancy  had  an 
outstanding  indebtedness  to  it  of  $303,085 
under  stock  purchase  agreements.  Clancy 
borrowed  an  additional  $100,000  last  Oc¬ 
tober  on  a  demand  note  bearing  6%  annual 
interest.  Three  officers  (Akerson,  Clancy 
and  Roger  P.  Talmadge,  treasurer)  have 
employment  contracts  that  run  through 
October  16,  1974.  If  the  contracts  are  ter¬ 
minated  before  that  date  they  will  be  en¬ 
titled  to  a  severance  benefit  equal  to  twice 
their  yearly  salary  (Akerson,  $90,000; 
Clancy,  $90,000,  and  Talmadge,  $60,000). 

*  *  * 

Banner  year — “A  very  good  year  in 
’72”  was  predicted  for  the  Times  Mirror 
Corp.  Chairman  Franklin  D.  Murphy  told 
300  persons  at  the  annual  stockholders 
meeting  last  week  in  Los  Angeles  that  the 
federal  wage  and  price  controls  are  the 
only  reason  cash  dividends  were  not  high¬ 
er  than  13  cents,  up  from  12\i.  Net  in¬ 
come  was  $34.9  million  or  $2.08  per  share, 
and  sales  totalled  $523.8  million,  both  in 
’71.  In  the  first  quarter  of  this  year  record 
profits  continued  with  $5.8  million  or  34 
cents  a  share,  compared  with  $4.6  million 
or  28  cents  a  share.  Revenues  were  $123.1 
million,  up  from  $104.3  million  in  the 
same  period  last  year. 

Factors  in  the  favorable  earnings  pic¬ 
ture  are  the  successes  of  two  new  Sunday 
editions,  Newaday,  Long  Island  and  the 
Orange  Coast  Daily  Pilot,  near  Los  Ange¬ 
les.  Technological  advances  include  the 
setting  of  half  the  Los  Angeles  Times’ 
advertising  by  computerized  photocom¬ 
position  methods  and  the  completion  of 
an  $18  million  water  treatment  program 
at  its  Willamette,  Ore.  paper  mill  operated 
by  its  subsidiary,  Publishers  Paper  Co. 

*  *  * 

Acquisition — Wheelabrator-Frye  formed 
in  November  with  the  merging  of  four 
companies,  adds  a  fifth  in  an  agreement 
with  Litton  Industries.  Joining  the 
Wheelabrator  house  is  Rust  Engineering, 
with  more  than  $1  million  in  earnings  last 
year.  The  price  for  the  Birmingham,  Ala. 
firm  is  $18  million  in  cash,  according  to 
Mirhael  D.  Dingman,  president  and  chief 
executive  of  Wheelabrator.  The  firm’s  di¬ 
visions  manufacture  graphic  inks,  repro¬ 
duction  papers,  materials  for  cleaning 
systems  and  air  pollution  control. 

*  *  * 

Strikes  no  earnings  barrier — Despite 
two  strikes  and  a  negative  government 
ruling  on  price  increases.  Media  General 


By  Robert  C.  Davis 


finds  itself  in  the  strongest  position  in  its 
history.  President  Alan  S.  Donnahoe  re¬ 
ported  to  stockholders  at  the  annual  meet¬ 
ing  that  revenues  increased  in  all  divi¬ 
sions,  and  though  costs  were  higher  in 
some,  the  Price  Commission  denied  price 
hikes. 

Newark  News  plant  operations  were 
suspended  for  nearly  11  months  and  an 
ITU  strike  at  the  Richmond  (Va.)  Times- 
Diapatch  and  News  Leader  continues.  Nei¬ 
ther  Richmond  paper  has  missed  an  issue. 
They  have  converted  to  cold  type  produc¬ 
tion  methods.  The  company  reduced  its 
debt  by  $10.2  million,  spent  $3.4  million 
on  capital  expenditures  and  still  increased 
its  cash  by  $15.3  million. 

*  *  * 

Dayco  Corp.  reported  a  27%  increase  in 
earnings  per  share  for  the  six  months 
ending  April  30.  Earnings  were  95  cents  a 
share  this  year  as  opposed  to  75  cents  a 
share  last  year. 

♦  •  ♦ 

Bidder’s  dividend — A  regular  quarterly 
dividend  of  8^  a  share  was  declared  by 
Bidder  Publications  board  of  directors. 
There  are  8.3  million  shares  of  common 
stock  and  77,100  shares  of  preferred  stock 
outstanding. 


DANIEL  H.  RIDDER,  editor  and  publisher  of 
the  Long  Beach  Independent,  Press-Telegram,  wel¬ 
comes  group  to  Ridder  Publications  advertising 
executives  meeting. 

Ridder  Corp.  profits  were  benefitted  by 
an  exchange  of  operational  methods  and 
sales  techniques  between  Ridder  papers, 
stated  Daniel  H.  Ridder,  editor  and  pub¬ 
lisher  of  the  Long  Beach  (Calif.)  Indepen¬ 
dent  Press-Telegram. 

Addressograph  Multi  Corp’s.  board 
of  directors  is  joined  by  John  C.  Mar¬ 
tin,  vicepresident  and  manager  of  the 
graphics  products  division,  filling  a  vacan¬ 
cy  created  by  the  retirement  of  Philip  M. 
Aitken. 

Downe  Communications  Inc.  will  receive 
$5.6  million  in  cash  for  sale  of  its  Canton, 
Ohio  cable  tv  station  to  Cypress  Commu¬ 
nications  Corp.  of  Los  Angeles. 


Past  Week’s  Range 
of  Stock  Prices 

NEWSPAPERS 

5/24  5/31 


American  Financial  Corp.  (OTC)  .  35'/2  IV/a* 

Booth  Nowtpapart  (OTC)  .  SS'/a  3B'A 

Boston  Hnrald-Travolar  (OTC)  .  15  16 

Capital  Cities  Bdestg.  (NYSE)  .  6l'/2  63'/2 

Com  Corp.  (OTC)  .  —  — 

Cowles  Comm  (NYSE)  .  W/i  KP/i 

Dow  Jonas  (OTC)  .  46'/2  46 

Downe  Comm  (OTC)  .  l3'/2  IS'A 

Gannett  (NYSE)  .  Tl'/r  77 

Harte  Hanks  (OTC)  .  27  2B</4 

Jefferson-Pilot  (NYSE)  .  47% 

Knight  (NYSE)  .  5JI/2  53 

Lea  Enterprises  (AMEX)  .  2B  27% 

Media  General  (AMEX)  .  42%  41% 

Multimedia  (OTC)  .  42%  42% 

New  York  Timas  (AMEX)  .  16%  17% 

Post  Corp.  (Wise.)  (OTC)  .  23%  24% 

Bidder  Publications  (NYSE)  .  32  32yi 

Southern  Press  (CE)  .  22  23% 

Thomson  Newspapers  (CE)  .  35  37 

Time  Inc.  (NYSE)  .  53%  53 

Times  Mirror  (NYSE)  .  56%  56% 

Toronto  Star  (CE)  .  42%  44% 

Washington  Post  (AMEX)  .  34%  34 

*  After  2  for  I  split 

SUPPLIERS 

Abitibi  (CE)  .  9%  9% 

Addressograph  Multi  (NYSE)  .  41%  43 

Altair  (OTC)  .  4%  4% 

B.C.  Forest  (CE)  .  23  23 

Berkay  Photo  (NYSE)  .  19%  21% 

Boise  Cascade  (NYSE)  .  14%  13% 

Compugraphic  (AMEX)  .  25Vi  24% 

Compuscan  (OTC)  .  6%  6% 

Comsat  (NYSE)  .  66%  6B% 

Crown  Zallarbach  (NYSE)  .  31%  30 

CutlerHammer  (NYSE)  .  51%  51% 

Datascan  (OTC)  .  13%  14 

Dayco  (NYSE)  .  20%  19% 

Digital  Equipment  (NYSE)  .  69%  93% 

Domtar  (AMEX)  .  15  15% 

Dow  Chemical  (NYSE)  .  91%  92 

Eastman  Kodak  (NYSE)  .  126%  126% 

Ehrenreich  Photo  (AMEX)  .  26  27 

Eltra  (NYSE)  .  3B%  3B% 

Fairchild  Camara  (NYSE)  .  36%  37% 

General  Electric  (NYSE)  .  70  69% 

Georgia  Pacific  (NYSE)  .  44  43% 

Grace.  W.  R.  (NYSE)  .  26%  26% 

Great  Lakes  Paper  (CE)  .  17%  17% 

Great  No.  Nakoosa  (NYSE)  .  51  50% 

Harris  Intertype  (NYSE)  .  55%  55% 

Inmont  (NYSE)  .  12%  12% 

International  Paper  (NYSE)  .  39%  39% 

Itek  Corp.  (NYSE)  .  70  66% 

Kimberly  Clark  (NYSE)  .  34%  33% 

MacMillan,  Bloadal  (CE)  .  25%  25'% 

Milgo  Electronics  (AMEX)  .  40'%  42% 

Millmaster  Onyx  (AMEX)  .  13%  14 

Minnesota  Min.  t  Mfg.  (NYSE)  .  155'%  154 

No.  American  Rockwell  (NYSE)  .  32'%  33'% 

Photon  (OTC)  .  14  13% 

Richardson  (NYSE)  .  15%  15% 

Singer  (NYSE)  .  90'%  91% 

Southwest  Forest  Ind.  (NYSE)  .  I4'%  14% 

Sun  Chemical  (NYSE)  .  3I'%  31 

Wheelabrator-Frye  (NYSE)  .  6  7% 

White  Consolidated  (NYSE)  .  24  23’% 

Wood  Industries  (OTC)  .  I7'%  I6'% 

ADVERTISING  AGENCIES 

Doremus  (OTC)  .  I3'%  13% 

Doyle,  Dane,  Bernbach  (OTC)  .  30%  32'% 

Foote,  Cone,  Belding  (NYSE)  .  13’%  13% 

Grey  Advertising  (OTC)  .  17%  16% 

Interpublic  Group  (NYSE)  .  31%  30% 

Needham,  Harper  t  Steers  (OTC)  .  31  29'% 

Ogiivy,  Mather  (OTC)  .  66'%  45* 

PKL  Co.  (AMEX)  .  5%  5% 

J.  W.  Thompson  (NYSE)  .  47'%  4B'% 

Wells  Rich  Greene  (NYSE)  .  24  23'% 

•  After  3  for  2  split 
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Buyers  of  newspaper  space  developed  NCA 
specifically  for  their  own  use. 

Since  the  first  issue  in  1958,  newspaper 
planners  and  buyers  have  actively  set  the 
editorial  direction  of  NCA.  They  tell  us  what 
information  they  need  and  how  it  should  be 
arranged  and  presented.  Out  editors  merely 
translate  their  suggestions  into  print. 

After  fourteen  years,  they’re  still  adding 
refinements,  polishing  rough  edges;  even  in¬ 
corporating  major  revisions  as  need  dictates. 

And  we  wouldn’t  have  it  any  other  way. 


prueii  prospects 

Each  NCA  advertiser  is  assured  as  nearly 
personal  contact  with  newspaper  planning/ 
buying  influences  as  the  printed  word  can 
offer.  Your  ad  is  your  best  salesman  pitching 
each  of  your  prospects  every  time  he  or  she 
shows  any  interest  in  newspapers  —  your 
newspaper  market,  your  newspaper  or  group. 

Your  NCA  ad  is  a  once  a  year  investment 
in  a  salesman  who  works  day  in  and  day  out 
ail  year.  How  many  salesmen  can  claim  to 
reach  over  6,000  prospects  (all  paid  subscrib¬ 
ers)  —  most  of  whom  are  responsible  for 
hundreds  of  newspaper  buys  a  year? 

NCA  users  don’t  skim.  They  pull  informa¬ 
tion  out  of  NCA  —  source  recommendations 
to  it.  They  plan  . . .  they  buy. 

NCA  may  not  be  the  only  way  to  reach 
newspaper  buying  influences  ...  but  it’s  the 
most  stable  foundation  from  which  to  build 
a  truly  productive  campaign. 


Newspaper  Circulation  Analysis 


5201  Old  Orchard  Road,  Skokie,  Illinois  60076 


312-966-8500 


Contact  your  SRDS  District  Manager  or  Len  Kudlata 


Promotion _  By  George  Wilt 

BURY  THE  COMPETITIOIV 


It  may  seem  a  bit  ghoulish  to  the  more 
sensitive,  but  a  mock  funeral  served  as  a 
format  for  the  Omaha  (Neb.)  World- 
Hcrald's  “Spring  Tune-up  and  develop¬ 
ment  contest”  designed  to  improve  the  ad¬ 
vertising  staff’s  ability  to  sell  against 
competitive  media. 

In  a  scene  that  seemed  to  come  out  a 
horror  movie,  silent  moumei's  file  into  a 
room  resembling  a  mortuary  and  are 
seated  facing  two  open  caskets,  each  with 
a  body  in  repose,  and  flanked  by  floral 
arrangements  and  morticians.  Organ  mu¬ 
sic  and  a  clei-gyman  complete  the  scene. 

The  skit  dramatized  a  Yellow  Pages 
presentation  to  an  Omaha  mortuary,  with 
World-Herald  ad  personnel  playing  the 
parts  of  moumere,  clergy,  morticians, 
corpses  and  clients. 

“Sales  training  is  always  a  challenge,” 
says  World-Herald  advertising  vicepres¬ 
ident  Dean  R.  Bartee.  “This  time,  we  were 
specifically  interested  in  improving  our 
selling  techniques  against  competitive 
media.  To  accomplish  this,  we  set  up  a 
competition  within  our  owm  organization.” 

Retail,  national  and  classified  advertis¬ 
ing  sales  personnel  were  combined  on  six 
teams.  Each  week,  one  team  makes  a  sales 
presentation  promoting  a  competitive 
medium.  A  second  team  follows  with  a 
“rebuttal”  presentation  to  the  same  client 
promoting  the  World-Herald. 

Judges  rate  each  team’s  presentation, 
with  winning  team  members  and  their 
spouses  treated  to  an  evening  at  the  Oma¬ 
ha  Press  Club. 

“Competitive  media”  teams  play  roles 
of  specific  radio  and  television  stations, 
using  actual  rates,  package  plans  and 
matching  as  closely  as  possible  the  selling 
techniques,  sales  points  and  benefits  the 
competitor  is  knowm  to  use,”  Bartee  said. 

Rebuttal  teams  receive  the  competitive 
team’s  complete  script  in  advance. 

*  *  * 


cesso  is  a  success  with  the  organization’s 
carrier  force.  Tom  says  that  he  has  a  few 
extra  copies  available  on  a  first-come  first- 
served  basis. 

*  *  * 

ANALYSIS-TAMPA  —  The  Tampa 
(Fla.)  Times  and  Tribune  have  published 
“The  Tampa  ’72  Newspaper  Audience”  in 
booklet  form,  and  the  30-page  booklet 
shows  data  on  the  Tampa  newspaper  mar¬ 
ket,  SMSA,  and  coverage  of  various  com¬ 
ponents  of  the  market.  The  suiwey  was 
conducted  by  Belden  Associates  for  the 
Media  General  newspapers. 

*  *  * 

WELFARE  EXPOSE  —  A  bold  ap¬ 
proach  was  used  by  the  Oakland  (Calif.) 
Tribune  in  a  full-page,  tw’o-color  ad  to 
promote  a  welfare  i-eform  series,  that  ex¬ 
posed  local  cases  of  dishonesty,  mishandl¬ 
ing  and  mistakes  in  the  California  wel¬ 
fare  program.  As  a  result,  the  series  was 
influential  in  changing  legislation  and 
contributing  to  a  new  state  “Welfare  Re¬ 
form  Act.”  Other  Tribune  award-winning 
stories  and  photos  of  1971  were  featured 
in  the  ad  series. 

*  *  * 

SYMPOSIUM  —  Nine  cartoonists  are 
participating  in  the  Vanderbilt  Forum 
cartoon  and  comics  symposium  co¬ 
sponsored  by  the  Nashville  Tennessean. 
The  forum,  conducted  on  the  Vanderbilt 
campus,  features  comic  strip  w'riters  and 
artists  Mel  Lazarus  (Momma  and  Miss 
Peach),  Tom  Ryan  (Tumbleweeds),  Jim 
Childress  (Conchy),  Garry  Trudeau 
(Doonesbury) ,  and  John  McCampbell 
(SuperStar).  Animated  cartoons,  maga¬ 
zine  cartoons  and  comic  books  are  also 
featured  on  the  program. 

*  *  * 

RATE  CARDS  —  The  wildest  rate 
cards  w'e’ve  ever  seen  are  being  used  by 
Booth  Newspapers.  An  all-reverse  folder 
shows  daily  and  Sunday  circulation  for  all 


Booth  papers — Ann  Arbor  News,  Bay 
City  Times,  Flint  Journal,  Grand  Rapids 
Press,  Jackson  Citizen  Patriot,  Kalamazoo 
Gazette,  Muskegon  Chronicle,  and  Sagi- 
ncuw  News.  Data  is  also  included  on  sever¬ 
al  combination  groups,  and  complete  rate 
information,  mechanical  measurements 
and  other  data  is  presented.  The  attrac¬ 
tive  little  rate  folder  is  enclosed  in  a  jack¬ 
et  printed  in  full-color,  featuring  a  bleed 
photo  of  a  tattooed  arm  with  the  emblem 
“Mother  Booth”  across  the  muscle. 

*  * 

GOLDEN  HELMETS  —  National 
Football  Properties,  licensing  and  promo¬ 
tional  arm  of  pro  football,  announced  the 
winners  of  the  “Pro!”  Supplement  maga¬ 
zine  merchandising  program,  with  awards 
going  to  the  Chicago  Sun-Times  and  Daily 
News,  Boston  Sunday  Advertiser,  Detroit 
Free  Press,  Dalla.s  News  and  New  York 
News.  The  Chicago  Sun-Times  and  Daily 
News  also  won  the  Pro  Supplement  carri¬ 
er  boy  contest,  which  included  a  trip  to 
the  Pro  Bowl  for  a  carrier  and  his  par¬ 
ents. 

*  *  * 

CUSTOMIZED  —  Frank  W.  Pierson  of 
Sherman  Oaks,  Calif.,  whose  “customized” 
newspaper  promotion  services  have  won 
widespread  acceptance,  is  collaborating 
with  Metre  Associated  Services  for  de¬ 
velopment  and  marketing  of  his  ideas  for 
use  in  promotion  of  newspapers  and  other 
businesses.  Announcement  of  the  joint 
venture  was  made  by  Metro  director  of 
sales  Andrew  Shapiro.  The  Pierson  Cus¬ 
tom  Promotion  Seiwice  will  be  available  as 
a  series  of  13  ad  units,  with  each  unit 
consisting  of  individualized  photography 
and  suggested  copy  alternately  promoting 
advertising,  circulation  and  editorial  cov¬ 
erage.  Pierson’s  concept  is  based  on  an 
individualized  photographic  technique 
with  each  photo  staged  around  the  user’s 
own  newspaper.  The  series  can  be  used 
for  in-paper  advertising,  brochures  or 
mailing  pieces.  Additional  infonnation  is 
available  from  Metro>’s  New  York  office. 


SUCCESSO  —  The  Orange  Coast  Daily 
Pilot  (Costa  Mesa,  Calif.)  reasoned  that 
if  youngsters  of  carrier  boy  age  would 
read  comic  books,  they  would  produce  one 
that  tells  their  carriers  the  do’s  and  dont’s 
of  operating  a  route.  Staff  artists  Ham 
Crum  and  Carol  Stone  brought  “Suc- 
cesso”  to  life  on  paper  after  he  was  in¬ 
vented  by  mild-mannered  promotion  man¬ 
ager  Tom  McCann.  Probably  Superman, 
Batman  et  al  aren’t  in  any  real  danger  of 
being  replaced,  but  Milan  Leavitt,  Daily 
Pilot  circulation  manager,  says  that  Suc- 
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SKITS  TEACH  COMPETITIVE  SELL— Omaha  admen  used  funeral  format  to  dramatize  competitive 
pitches  to  local  mortuary.  Mortician  at  left  is  World-Herald  retail  account  man  Sid  Grover,  while 
Bob  Du9an  plays  a  corpse  and  Bill  Gority,  classified  salesman,  presents  the  eulogy. 
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Chicago  papers 
close  job  booths 
during  disruption 

Chicago  newspapers,  along  with  almost 
all  of  800  other  booth  registrants,  gave  up 
on  a  Veteran’s  Job  Fair  recently  when 
demonstrators,  mostly  blacks,  tore  down 
booths  and  tables  and  upset  curtain  parti¬ 
tions  in  a  large  section  of  the  exhibit  area 
at  the  International  Amphitheater. 

An  estimated  6,000  veterans  were  in  the 
Amphitheater  when  the  demonstrators’ 
action  forced  most  of  the  employers  and 
job  seekers  to  flee  the  building. 

Fair  officials  blamed  the  disruption  on 
the  American  Servicemen’s  Union,  a  New 
York  organization  which  contends  it 
speaks  for  veterans  from  minority 
groups. 

A  spokesman  for  the  Chicago  Sun- 
Times  and  Daily  News  said  the  newspa¬ 
pers  had  three  job  offers  when  the  pa¬ 
pers’  booth  opened — for  a  truck  driver,  a 
clerk  and  an  outside  classified  salesman. 


The  Chicago  Tribune  had  some  job 
offers  and  was  taking  applications. 

A  Tribune  spokesman  said:  “We  got  out 
of  there  in  a  hurry  and  didn’t  come  back.’’ 
The  Sun-Times  and  News  booth  didn’t 
reopen  the  next  day.  By  that  time  atten¬ 
dance  had  dropped  to  about  2,000  and  only 
about  one-third  of  the  booth  registrants 
showed  up. 

While  many  protestors  stayed  inside  the 
hall  disrupting  the  orderly  activity  that 
had  been  going  on  for  about  an  hour, 
about  400  others,  most  of  them  unemployed 
black  veterans,  massed  in  the  street  out¬ 
side  the  Amphitheater  shouting  and  using 
bullhorns. 

The  Illinois  Department  of  Labor  had 
arranged  the  fair,  which  had  gained  na¬ 
tional  attention  as  the  first  to  be  conduct¬ 
ed  on  a  major  scale. 

John  Linton,  of  the  labor  department, 
said  his  staff  met  with  members  of  the 
American  Servicemen’s  Union  before  the 
fair  opened.  They  denounced  the  fair  as  a 
sham  and  Linton  was  under  the  impres¬ 
sion  they  would  be  leafletting  and  hand¬ 
billing  when  the  fair  opened. 

Other  jobs  have  developed  at  the  Sun- 
Times  and  Daily  News  since  the  fair  and 
some  have  been  filled  by  applicants  who 
appeared  at  the  Amphitheater. 


3  dailies,  2  weeklies 
win  Sloan  awards 

Three  daily  newspapers  and  two  week¬ 
lies  were  winners  in  the  annual  Alfred  P. 
Sloan  Awards  for  distinguished  public 
service  to  highway  safety. 

For  daily  newspapers  in  the  over  50,000 
circulation  category  the  winner  was  the 
Miami  Herald.  In  the  15,000-50,000  cir¬ 
culation  category  the  Marion  (Ohio  Star 
and  for  newspapers  under  15,000  circula¬ 
tion,  the  Daily  Ardmorite,  Ardmore,  Okla. 

Weekly  newspapers  honored  were  the 
V ocie-J eff ersonian,  St.  Matthews,  Ky.,  in 
the  over  4,000  circulation  category  and  the 
Bergen  Bulletin,  Palisades  Park,  N.J.,  in 
the  under  4,000  category. 

A  special  Sloan  creative  award,  carry¬ 
ing  a  prize  of  $1,000  was  given  to  Mrs. 
Kay  Evers,  of  the  Ardmoreite. 

The  awards,  named  for  the  late  Alfred 
P.  Sloan,  former  president  and  Chairman 
of  General  Motors,  are  designed  to  recog¬ 
nize  performance  by  the  broadcast  and 
print  media  “to  encourage  vigor  and  inno¬ 
vation  in  the  development  of  public  ser¬ 
vice  programs  and  activities  aimed  at  the 
reduction  of  traffic  accidents,  injuries  and 
deaths.” 


WHEN  IS  A  WEED  NOT  A  WEED? 

WHEN  IT  IS  A  PHASMATIDAE. 

Stick  insect  that  is.  These  funny  bugs  have  adapted  to  look 
like  sticks  and  blades  of  grass.  That  way  they  escape  being 
eaten.  A  hungry  bird  can't  tell  dinner  from  the  rest  of  the 
shrubbery,  they  look  so  much  alike. 

Lots  of  things  in  life  look  at  first  glance  like  something  else. 


low  earthmoving  machine  and  say,  "Ah,  there's  another 
Caterpillar."  But  actually  Cat  and  Caterpillar  are  trade¬ 
marks  of  Caterpillar  Tractor  Co.  Those  names  should  only 
be  used  to  identify  the  products  we  make.  Things  like  en¬ 
gines,  scrapers,  trucks  and  a  lot  of  other  things  besides 
track-type  tractors. 


Or  at  least  it  seems  that  way  to  us.  But  then,  maybe  we're  Your  help  in  the  "sticky"  problems  of  correct  use  of  our 

sensitized  to  the  matter.  People  sometimes  glance  at  a  yel-  trademarks  will  be  appreciated. 


fH  CATERPILLAR 


Ctlerpillw,  Cit  iMl  (B  irt  Trademarks  of  Calerptllar  TrKtor  Co. 


Wheel  and  Track-Type  Tractors 

Loaders  •  Scrapers  •  Engines 

Motor  Graders  •  Pipelayers  •  Off-Highway  Trucks 


online 


COMPUTER  CHANGE  IN  THE 
WIND:  The  ANPA  RI  is  negotiating  for 
a  switch  in  computer  manufacturers.  Re¬ 
portedly  the  Institute’s  IBM  1130  (leased 
monthly)  in  Easton,  Pa.,  will  be  dropped 
in  favor  of  two  Digital  Equipment  Corpo¬ 
ration  (DEC)  models — either  two  PDP- 
8’s  or  one  8  and  a  PDP-11.  The  Institute 
has  been  writing  software  programs  for 
the  1130  for  some  time — often  to  a  chorus 
of  gripes  from  RI  members  with  other 
brands  of  computers  (mostly  DEC’s).  At 
one  time  IBM’s  were  far  and  aw'ay  the 
most  numerous  computers  used  in  newspa¬ 
pers  but  Digital  has  made  inroads  in  the 
industry.  Unlike  the  giant  IBM,  Digital 
depends  for  a  large  poi'tion  of  its  business 
on  the  graphic  arts  (around  20  percent  by 
one  estimate).  The  Research  Institute  had 
been  providing  backup  support  for  mem¬ 
bers  with  1130’s.  When  the  RI  stops  using 
its  1130  that  suppoi’t  will  come  from  the 
Corvallis  (Ore.)  Gazette-Times  by  agree¬ 
ment  with  Lee  Enterpi-ises,  the  Gazette- 
Times  pai-ent  company. 

*  *  * 

IT  WAS  A  SELL-OUT  LAST  YEAR 
as  far  as  hotel  space  was  concerned  at  the 
Cincinnati  ANPA/RI  Production  Manage¬ 
ment  Conference  so  it  comes  as  no  sur¬ 
prise  that  Atlantic  City,  where  the  show 
opens  this  year  on  June  11,  is  nearing 
that  situation.  Out  of  nearly  3,000  rooms 
reserved  for  the  Conference,  there  are 
now,  according  to  Jim  Walsh,  PMC  coor¬ 
dinator,  some  100  or  so  left.  He  reported 
that  11  of  13  hotels  are  sold  out. 

♦  ♦  * 

AS  MENTIONED  ELSEWHERE  in 
this  issue,  the  new  Cottrell  double  width 
web  offset  press  will  not  carry  the  Cot¬ 
trell  name  but  is  designated  the  Harris 
N-16.50  after  the  parent  Harris-Intertype. 
There  was  some  debate  in  H-I  circles 
about  stressing  the  Harris  name  over  di¬ 
vision  names  because  of  having  different 
type  products  with  somewhat  similar  la¬ 
bels:  e.g.  the  Harris  1100,  a  video  display 
terminal,  and  the  Harris  N-1650  a  press. 
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dailies  prepare 


But  it  was  felt  that  Harris  has  the  name 
in  the  newspaper  industry  while  Cottrell 
has  the  name  in  the  commercial  printing 
field,  consequently  the  Cottrell  name  will 
remain  on  commercial  presses. 

*  A  A 

IT  HOLDS  A  LOT  OF  INK:  The  El 
Dorado  (Ark.)  News-Times  has  gone  the 
bulk  ink  route  with  installation  of  a  2,000 
gallon  tank  in  its  pressroom  which  houses 
the  paper’s  Goss  Urbanite.  The  tank  was 
constructed  by  a  local  welding  shop  for 
the  News-Times  which  uses  18,000  pounds 
or  2,250  gallons  of  ink  annually. 

*  ♦  * 

NEW  FAMILY  IN  TOWN.  Orbital 
Systems  Inc.,  Moorestown  N.  J.,  is  about 
to  introduce  what  may  be  the  first  “fami¬ 
ly”  of  optical  character  readers  for  data 
entry.  Designed  as  a  low  cost  alternative 
to  computer  data  entry  by  keyboarding, 
the  Orbital  family  will  include  an  optical 
mark  reader  terminal,  a  desktop  portable 
OCR  unit;  a  manually  fed  multi-station 
OCR  reading  system;  a  manually  fed  80 
column  optical  card  reader  and  a  bar  code 
reader.  Orbital  claims  it  has  units  in  the 
field  already  but  said  announcement  of 
just  where  will  be  made  in  the  future. 

AAA 

DOING  ITS  DAILY  DUSTING:  Using 
a  gadget  which  underneath  its  cover  is 
probably  really  a  large  vacuum  cleaner, 
the  Vincennes  (Ind.)  Sun-Commercial  is 
collecting  dust  from  the  half-page  folder 
of  its  Goss  Urbanite  press.  The  unit, 
called  the  DusKolector  (a  funny  way  to 
spell  Dust  Collector)  was  developed  by 
the  Hammon  Machinery  Builders  Inc., 
Kalamazoo,  Mich.  The  DusKolector  system 
includes  a  specially  designed  hood  which 
fits  around  the  cutting  cylinder  on  the 
press  folder  and  is  connected  to  the  Dus¬ 
Kolector  by  fiexible  hose  and  pipe.  Among 
other  things  it  is  claimed  that  the  system, 
in  addition  to  dedusting  the  air,  reduces 
maintenance  and  clean  up  time  in  the 
folder  area,  and  keeps  dust  from  fouling 
parts  and  plates  on  nearby  press  units. 


Contest  set  to  choose 
daily’s  carrier  of  ’72 

During  the  month  of  October,  when  Na¬ 
tional  Newspaper  Week  is  observed,  the 
Minneapolis  (Minn.)  Star  and  Tribune 
Co.,  will  seek  out  a  boy  or  girl  to  rep¬ 
resent  the  company  as  its  carider  sales¬ 
man  of  the  year. 

Qualifications  are:  must  be  on  the  route 
at  the  time  of  presentation;  must  be  on 
the  route  at  least  one  year;  submit  an 
application  to  be  judged  on  originality, 
content  and  sincerity.  Last  entry  deadline 
is  September  15. 

District  sales  managers  will  select  at 
least  one  carrier  to  be  nominated  for  the 
award,  with  73  nominees  being  reviewed 
by  a  committee.  This  number  would  be 
reduced  to  20  semi-finalists,  later  to  10 
finalists. 


for  offset  move 

Within  the  next  two  years  the  Oregon 
Journal  and  the  Oregonian  will  be  con¬ 
verted  from  letterpress  to  the  offset  meth¬ 
od  of  printing. 

Plans  for  the  conversion,  which  will 
mean  major  purchases  of  new  equipment, 
were  announced  by  Robert  C.  Notson, 
publisher,  and  Fred  A.  Stickel,  general 
manager,  of  the  Oregonian  Publishing 
Co.,  which  produces  both  Portland  daily 
newspapers  in  the  Newhouse  group. 

When  completed,  they  said,  they  be¬ 
lieve  it  will  be  the  largest  offset  printing 
plant  of  any  major  newspaper  in  the 
United  States.  The  Oregon  Journal  has  a 
weekday  circulation  of  142,500;  the  Ore¬ 
gonian  has  261,000  weekdays  and  436,000 
Sundays. 

Contracts  for  new  presses  will  be  signed 
as  soon  as  technical  details  have  been 
worked  out.  Delivery  of  the  presses 
should  start  in  1973  and  all  units  should 
be  in  production  early  in  1974,  the  an¬ 
nouncement  said. 

The  presses  will  be  part  of  an  entirely 
new  printing  facility,  for  which  equipment 
already  is  being  as.sembled.  The  manage¬ 
ments  of  the  two  papers  have  assured  em¬ 
ployes  that  no  one  will  lose  his  job  as  a 
result  of  the  modernization  program. 

An  optical  character  recognition  ma¬ 
chine  already  is  under  test  in  the  plant  of 
the  Oregonian  Publishing  Co. 

• 

Metro  press  users 
meeting  June  11 

Eric  Ferrat,  chairman  of  the  Metro- 
Offset  Users  Association,  announced  the 
fourth  annual  meeting  of  the  association 
will  be  in  Atlantic  City  Sunday,  June  11. 

It  will  take  place  in  the  (Crystal  Room 
of  the  Dennis  Hotel  and  is  scheduled  to 
start  at  9  a.m. 

This  meeting,  one  day  prior  to  the  AN¬ 
PA/RI  Convention,  is  for  the  purpose  of 
exchanging  ideas  in  Goss  Metro-Offset 
production. 

The  program  includes: 

Eric  Ferrat,  president  of  Montreal- 
Granby  Press  Ltd.,  Granby,  Que.  will  give 
the  slide  presentation.  “If  color  tv  makes 
you  sick!” 

Ed  Padilla,  assistant  to  the  publisher  of 
the  Sacramento  Union'.  “An  introduction 
to  the  International  Offset  league  organi¬ 
zation,  and  a  report  on  the  ANPA/RI  spe¬ 
cial  offset  color  research  committee.” 

Les  Kraft,  vice-president  sales  of  Goss: 
Developments  on  the  Metro-offset  press. 

Erwin  Jaffee,  director  ANPA/RI  Re¬ 
search  Center:  “Developments  in  high 
speed  offset  blankets.” 

Bill  Hofer,  production  manager  Sacra¬ 
mento  Union:  “Testing  new  printing 
plates.” 

Ernie  Caplinger,  production  manager, 
St.  Louis  Post-Dispatch:  “Newsprint  and 
the  Metro-offset  press.” 
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Auto  racing  writers 
receive  STP  prizes 

Distribution  of  $3,600  in  cash  awards  to 
24  winners  in  the  annual  writing  contest 
of  the  American  Auto  Racing  Writers  and 
Broadcasters  Association  was  made  this 
week  by  Anthony  (Andy)  Granatelli, 
president  of  STP  Corporation  which  has 
funded  the  contest. 

Winners  include: 

Ray  Marquette,  Indianapolis  Star; 

Shav  Click,  Los  Angeles  Times; 

Phil  Pash,  Chicago  Today; 

Dick  Mittman,  Indianapolis  News; 

Deke  Houlgate,  Los  Angeles  Herald- 
Examiner; 

Clyde  Bolton,  Birmingham  News; 

Hal  McCoy,  Dayton  Daily  News; 

Les  Deuel,  Albany  Times-Union; 

Howard  Handy,  Orange  Coast  Pilot; 

Dave  Kindred,  Louisville  Times; 

Allen  Wolfe,  Long  Beach  Indepen¬ 
dent; 

Jerry  Miller,  Marion  (Ind.)  Chronicle- 
Tribune. 


‘Penny  Thoughts’  panel 
is  like  greeting  card 

An  editor  and  artist  with  greeting  card 
expertise  are  producing  a  small  panel 
feature,  “Penny  Thoughts”,  starring  ur¬ 
chin-like  characters  with  a  single  line  of 
inspirational  commentary  on  today’s  liv¬ 
ing. 

Offered  six  days  a  week  from  Allied 
Feature  Syndicate  of  Cleveland,  “Penny 
Thoughts”  is  the  creation  of  Michael  For- 
tuna,  an  editor  at  American  Greetings  in 
Cleveland. 

The  feature  is  illustrated  by  Jacquelyn 
Spears,  a  staff  designer  at  Metropolitan 
Greetings,  Cambridge,  Mass.  She  has  been 
a  staff  designer  with  Hallmark  in  Kansas 
City  and  Rust  Craft  in  Dedham,  Mass. 


Girls  win  Los  Angeles 
SDX  scholarships 

Two  University  of  Southern  California 
journalism  students  have  been  awarded 
$500  scholarships  by  the  Los  Angeles  pro¬ 
fessional  chapter  of  Sigma  Delta  Chi. 

Mary  Ann  Galante,  a  junior,  won  the 
Ken  Inouye  Memorial  Scholarship,  award¬ 
ed  in  memory  of  the  Lockheed  Aircraft 
Corp.  public  relations  representative  and 
former  UPI  reporter  who  was  killed  in  an 
auto  accident  in  1970. 

Winner  of  the  Los  Angeles  chapter’s 
scholarship  was  Laurinda  Keys,  a  junior 
at  use. 

Next  fall  Mary  Ann  will  be  editor  of 
the  use  campus  newspaper,  the  Daily 
Trojan,  after  having  held  several  other 
editorial  positions  on  the  newspaper. 


Show  biz  column 

Dan  Lewis,  editor  of  TV  Time  Pre¬ 
view  service  for  United  Feature  Syndi¬ 
cate,  begins  a  show-business  column  for 
the  syndicate  in  June. 

The  Tuesday-Thursday-Sunday  col¬ 
umn,  “With  Dan  Lewis”,  while  concen¬ 
trating  on  television,  will  cover  other 
important  entertainment  events.  Lewis 
also  writes  a  daily  entertainment  col¬ 
umn  for  the  Bergen  Record  in  Hacken¬ 
sack,  N.J. 

The  new  column  will  be  offered  inde¬ 
pendently  and  in  addition  be  distributed 
to  250  subscribers  of  TV  Time  and  North 
American  Newspaper  Alliance,  UFS  af¬ 
filiates. 

Additional  features  are  being  added 
to  TV  Time  Previews  under  the  coor¬ 
dination  of  Lewis,  including  “High¬ 
lights”  and  “Sound  Off”,  which  allows 
performers,  directors  and  producers  to 
air  their  views  on  controversial  topics. 


Family  Weekly  gains 
two  more  contracts 

The  ninth  and  tenth  newspapers  to  con¬ 
tract  for  Family  Weekly  this  year,  the 
Ann  Arbor  (Mich.)  News  and  the  Jackson 
(Mich.)  Citizen-Patriot,  will  begin  carry¬ 
ing  the  weekend  roto  magazine  soon,  pub¬ 
lisher  Morton  Frank  announced  this  week. 
The  News  will  begin  June  10,  the  Citizen- 
Patriot  September  10. 

They  are  the  fourth  and  fifth  Booth 
Michigan  group  papers  to  subscribe  to 
Family  Weekly.  The  others  are  the  Grand 
Rapids  Press,  the  Flint  Journal,  and  the 
Saginaw  News. 

The  total  number  of  papers  carrying 
Family  Weekly  is  273,  an  all-time  high. 
Circulation  is  also  at  a  record  high,  9,145,- 
288. 

Advertising  linage  is  up  16%  for  the 
first  four  months  of  1972,  advertising  di¬ 
rector  Donald  M.  Hufford  reported.  The 
revenue  gain  is  30%,  according  to  P.I.B. 
Circulation  is  9.8%  ahead  of  a  year  ago. 

• 

Ball  State  U  honors 
N.Y.  Times  and  Anderson 

For  its  “courageous  publication  of  the 
Pentagon  Papers,”  the  New  York  Times 
received  the  National  Journalism  Award 
from  the  Ball  State  University  Center  for 
Journalism.  Recognition  was  given  the 
newspaper  last  week  during  the  Journal¬ 
ism  Honors  Convocation  conducted  by  the 
Center  for  Journalism  at  Muncie,  Ind. 

Other  awards  went  to: 

National  Headliner:  Jack  Anderson, 
United  Feature  Syndicate  columnist; 

Indiana  Journalism:  South  Bend 
Tribune. 

Indiana  Scholastic  Journalism:  Jayne 
Staley  and  the  Indianapolis  News. 

Public  Service:  Ball  State  Daily  Neivs. 

Journalism  Alumni:  Mrs.  Marie 

McCarty  Geary,  city  editor  of  the 
Wichita  (Kans.)  Eagle. 
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Deaths 

Al  G.  Birch,  88,  retired  Denver  Post 
employe;  reporter  for  the  Washington 
(D.C.)  Times;  reporter,  city  editor  of  the 
Washington  Post  during  World  War  I; 
May  10. 

*  *  * 

John  James  Glancy,  61,  former  Ari¬ 
zona  legislator  and  owner  of  the  Mohave 
County  Miner;  May  7. 

*  *  * 

Jerry  Mitchell,  67,  New  York  Post 
sportswriter  for  38  years;  May  22. 

«  «  * 

Bill  Olmstead,  66,  New  York  Post 
race  handicapper;  former  sports  writer 
for  the  New  York  Journal- American  and 
the  World-Telegram;  May  22. 

>!e  *  ♦ 

John  E.  Spielman,  55,  director  of  in¬ 
formation  for  the  Nationwide  Insurance 
Companies;  former  reporter  for  the  Johns¬ 
town  (Pa.)  Tribune-Democrat;  May  10. 

*  *  * 

John  W.  Vermont,  66,  retired  sales 
representative  for  International  Paper 
Company;  recently. 

♦  *  ♦ 

Rod  Beavdry,  31,  political  writer  for 
the  Sacramento  (Calif.)  Union;  May  9. 
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Maxwell  L.  Thayer,  66,  former  edi¬ 
tor-publisher  of  the  Riverside  (Calif.) 
Sun  City  News;  recently. 

*  *  * 

Webster  K.  Clark,  61,  columnist  for 
the  Greenfield  (Mass.)  Recorder-Gazette; 
May  23. 

*  *  4c 

Hugh  W.  Sparrow,  75,  retired  (1969) 
political  reporter  for  the  Birmingham 
(Ala.)  News;  recently. 

*  *  * 

Lester  Abelman,  58,  drama  reviewer, 
rewriter  and  reporter  for  the  New  York 
News  since  1960;  previously  with  the 
New  York  Mirror,  Newark  Star-Ledger 
and  Long  Island  Press;  May  28. 

*  *  * 

Claude  N.  Swanson,  77,  retired  editor- 
publisher  of  the  Fairmont  (Minn;)  Daily 
Sentinel;  May  22. 

*  *  * 

George  D.  Stuart,  75,  editor-in-chief 
of  the  New  Kensington  (Pa.)  Valley 
News  Dispatch  for  50  years;  May  17. 

*  ♦  ♦ 

Katherine  Blanck  Bethune,  64,  for¬ 
mer  Brooklyn  (N.Y.)  Eagle  women’s 
page  editor;  TWA  public  relations  man¬ 
ager  until  1967  retirement;  May  25. 

*  *  ♦ 

Herbert  Moses,  87,  founder  of  the 
Brazilian  Press  Association  and  co-pub¬ 
lisher  of  O  Globo  in  Rio  de  Janeiro  for 

many  years;  May  10. 

*  *  * 

Harold  (Ted)  Aust,  79,  former  circu¬ 
lation  manager  of  the  Los  Angeles  Her¬ 
ald-Examiner,  previously  with  the  Her¬ 
ald-Express;  May  19. 

*  *  * 

Leonard  Victor,  55,  reporter-photog¬ 
rapher  for  the  Long  Island  Press  since 
1935;  May  16. 

♦  ♦  ♦ 

George  C.  Whipple  Jr.,  42,  a  founding 
partner  of  Whipple  &  Carlson,  public  re¬ 
lations  firm  formed  in  February  1971, 
May  18. 

♦  •  * 

John  H.  Black,  76,  former  publisher 
of  the  Milwaukee  Sentinel  in  1937-38, 
while  owned  by  the  Hearst  Corp. ;  adver¬ 
tising  salesman  and  manager;  recently. 

*  «  * 

Dealtry  Priaulx,  66,  wife  of  the  late 
Arthur  W.  Priaulx,  Oregon  newspaper 
publisher,  author,  and  lumber  industry 
public  relations  executive;  worked  on  her 
father’s  neivspaper,  the  Freewater 
(Wash.)  Times;  and  executive  of  the  Eu¬ 
gene  (Ore.)  Daily  News,  May  11. 

•  *  ♦ 

George  D.  Stuart,  75,  editor  of  the 
Valley  News  Dispatch,  Tarentum,  Pa., 
since  1921,  major  in  the  Army,  served 
three  terms  in  the  General  Assembly; 
May  17. 

*  *  * 

Thomas  G.  Carroll  Jr.,  43,  president 
Tom  Carroll  Associates,  Albany,  N.Y., 
advertising  public  relations  agency;  May 
9. 

*  «  * 

Helen  R.  Decker,  67,  news  photog¬ 
rapher;  first  woman  picture  editor  of 
Look  Magazine;  picture  editor  of  the  U.S. 
Information  Agency;  May  5. 
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Robert  John  Conway,  72,  reporter  and 
foreign  correspondent  of  the  New  York 
Daily  News;  May  17. 

♦  *  ♦ 

Edward  A.  O’Hara,  84,  publisher  of 
the  Syracuse  (N.Y.)  Herald  1936-1958; 
newspaperman  since  1908;  president  of 
New  York  State  Publishers  Association 
1950;  May  17. 

*  *  * 

Theodore  H.  Witter,  67,  Sioux  Rap¬ 
ids,  Iowa,  newspaper  owner;  named  mas¬ 
ter  columnist  by  the  University  of  Iowa 
school  of  journ^ism.  May  5. 

4(  *  ♦ 

Walter  R.  Rauck,  85,  Pittsburgh  Press 
circulation  manager  from  1929  to  1961, 
encouraged  scholarship  programs  for 
newspaper  carrier  boys;  May  17. 

4c  *  * 

Luther  C.  Phifer,  86,  editorial  car¬ 
toonist  for  the  New  York  Tribune,  New 
York  Post,  Political  Review,  Life  and 
Judge  for  30  years;  May  8. 

*  *  ♦  * 

J.  David  Britt,  66,  founder-editor  of 
the  Uptown  Citizen,  a  neighborhood  news¬ 
paper  in  Washington,  D.C. ;  former  as¬ 
sistant  circulation  manager  of  the  Wash¬ 
ington  Post;  May  9. 

*  * 

Almon  T.  Richardson,  92,  board  chair¬ 
man  of  the  Pomona  (Calif.)  Progress- 
Bulletin;  May  5. 

*  *  m 

Richard  C.  Wilson,  69,  former  Mid¬ 
west  newspaperman;  United  Press  report¬ 
er  in  the  Far  East;  editor  of  the  Manila 
Bulletin  until  1952;  April  28. 

*  *  * 

Lindley  Bell  Calman,  74,  publisher 
and  managing  editor  of  the  Picton  (Ont.) 
Gazette  for  51  years;  May  7. 

*  *  * 

S.  Casey  Wood,  60,  a  founder  in  1947 

of  the  Oakville  Trafalgar  that  became 
the  Oakville  (Ont.)  Daily  Journal  Record; 
a  former  IBM  executive;  May  8. 

*  >i>  * 

Ellen  Krec,  49,  interior  decorating  and 
gourmet  foods  columnist  for  the  Long 
Beach  (Calif.)  Independent,  Press-Tele¬ 
gram;  May  9. 

*  *  * 

Elmer  Roessner,  72,  retired  (1971) 
editor  of  Bell-McClure  Syndicate;  writer 
of  business  column  for  United  Feature 
Syndicate;  onetime  city  editor  of  the 
San  Francisco  Bulletin;  assistant  manag¬ 
ing  editor  of  PM  in  1941 ;  information 
specialist  in  World  War  II  Office  of  War 
Information ;  April  28. 

♦  ♦  ♦ 

Raymond  E.  Brewster,  65,  editor-in- 
chief  of  the  Huntington  (W.Va.)  Herald- 
Dispatch  and  Herald-Advertiser  and  vice- 
president  and  director  of  the  Huntington 
Publishing  Co.  The  45-year  Hupco  ex¬ 
ecutive  had  planned  to  retire  July  1. 

*  *  * 

Paul  H.  Jones,  56,  general  manager 
and  managing  editor  of  the  Hope  (Ark.) 
Star;  May  8. 

*  *  * 

Russell  S.  Orr,  60,  former  outdoor 
writer  for  the  Dayton  (0.)  Journal-Her¬ 
ald  and  the  Harrisburg  (Pa.)  Patriot- 
News  newspapers;  May  10.  He  was  a  re¬ 
tired  employe  of  the  Pennsylvania  Fish 
Commission. 
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MEs  accept  publishers’  help 
for  Canadian  press  program 

The  Canadian  Managing  Editors  Conference  voted  unani¬ 
mously  (May  26)  at  Saint  John,  N.B.  to  accept  an  offer  of 
support  from  the  Canadian  Daily  Newspaper  Publishers  Asso¬ 
ciation  for  a  program  to  improve  journalism. 

During  debate,  some  editors  saw  a  danger  that  the  ME’s  or¬ 
ganization  would  be  lost  in  the  publishers’  association  and  pass 
out  of  existence. 

As  approved,  the  plan  is  for  CMEC  to  remain  autonomous  and 
direct  the  joint  editor-publisher  effort  which  will  embrace  re¬ 
gional  seminars  for  journalists  and  regular  bulletins  to  news 
executives  on  technological  developments,  labor  legislation  and 
other  matters  of  mutual  interest. 

W.  T.  Galt,  Vancouver  Sun,  was  chairman  of  the  CMEC 
committee  on  the  project.  Under  the  original  plan  CDNPA 
would  establish  a  special  editorial  division.  Galt,  who  is  a  mem¬ 
ber  of  both  organizations,  said  he  believes  the  CMEC  will  be 
more  effective  as  an  independent  body  than  as  a  mere  wing  of 
the  publishers’  group. 

In  committee  discussions  the  managing  editors  considered  the 
problem  of  news  activism,  including  demands  by  reporters  in 
some  areas  for  more  say  in  how  news  is  A\'ritten  and  edited. 

Some  editors  suggest^  reporters  be  given  more  access  to  their 
papers’  editorial  and  opinion  columns.  They  agreed  that  a 
writer’s  personal  opinions  should  be  kept  out  of  regular  news 
reporting  as  far  as  possible. 

Other  subjects  discussed  were  the  value  of  readership  sur¬ 
veys,  of  press  councils  to  deal  with  complaints  against  news¬ 
papers  and  of  replacing  women’s  pages  with  “family  pages.” 

The  editors  also  considered  the  effect  of  electronic  devices  now 
starting  to  replace  typewriters  and  pencils  in  writing  and  edit¬ 
ing.  They  were  told  that  cathode  ray  tubes  and  optical  character 
readers  will  change  the  whole  character  of  newsroom  operation. 

The  Conference  protested  to  Prime  Minister  Trudeau  against 
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a  federal  government  move  to  ban  partisan  political  comment 
for  48  hours  before  an  election. 

The  editors  termed  such  a  prohibition  “completely  unaccepta¬ 
ble.”  By  unanimous  resolution  they  said  it  would  limit  “in  an 
unprecedented  manner”  the  full  coverage  of  federal  election 
campaigns. 

They  termed  it  an  infringement  on  freedom  of  the  press  and 
the  public’s  right  to  full  information. 


FEATURES  AVAILABLE 


BIRTHDAY  QUIZ  MIDDLE  EAST  & 

— LATm  AMERICA 

BIRTHDAY  QUIZ.  Try  it!  You’ll  like - 

it.  Gordon  Greb,  2646  Hillpark,  San.  i  400  35mm.  COLOR  TRANSPAREN- 
Jose,  Calif.  9.5124.  CIES  of  Middle  Eastern  countries  of 

_ _ iSyria.  Iraq  and  Lebanon.  Interviews  of 

nvw  cDDWTtc'c  personalities  of  the  Arab  World 

I  ICiS  (Charles  Malik,  Leaders  of  Jewish 

■ - - community  in  Syria,  Palestine  refu- 

STAR  STUFF  —  Boost  your  drama  gees,  etc.).  Notes  of  Archaeoloffical 
pages  with  snappy  celebrity  profiles  interest,  sketches  on  cultural  tradition, 
and  film  reviews  that  tell  it  like  it  is.  We  supply  at  your  demand  covering 
Copy  packaged  weekly — with  pix — by  information  with  photos — color  _  or 
award  winning  Metro  drama  colum-  black  and  white — on  Latin  American 
nist.  For  samples  and  information  events.  Travel  experiences,  zoologies, 
write  Box  832,  Editor  &  Publisher.  botanies,  cartoons,  by  well  known  pro¬ 
fessionals  free  lance,  in  Spanish.  Eng- 

- - - —  lish  and  French.  Write  Marcelo  Men- 

COMEDY  FILLERS  dieta.  Montevideo,  468-7°,  ap.  A, 

_ _ Buenos  Aires,  Argentina.  Phone  46-3161. 

A  NICKEL  A  TICKLE  _ _ _ _ 

Side-splitting  Fillers  a  nickel  each!  IVFW'V  I fifZ 

Weekly  Humor  Column  for  less  than  ^ 

One  Dollar.  Bob  Orben’s  sharp  wit 

(Skelton,  Paar,  etc.)  now  creates  Inquire  what  “NEWS  LOG  INTER¬ 
COMEDY  FILLERS  for  new^apers.  NATIONAL”  can  do  for  you,  Corn- 
Over  75  timely,  funny,  original  One-  plete  news  and  feature  service,  camera- 
Liners  monthly.  Also  ideal  for  col-  ready  at  prices  any  size  paper  can  af- 
umnists,  cartoonists.  Special  summer  ford.  News  Log  International,  Inc., 
starter  price.  Free  Sample.  The  Come-  101  E.  Milwaukee  St.,  Janesville,  Wise, 
dy  Center,  Inc.,  1529-E  East  19th —53545.  (AC  608)  764-8161. 

Street.  Brooklyn,  N.Y.  11230. 

- -  SPORTS 

COISVEyTIOIS  COVERAGE 

- - "HOW  TO  TAKE  THE  FUN  OUT  OF 

DEMOCRATIC  CONVENTION — Direct,  GOLF,”  a  hilarious  series  that  pokes 
low  cost  coverage  for  newspapers,  ra-  fun  at  cheaters,  chiselers,  sandbaggers 
dio.  MNS,  213  Indian  Lane,  Media,  Pa.  and  assorted  other  bad-mannered  tyi^es. 
19063.  Cartoons  by  Wiley  Smith.  Mats  or 

camera-ready  repros.  Write  for  sam- 

- - - - - — plea  and  price.  Harris  &  Associates, 

DOGS  &  PETS  Publ.  Division,  18781  Via  Palatino, 

_ _ _ _  Irvine,  Calif.  92664. 

OVER  28,000,000  DOG  OWNERS,  2  _ _ _ 

billion  dollar  annual  market.  Estab-  w  rtf 

lished  Dog  Column,  now  in  81  news-  *  ”  ijU\r 

papers,  will  increase  circulation,  hypo  ^ 

reader  interest,  sell  ads,  promote  good  TV  EDITORIAL  PACKAGES  or  corn- 
will.  Samples.  Kanine  Korner,  1154  plete  TV  magazines  customized  for 
North  Western  Ave.,  Hollywood,  Calif,  your  area.  Available  at  low  ra^. 
90029.  Profit  before  publication  plan.  Tel-Aire, 

2112  McKinney  Ave.,  Dallas,  Texas 

DRIVING 


NEWS  LOG 

Inquire  what  “NEWS  LOG  INTER¬ 
NATIONAL”  can  do  for  you.  Com¬ 
plete  news  and  feature  service,  camera- 
ready  at  prices  any  size  paper  can  af¬ 
ford.  News  Log  International,  Inc., 
101  E,  Milwaukee  St.,  Janesville,  Wise. 
—53545.  (AC  608)  764-8161. 


TV  LOG 


HUMOROUS.  INFORMATIVE  AND 
AUTHORITATIVE  —  JODY  CARR’S 
column  for  women  drivers:  $1.00  each 
in  sets  of  26.  Write  Box  600,  Editor 
&  Publisher  for  samples. 


HOROSCOPES 


"MARGA  EYES  'THE  STARS’’— Ex¬ 
citing  weekly  horoscope  column  in  over 
100  papers.  4  weeks  free  trial.  Queen 
City  Publishers,  6541  S.  Pontiac  Ct., 
Englewood,  Colo.  80110. 


WEEKLY  FEATURES 


EDITORIAL  CARTOON  and  comment, 
church  directory  illustrations,  horo¬ 
scope.  movie  reviews,  crossword  puzzle, 
humorous  cartoons,  other  quality  fea¬ 
tures  for  the  weekly  editor  (offset 
only).  Prices  for  all  (11)  features 
start  at  $6.50,  based  upon  circulation. 

MARK-MORGAN  SYNDICATED 
FEATURES 

P.O.  Box  996,  Newnan,  Ga.  30263. 

Ph.:  (404)  263-6366 


HUMOR 


“GEE  WHIZ.  BOSS”— Weekly  humor 
feature  by  Eleanor  Harris,  nation’s 
funniest  gal.  Hilarious  account  of 
swinging  secretary  who  sees  all  bosses 
as  husband  material  and  all  husbands 
as  immaterial.  Now  in  21  newspapers. 
Samples:  Eleanor  Harris,  c/o  Miami 
Review,  P.O.  Box  689,  Miami,  Fla. — 


WOMEN'S  INTEREST 


"HOW  TO  BE  A  SUPERMOTHER” 
fresh,  new  and  delightfully  funny.  A 
satire  on  modem  mother,  enjoyed  by 
people  of  all  ages.  Perfect  for  that  ex¬ 
panding  Womens/Society/Family  Liv¬ 
ing  section.  Mothers  contribute  from 
all  over  USA.  Write  for  samples  and 
price.  Harris  &  Associates,  Publ.  Divi¬ 
sion,  18781  Via  Palatino,  Irvine,  Calif. 
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ANNOUNCEMENTS 
BVSiyESS  OPPORTVMTIES 


ANNOUNCEMENTS 

CASSETTES 


ANNOUNCEMENTS 
yEW'SPAPER  CONSVLTAyTS 


MACHINERY  &  SUPPLIES 

'^^^omposingIro^ 


PARTNERSHIP  as  co-publisher  needed 
for  top  European  established  interna¬ 
tional  music  bi-monthly  printed  in 
English.  Box  842,  Editor  &  Publisher. 


BUSINESS  OPPORTUNITIES 
WANTED 


NEWSMAN,  36,  vet,  family,  13  years 
experience  weeklies  and  dailies,  tired 
of  metros.  Yearn  for  rural  paper  re¬ 
quiring  much  investment  of  time,  tal¬ 
ent.  Offer  SOME  CAPITAL,  full  en¬ 
ergies  for  top  spot  in  Zone  6  weekly. 
Prefer  Arkansas-Louisiana-Texas  cor¬ 
ners  or  East  Oklahoma.  Experience  in 
editorial/news/headline  writing,  edit¬ 
ing.  photo,  layout — hot  or  cold  type. 
Plan  SW  vacation  next  month.  Write 
Box  795,  Editor  &  Publisher,  or  call 
collect  weekends  (315)  475-8341. 

CLASSIFIED 

Advertising  Rates 

‘■POSITIONS  WANTED" 
(Payable  with  order) 


4- weelis . $1.10  per  line,  per  issue 

5- weeks .  $1.20  per  line,  per  issue 

2-weeks  . $1.30  per  line,  per  issue 

1-week  . $1.40  per  line. 


Count  5  average  words  per  line 
or  38  characters  and/or  spaces 
3  lines  minimum  (No  abbreviations) 

Add  50c  for  box  service  and  count  as  an 
additional  line  in  your  copy. 

Air-mail  service  on  box  numbers  also 
available  at  $1.00  extra. 


Do  not  send  irreplaceable  clippings, 
etc.  in  response  to  ‘help  wanted' 
advertisements  until  direct  request  is 
made  for  them.  E&P  cannot  be  re¬ 
sponsible  for  their  return. 


"ALL  OTHER  CLASSIFICATIONS" 
IRemlttane*  should  accompany  clas¬ 
sified  copy  when  submitted  tor  pub¬ 
lication  unless  credit  has  been  es¬ 
tablished.) 


4-weeks .  $1.60  per  line,  per  issue 

3-wceks .  $1.70  per  line,  per  issue 

2-wteks .  $1.80  per  line,  per  issue 

1-week  .  $1.90  per  line. 


Count  5  average  words  per  line 
or  38  characters  and/or  spaces 
3  lines  minimum  (No  abbreviations) 

Add  50c  for  box  service  and  count  as  an 
additional  line  in  your  copy. 

Air-mail  service  on  box  numbers  also 
available  at  $1.00  extra. 

DISPLAY— CLASSIFIED 
The  use  of  borders,  boldface  type,  cuts 
or  other  decorations,  changes  your  classi¬ 
fied  ad  to  display.  The  rate  for  display- 
classified  is  $3.45  per  agate  line — $48.30 
per  column  inch  minimum  space. 

WEEKLY  CLOSING  TIME 
Tuesday,  4:30  PM  New  Yorlt  time 
Box  numbers,  which  are  mailed  each  day 
as  they  are  received,  are  valid  for  1-year. 

Editor  &  Publisher 
850  Third  Ave..  N.Y..  N.Y.  10022 
(AC  212)  752-7050 


36 


SAVE  YOUR  EYES— Have  the  best 
party  in  town.  Challenge  to  Professor 
Marshall  McLuhan,  $4.50.  Free  Bro¬ 
chure  of  over  100  selections.  Aquarius 
Educational  Enterprises,  18  Orchard 
St.,  Summit,  N.J. 


DUE  BILLS 


HOTELS.  CRUISES.  AIRLINE  SEATS. 
You  Name  it. 

DUE  BILLS 


BARTER  AND  TRADE 
ARRANGEMENTS  CLEARING  HOUSE,  INC 
20054 Pacific  Hiway  So.  Seattle.  Wa.  98188 
(206)878  8900 


NEWSPAPER  APPRAISERS 

APPRAISALS  FOR  ESTATE.  TAX, 
partnership,  loan  and  insurance  pur- 
tioses.  Sensible  fees.  Brochure.  M.  R. 
Krehbiel.  Box  88,  Norton,  Kans.  67654. 


NEWSPAPER  BROKERS 


ROBERT  N.  BOLITHO,  newspapers,  j 
magazines:  appraisals,  consulting. 

Krehbiel-Bolitho  Newspaper  Service.  | 
r,ox  133,  Emporia.  Kans.  (316)  342-5280,  I 


CONFIDEN-nAL  NEGOTIATIONS 
for  purchase  and  sale  of 
Daily  NEWSPAPERS  Weekly 
in  Eastern  states 
W.  B.  GRIMES  &  CO. 
National  Press  Building 
Washington,  D.C.  20004 
(AC  202)  NAtional  8-1133 


WE  HAVE  QUALIFIED  BUYERS 
for  your  d.aily  or  weekly. 

Jim  Southern.  703A  Magellan, 
Lee's  Summit.  Mo.  64063 


IT'S  NOT  THE  DOWN  PAYMENT 
that  buys  the  newspaper — it's  the  per- 
sonality  and  ability  of  the  buyer.  'This 
is  why  we  insist  on  personal  contact 
selling. 

I.EN  FEIGHNER  AGENCY 
Box  189,  Mount  Pleasant,  Mich.  48858. 


MEJL  HODELL,  Broker 
Sales-Appraisals-Consultation 
1388  N.  Euclid.  Upland,  Calif.— 91786 


HOWARD  W.  PALMER.  BROKE'R 
Consultant;  appraisal;  Northeastern 
states.  844  Sumner  Ave.,  Syracuse, 
N.Y.  13210. 


SYD  S.  GOULD  ASSOCIATES 
"the  broker  with  instant  buyers" 
SALES.  SERVICES.  MANAGEMENT 
134  S.  Panama  St.,  P.O.  Box  7267 
Montgomery,  Ala.  (205)  262-2411 


The  DIAL  Agency.  1.503  Nazareth. 
Kalamazoo.  Mich.  49001.  Ph :  349-7422. 
"America’s  No.  I  Newspaper  Broker.” 


JOSEPH  A.  SNYDER,  BROKER 
Western.  Mid-Western  Newspapers 
2231  E.  Romneya,  Anaheim,  Cal.  92806 


Negotiations  for  sales,  purchasing,  ap¬ 
praising  of  newspapers  our  business. 
CLARENCE  W.  TABB  &  ASSO., 
6614  Rutgers  Street 
Houston,  ‘Texas — 77005 
Ph  (713)  664-9414 


BILL  MATTHEW  COMPANY 
Conducts  professional,  confidential  ne¬ 
gotiations  for  sale  and  purchase  of 
highest  quality  daily  and  weekly  news¬ 
papers  in  the  country.  Before  you  con¬ 
sider  sale  or  purchase  of  a  property, 
you  should  call  (AC  813)  446-0871  day¬ 
time:  (AC  813)  733-8053  nights;  or 
write  Box  3364,  Clearwater  Beach, 
Florida  33515.  No  obligation,  of  course. 


WANT  TO  START  a  free  newspaper, 
shopper  or  other  publication  ?  I  have 
the  time  and  know-how.  Successfuliy 
retired  publishing  fieid  at  47  years. 
Norman  E.  Bailey,  Publications  Con¬ 
sultant,  91  Leavitt  Rd.,  Hampton,  N.H. 
03842,  Ph:  (603)  926-8187. 


^EWSPAPERS  FOR  SALE 

AVAILABLE 

Newspapers.  Magazines,  Broadcast  and 
Printing  Facilities.  Write: 

J.  N.  WE;LLS  &  COMPANY 
P.O.  Box  54,  Wheaton,  111.  60187. 


NORTHWESTERN  EXCLUSIVE  week- 
ly.  grossing  $41,481,  price  $36,000, 
dow'n  pa3anent  $7,500,  good  letterpress 
plant  but  offset  press  24  miles  away. 
Beautiful  area,  some  growth  potential. 
J.  A.  Snyder,  Newspaper  Broker,  2234 
E.  Romneya  Dr.,  Anaheim,  Calif. 
92806. 


COME  TO  PEACEFUL  New  Hamp¬ 
shire  and  a  l>etter  way  of  life!  Out¬ 
standing  91  year  old  weekly  newspaper 
and  printing  plant  located  in  beautiful 
country  area.  Paper  up  30^  grosses 
over  $100,000  and  printing  shows  gross 
of  $185,000.  Excellent  real  estate.  Pa- 
l>er  covers  13  towns  in  growing  area. 
Ow’ner  wants  to  retire.  Asking  $295.- 
000  for  everything.  A  sound,  profitable 
operation.  Daniel  C.  Woodbury  Asso¬ 
ciates,  Business  Counselors,  National 
Bank  Bldg.,  Hampton,  N.H.  03842. 
Tel:  (603)  926-5711. 


Rocky  Mountain  Newspapers 
RILL  KING  ASSOCIATES 
2025  Foothills  Rd.,  Golden.  Colo.  80401. 
(303)  279-6345 


NEWSPAPERS  WANTED 

WE  HAVE  QUALIFIED  BUYERS  for 
dailies  and  large  weeklies.  Information 
strii'tlv  confidential. 

DIXIE  NEWSPAPERS.  INC. 

P.O.  Box  490.  Gadsden.  Ala. — 35902 
Ph:  (205)  546-3356 


DAILY  OR  WEEKLY  newspaper, 
Massachusetts  or  Southern  New  Hamp¬ 
shire.  Replies  in  strictest  confidence. 
Box  803,  Editor  &  Publisher. 


PROFITABLE  WEEKLY  wanted.  Have 
1  $.30,000  cash,  plus  adequate  reserves. 

I  Box  864.  Editor  &  Publisher. 

i  DAILY,  WEEKLY  wanted  immediately. 
I  Any  location.  Strictest  confidence.  Box 
857,  ETditor  &  Publisher. 


$100,000  CASH  plus  excellent  credit 
line  available  for  small  daily,  very 
large  weekly  not  metro  or  suburb.  Box 
503.  E<litor  &  Publisher. 


i  WE  HAVU  SOLID  BUYERS  FOR 
I  TOP  DAILIES  AND  WEEKLIES 
1  Newspaper  Service  Company,  Inc. 
j  P.O.  Dr.  12428,  Panama  City,  Fla. 


;  PERIODIC.4L  SUBSCRIPTIONS 

!  FREELANCER'S  NEWSLETTER:  the  i 
I  semimonthly  forum  where  publishers  ’ 
announce  their  needs  for  freelance  | 
help  on  editorial/graphirs  projects.  An  ; 
j  invaluable  tool  for  writers,  artists, 

I  e<litors,  photographers,  indexers  and  all 
I  who  freelance  in  publishing.  $12.00  i 
!  yearly.  New  Subscription  Department. 

250  W.  57th  St..  New  York.  N.Y. 

I  10019. 


!  MACHINEKY  &  SIA»I‘I  lES 
‘  COMPOSING  ROOM 

I  FAIRCHILD  PHOTO  TYPESETTERS 
Two  now  running.  Model  2000.  Guar¬ 
anteed  lowest  price.  Cash  or  terms. 
Ph:  (203)  875-0706.  Frank  Love, 

Journal  Pub.  Co.,  Rockville.  Conn. 

JU.STOWRITERS- Large  selection  of 
excellent  trade-ins.  for  rent-lease,  or 
for  sale  easy  terms.  NAPSCO.  Berlin, 
Wise.,  and  18  W  22  N.Y.C.  10010 


ALL  MODERNS 

Linotypes — Intertypes — Ludlows 
PRINTCRAFT  REPRESENTATIVES 
136  Church  Street.  N.Y.,  N.Y.  10007 


FAIRCHILD  RBCONDITIONEID  Per¬ 
forators  to  produce  6  level  justified  or 
unjustified  taive.  Expert  workmanship 
—fully  guaranteed.  Priced  from  $695 
to  $1450.  INLAND  NEWSPAPER  MA¬ 
CHINERY  CORP..  1720  Cherry  Street, 
Kansas  City,  Mo.  64.108.  (816)  221- 
9060. 


PHOTON  560  for  sale.  Used  3  years, 
pi  mat,  universal  prism.  12  lenses.  2 
magazines,  1  disk.  $2,500  or  best  offer 
by  June  30.  Call  Joe  Dupre,  (617) 
897-8815,  Inforonics,  Inc.,  146  Main 
St.,  Maynard.  Mass.  01754. 


JUSTOWRITERS,  rebuilt  by  Friden 
trained  personnel.  Large  selection  of 
tyi>e  styles.  Flexowriters — Input  units 
for  computers.  FHN  Business  Products. 
1500  Kings  Highway,  Cherry  Hill,  N.J. 
-08034  (AC  609)  428-3223 


WRITE  FOR  INFORMATION  on  one 
of  the  finest  headline  type  machines  in 
the  industry.  At  a  cost  of  less  than 
$400.  Free  test  program.  Easy  payment 
plan.  Write:  Ralph  Long.  Publisheri' 
Scriice  Co.,  P.O.  Box  291,  Clinton, 
Iowa— 52732.  Call  (319)  242-4420. 


LUDIX>W.  MODEL  "M".  with  refrig, 
cooling.  Electric  or  gas.  Over  500 
fonts  good  Ludlow  mats — send  for 
listing.  INLAND  NEWSPAPER  MA¬ 
CHINERY  CORP.  1720  Cherry  St.. 
Kansas  City,  Mo.  64108.  (816)  221- 
9060. 


2  SUPER  QUICKS,  Model  472,  excel¬ 
lent  condition,  $28,000  the  pair.  For 
information  call  or  write  Pro<luction 
Manager,  Capital  Newspapers  Group, 
645  Shaker  Road,  Albany,  New  York 
12201,  (518)  453-5720. 


WHO  NEEDS  TURTLES?  You  do  if 
you  don’t  use  jmSpacemakers.  3444 
Country  Club  Dr.,  Medina,  OH — 44256. 


PHOTON  560  and  713-10 

Complete  and  ready  to  go  with  type 
fonts,  etc.  Perfect  condition.  Call  (212) 
629-2900. 


j  MODEL  31  LINOTYPE.  S/N  72,  170. 
I  4  Magazines,  electric  pot.  Star  Selectro- 
I  Matic  qiiadder,  blower,  4  molds,  manual 
j  keylmard — excellent. 

'  Comet  Linotype,  S/N  3683  &  3631, 

with  H.S.  'ITS,  Shaffstall  detector, 
electric  t>ot.  INLAND  NEWSPAPER 
MACHINERY  CORP..  1720  Cherry  St., 
;  Kansas  City.  Mo.  (816)  221-9060. 


MAILROOM 


!  2-STATION  INSERTER  just  over- 
I  haule<l  Insertomatic  will  do  your  job 
I  at  9,000  i)er  hour.  A  $-saver  at  $5,500. 
I  Tom  Manning,  Daily  Advance,  Eliza- 
l)eth  City.  N.C.  27909. 


CHESHIRE  645  LABEL  AFFIXING 
machine  with  quarter  folder.  Will  label 
affix  newspaper,  magazine,  etc.  at 
speeds  up  to  16,000  i)er  hour.  Save 
thousands  of  dollars  as  compared  to 
price  new.  Rapid  Leasing  Co.,  Inc., 
260  W.  Broadway,  New  York,  N.Y. 
10013.  Ph:  (212)  926-7787. 


MAILING  EQUIPMENT  (Used)  :  5 

Pollard  Ailing  Mailing  Machines;  4 
Reliefographs:  3  Dial  Reliefographs : 
2  Addressing  Machines  (Style  5);  2 

Addressing  Machines,  3  Safes ;  4  List 
Machines:  6  Reel  Racks ;  1  Graphotype 
and  Trays ;  1  Addressograph  (Model 
1957  VV):  125  Pollard  Ailing  Reels; 
1  Addres-sograph  Hand  Stamper  #100P  : 
1  Addressograph  4000-B.  Will  sell  all 
or  part.  Norman  Rosenberg.  Register 
and  Tribune  Co.,  Des  Moines,  Iowa 
.50309.  Tel.  (515)  284-8085. 


MATERIAL  FOR  SALE 


SAVE  MONEY  on  Headliner  paper  and 
litho  films.  Order  from  Natl.  Publish¬ 
ers'  Supply  (NAPSCO),  Berlin.  Wise., 
and  18  W.  22  St.,  N.Y.,  N.Y.  10010. 
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MACHINERY  &  SUPPLIES 
PERFORATORlrAPE^^ 

NOW  STATIC-FREE  perf  tapes  at  our 
same  prices — lowest  in  IT.S.A.  All 
colors.  Top  quality. 

Call  or  torite: 

PORTAGE  (216)  929-44.'>5 
Box  5500,  Akron,  Ohio — 44313 


PRESSES  &  MACHINERY 

VANDERCOOK  SP-20  Repro  Press 
#27801.  Mint  Condition.  Ideal  for  Off¬ 
set  conversion.  AskinR  $1,950.  Call  Jim 
Coulter  (617)  365-2422. 

NEWSPAPER  WEB  OFFSET  presses, 
new  and  used  ;  rebuilt  and  guaranteed; 
installation  and  service.  New :  Econ- 
O-Web  perfecting  presses,  full  litho 
color  decks  and  the  unique  4-color 
unit,  all  adaptable  to  any  22%"  cut¬ 
off  press.  Designed  and  manufactured 
by  Web  Press  Corp.,  200  S.W.  Michi¬ 
gan,  Seattle,  WA  98106.  Call  Tim  York 
(206)  762-6770. 

3  UNITS  (K)SS  SUBURBAN  1965/66. 
Perfect  mechanical  condition.  Two 
units  stacked,  one  on  floor.  Will  sell 
individually.  Tenakill  Associates,  Inc. 
1183  West  Side  Ave.,  Jersey  City, 
N.J.  07306.  Ph:  (201  )  792-6,353. 

FAIRCHILD  COLORKING  —  4  units 
complete  with  half  and  quarter,  double 
parallel  folder,  sheeter.  Box  865,  Edi¬ 
tor  &  Publisher  or  call  (312)  738-1200. 


_ WANTED  TO  BEY 

THREE  UNITS  GOSS  COMMUNITY. 
Excellent  condition.  Give  full  specifica¬ 
tions,  age,  condition,  price.  Box  449, 
Bklitor  &  Publisher. 


Help 

Wanted ... 


ACADFMIC 

SG'UTHKHN  UNIVKKSITY  depart¬ 
ment  nf  journalism  neiMls  two  faculty 
memliers  by  Fall,  1H72.  One  year  ap¬ 
pointees  considered.  Advertising,  re- 
po^tin^r,  magazine  editing  courses 
amon^  immeiliate  assignments.  One 
candidate  shoubl  have  Ph.l).  and  lik¬ 
ing  for  administrative  work.  Other 
should  l>e  near  Ph.l).  Both  must  have 
solid  media  exi)erience  and  interesteil 
in  variety  of  teaching  assignments. 
Competitive  salaries,  (kiual  opportun¬ 
ity  employer.  Contact:  Dr.  J.  K.  Hoar,  I 
Department  of  Journalism.  University 
of  Mississippi,  University,  Mississippi 
38677.  (601)  232-7146. 

EDITOR  for  University  publications 
and  adviser  to  student  publications  be¬ 
ginning  August  1,  Master’s  degree  and 
experience  preferred.  Apply  to  l)irector. 
Information  Services,  University  of 
Wisconsin-Whitewater,  W  hitewater , 
Wise.  53190. 


LATE  MODEL  F  INTERTYPE  in  good 
condition.  Box  1.52.  Waynesboro,  Pa. 
Phone  (717)  762-7161. 

IBM  1130  COMPUTER  WANTED— 
prefer  model  with  paper  tape.  Box 
773,  Eilitor  &  Publisher. 


Aimi^^lSTRATIVE 

ACCOUNTANT  j 

Metropolitan  daily  in  eastern  Wash-  | 
ington  state  has  fine  career  opportunity  | 
for  right  person.  Should  have  college 
accounting  major  and  five  years  ex-  I 
l>erience.  Knowleilge  of  budget  and 
creilit  control,  some  data  processing 
important.  Supervisory  experience  use¬ 
ful.  Excellent  l)enefit  programs.  Write 
Box  813,  Editor  &  Publisher. 

WESTERN  PENNSYLVANIA  offset 
daily  is  looking  for  a  Business  Manager 
whose  strong  area  is  display  advertis¬ 
ing.  First  effort  to  lie  directeil  toward 
organizing  and  retaining  ml  staff.  Ex¬ 
cellent  starting  salary.  Send  resume  to 
Fiox  855,  E<.litx>r  &  Publisher. 


HELP  WANTED 
CLASSIFIED  ADVERTISIISG 

CLASSIFIED  MANAGER  —  Superior 
13, .500  circulation  offset  daily  which  ap¬ 
preciates  the  value  of  classified  is  of¬ 
fering  substantial  salary  plus  liberal 
benefits  to  a  classified  specialist  com¬ 
bining  sales  and  management  ability. 
Located  in  one  of  New  England’s  most 
desirable  areas.  Please  apply  by  letter 
to  Donald  W.  Sprague,  Jr.,  The  Tran¬ 
script,  P.O.  Box  473.  North  Adams, 
Mass.  01247. 


CLASSIFIED  MANAGER  -  for  super 
Chicago  suburban  chain.  Sell  and  man¬ 
age.  G(nx1  salary  plus  commission  plus 
override  for  hard-working,  promotional 
man  or  woman  now  manager  or  assist¬ 
ant  ready  to  move  up.  Write  in  con¬ 
fidence.  Our  employees  know  of  this 
ad.  Box  823,  Editor  &  Publisher. 


CLASSIFIED  AD 
MANAGER 

It’s  not  a  promise  of  a  rose  garden, 
but  we  have  a  budiling  opportunity 
at  The  Patriot  Le<iger  in  Quincy,  Mass, 
for  managing  a  classifie<l  staff  of  18. 

The  iierson  we  seek  has  the  desire 
and  the  ability  to  continue  the  expan¬ 
sion  of  our  classified  growth  in  a 
high  potential  marketplace  south  and 
west  of  Boston.  Current  circulation 
is  more  than  71,000  and  still  climbing. 

Interviews  can  be  arranges!  at  the 
ANCAM  conference  in  Philadelphia. 
Direct  replies  to : 

j  A.  J.  Pranger,  Personnel  Manager 
The  Patriot  Le<lger 
13  Temple  St.,  Quincy,  Mass.  02169 


HELP  WANTED 

GREAT  WORKING  AND  LIVING 
NORTH  OF  THE  TENSION  ZONE 
Progressive  34,000  daily  newspaper  in 
expanding  market  seeks  aggressive,  ex¬ 
perienced  ail  salesman  in  a  state  col¬ 
lege  community  of  44,000  (108,000  total 
market).  G<xxl  salary,  incentive  plan 
plus  company  paid  lienefits.  Send  com¬ 
plete  resume  to  Mark  Atkinson,  Adv. 
Dir..  Eau  Claire  Leader-Telegram,  701 
S.  Farwell  St.,  Eau  Claire,  Wise.  54701. 


NEWSPAPER  SERVICES 

NEED  MORE  HOME 
DELIVERY? 

If  so,  consider  a  change  of  pace  from 
routine  promotions!  Want  fast  and 
sustaining  results?  Uur  organization 
can  do  it  for  you.  Thanks  to  a  care¬ 
fully  planned  and  soundly  execute<1 
telephone  solicitation  program.  We  give 
you  that  increase,  at  a  most  reason¬ 
able  cost  per  subscription.  This  is  lie- 
cause  our  telephone  solicitation  metho<ls 
are  thorough  and  skillerl.  Backeil  by 
years  of  active  experience  in  this  spe- 
cializerl  field.  Call  or  write  for  further 
information 

ROBERT  NELSON  CAMPAIGNS 
361  Meadowbrook  Drive 
Huntingdon  Valley,  Penna.  19006 
(215)  WI  7-5215 


PRF.SS  ENGINEERS 

Newspaper  Press  Installations 
MOVING-REPAIRING— TRUCKING 
Expert  Service — World  Wide 
SKIDMORE  AND  MASON.  INC. 

1  Sherman  Avenue 
Jersey  City,  N.J.— 07307 
(AG  201)  659-6888 


PRESS  TIME  AVAILABLE 

PRESS-TIME  AVAILABLE 
Also  Complete  Composition 
and  Make-up  Facilities 
6-unit  Goss  Community  press  with 
Suburban  and  Community  folders  cap¬ 
able  of  printing  24  standard  and  48 
tabloid  pages;  collating  facilities. 
Good  press-time  available  every  day 
including  Wednesday.  Bob  Schultz 
(AC  201)  647-1180.  Recorder  Publish¬ 
ing  Co.,  Stirling,  N.J. 


CIRCVLATION  | 

ASST.  CIRCULATION  MANAGER  ' 
with  potential  to  grow  on  fast-paced  | 
evening  daily,  medium  size.  Must  have 
gixxl  sales  reconl,  analytical  anil  people 
skills.  Willingness  to  innovate  a  must. 
Box  794,  Editor  &  Publisher. 

CIRCULATION  MANAGER  Progres¬ 
sive  Midwestern  100,000  daily  with 
morning,  evening  and  Sunday  eilitions 
seeks  top  administrator  to  take  charge 
of  all  phases  or  circulation.  Must  have 
solid,  proven  ex|>erience  with  desire  to 
work  as  part  of  management  team. 
Challenging  opportunity  for  energetic 
person.  Excellent  salary  and  fringe 
lienefits.  Send  resume  in  strictest  con¬ 
fidence  to  Box  726,  Fxlitor  &  Publisher. 

CIRCULATION  MANAGER  —  East  j 
coast  evening  daily  Zone  1,  40,000  cir-  I 
culation,  has  immeiliate  opening  for  | 
experienceil  circulation  manager.  Must 
l>e  strong  on  department  supervision. 
ABC  and  all  phases  of  circulation 
management.  This  is  a  rare  opportun¬ 
ity  to  join  an  established  organization 
that  offers  an  excellent  future.  Write 
Box  769,  Editor  &  Publisher. 

CIRCULATION  MANAGER  for  18,500 
morning  <!aily  lo<*ated  in  the  heart  of 
Northwest  Pennsylvania’s  vacation 
area.  Home  of  Allegheny  College  and 
many  diversified  industries.  Progres¬ 
sive  growing  community.  Just  com- 
pleteil  total  conversion  to  offset  pro¬ 
duction.  Present  manager  will  retire 
al>out  October  1.  Write  E.  1.  Bates. 
The  Meadville  Tribune,  Meadville,  Pa., 
giving  education,  experience  and  ref¬ 
erences. 

CIRCULATION  MANAGER  -  Fast 
growing  daily  operation.  Area  2.  Box 
834,  Eiiitor  &  Publisher. 

CIRCULATION  MANAGER  for  grow¬ 
ing  trade  journal.  Neeil  planning  de¬ 
velopment  and  promotion. 

(213)  465-7017. 


COMPOSING  ROOM 


ALUAROUND  PERSON  needeil  in 
composing  room  for  me<lium-size<l  daily. 
<Iay  side,  some  lino  experience.  Send 
resume  to  Carl  A.  Baum,  The  Gettys¬ 
burg  Times,  Box  53,  Gettysburg,  Pa. 
17325,  c/o  Eilward  J.  Traverso. 


EXPERIENCBID  newspaper  printer, 
either  floor  man  or  ad  operator,  for 
ci>en  sh<>p  composing  room,  night  shift, 
(loixl  fringe  l)enefits.  Personnel  Man¬ 
ager,  Meriden  Reconl,  Meriden,  Conn. 
06450.  No  phone  calls  accepted. 


DISPLAY  ADVERTISING 

EXCELLENT  OPPORTUNITY  for  top- 
noteb  display  salesman  strong  on  sales 
and  layout  to  service  new  and  estab- 
lisbed  accounts  for  offset  paper.  Must 
have  marketing  orientation,  adminis¬ 
trative  ability  and  promotion  skills. 
Job-boppers  please  don’t  apply!  Write 
Mr.  Signer.  913  S.  Florida  Ave.,  Lake¬ 
land,  Fla.  33803  or  Pb :  (813)  688-8508. 

SMAI.L  NEW  ENGLAND  DAILY  bas 
opening  for  advertising  salesman  with 
management  potential.  Excellent  op¬ 
portunity  for  superior  selling  ability. 
Write  Box  722,  Editor  &  Publisher. 


NORTHERN  ILLINOIS  30.000  plus 
daily  needs  salesman  wbo  can  layout, 
sell  and  service  an  expanding  market. 
Fine  working  conditions,  good  salary, 
benefits.  Write  full  details  to  Box  782, 
E<litor  &  Publisher. 


ADVB7RTISING  MANAGER  for  twice 
weekly  suburban  paper.  Zone  2.  Must 
!■€  ambitious,  have  proven  sales  record. 
We  want  a  professional  who  is  ready 
to  move  up  to  management  level, 
ilirect  a  staff  and  plan  an  imaginative 
sales  program  for  a  fine  newspaper.  A 
real  opportunity  for  the  career  or- 
iente<I.  Box  800,  E<litor  &  Publisher. 


ADVERTISING  EXECUTIVE  for  wide¬ 
ly  known  Northeastern  suburban  news¬ 
paper  group.  Outstanding  communities 
unusual  opportunity  for  person  with 
newspaper  marketing  experience.  Box 
840,  Editor  &  Publisher. 


NEWSPAPER  MAN  OR  WOMAN  to 
handle  ads  and  do  news  for  award 
winning  South  Carolina  university 
town  weekly.  Experience  preferred. 
Will  consider  journalism  grad  inter- 
este<l  in  both  advertising  sales  and 
service  and  news.  About  two-thirds 
time  in  advertising,  one-third  in  news. 
Send  complete  details,  including  snap¬ 
shot  and  salary  requirements  in  con¬ 
fidence.  Box  804,  Editor  &  Publisher. 


EXPERIENCED  AD  SALESMAN  who 
can  take  charge  of  small  department 
on  modern  offset  Connecticut  daily. 
Must  be  able  to  motivate  and  dir»;t 
staff  with  own  sales-managerial  abili¬ 
ties;  strong  on  layout  and  design.  Con¬ 
tact  John  M.  Slocum,  Associate  Pub¬ 
lisher,  Winstead  (Connecticut)  Evening 
Citizen. 

ADVERTISING  MANAGER,  .5000  cir¬ 
culation  semi-weekly  and  expanding 
shopper.  Above  average  position  for 
above  average  i>erson.  Salary  to  $10,- 
000.  more  if  you  are  capable,  can 
mark  tvpe  and  really  manage.  Salem 
Times-Commoner,  Salem,  Ill.  62881. 

ADVERTISING  SALESMEN  n^ed 
in  West  Texas,  New  Mexico.  Arizona 
and  Southern  California  on  going, 
growing  monthly  travel  and  recreation 
newspaper  covering  the  entire  South- 
I  'vest.  Top  positions  open  to  ton  people. 
I  If  you  are  a  go-getter,  write;  Out¬ 
doors  in  the  ^uthwest,  2331  Wyoming, 
El  Paso.  Texas  79903. 


ADVERTISING  SALES 

Suburban  newspaper  group  in  Kansas 
City  area  looking  for  experienced  sales¬ 
man.  We're  growing  by  leaps  and 
bounds.  Need  a  motivated  self-starter 
who  knows  how  to  sell  the  suburban 
retailer.  Excellent  opportunity  and 
company  benefits.  Suburban  sales  ex¬ 
perience  preferred.  Write  Box  844, 
E<Utor  &  Publisher. 


START  A  NEWSPAPER.  Continue 
50%  and  30%  growth  past  2  years  on 
another.  This  is  an  unusual  challenge 
for  leadership  and  sales  results.  We 
have  two  military  newspapers  (weekly 
and  bi-weekly)  needing  an  advertising 
manager.  Require  energy  and  stability 
for  a  career  building  position.  Contact 
Bill  Sheldon,  The  S^hag,  Box  601, 
Virginia  Beach,  Va.  23451.  (703)  425- 
7314. 


OFFSETT  DAILY  Zone  8  seeks  ambi¬ 
tious  salesman  callable  of  managing 
department  in  2-3  years.  Prefer  appli¬ 
cants  from  Zones  6. 7, 8,9.  Selling,  lay¬ 
out  abilities,  proven  record  required. 
Opportunity  to  advance  in  suburban 
newspaper  chain.  Resume  to  Box  859, 
Elditor  &  Publisher. 


NEWSPAPER  AD  SALESMAN 
Opportunity  for  ambitious,  experienced 
self-starter  in  our  advertising  sales 
department.  Join  group  of  aggressive, 
creative  people  pix^ucing  New  Jersey’s 
outstanding  sales  growth  newspaper. 
Salesmen  backed  by  art.  layout  people 
and  all  contemporary  aids.  Salary  plus 
incentive  bonus  plan,  mileage,  company 
paid  benefits.  Call  or  send  resume  to 
Personnel  Manager,  The  Home  News, 
123  How  Lane.  New  Brunswick,  N.J. 
08903.  (201)  545-4000. 

FULLY  EXPERIENCED  display  ad¬ 
vertising  salesman  with  strong  back¬ 
ground  in  layout  and  proven  sales  abil¬ 
ity  is  needed  for  Chart  area  1.  Salary 
and  fringes  better  than  most.  Write 
Box  841,  Elditor  &  Publisher. 
Applications  from  all  races  desired. 
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HELP  WANTED 


DISPLAY  ADVERTISING 


HELP  WANTED 


EDITORIAL 


HELP  WANTED 


MANAGEMENT 


HELP  WANTED 


PROMOTION 


ADVERTISING  SALESMEN,  retail 
and  classified,  for  daily  newspapers  in 
E&P  Zones  5,  7  and  8.  Send  complete 
typewritten  resume,  references  to  In¬ 
land  Daily  Press  Assn.,  100  West  Mon¬ 
roe,  Chicago,  III.  60603. 

ADVERTISING  DIRECTOR  —  Highly 
motivated,  with  sales  and  managerial 
ability  for  rapidly  expanding  daily. 
Retail  and  national  experience.  For  a 
“live- wire”  only.  Area  2.  Box  837, 
Editor  &  Publisher. 

MIDWEST  NEWSPAPER  GROUP 
needs  energetic,  aggressive  ad  managers. 
10,000  to  20,000  population.  Send  re¬ 
sume  to  Arnold  V.  Lund.  Shaw  News¬ 
papers,  Dixon,  Ill.  61021. 

ADVERTISING  MANAGER 

We  are  looking  for  a  dynamic  person 
with  suburban  sales  and  management 
experience.  Fantastic  opportunity.  Com¬ 
pany  benefits.  Zone  7.  Write  Box  848, 
Editor  &  Publisher. 


EDITORIAL 

LARGE  MIDWEST  DAILY  seeks 
health  science  writer.  Send  resume  to 
Box  770,  Editor  &  Publisher. 

OUR  EDITOR  NEBIDS  an  assistant 
who  will  eventually  work  into  a  city 
editor  position.  Our  publication,  a 
semi-weekly,  needs  expanded  news  cov¬ 
erage  in  a  county  of  40,000  population. 
Looking  for  aggressive  newsman  with 
ability  in  all  areas.  J-Degree  required. 
Fringe  benefits.  Send  resume  to  Box 
174,  Editor  &  Publisher. 

CES'ITRAL  VIRGINIA  A.M.  expanding 
staff.  Has  immediate  openings  for  two 
reporters  with  at  least  2  years  experi¬ 
ence.  Good  salary,  fringe  benefits. 
Write  Box  777,  Editor  &  Publisher. 

ilDITOR — Seasoned,  progressive,  ag¬ 
gressive,  local-news-mind^.  For  grow¬ 
ing  medium-sized  daily.  East.  State 
salary  requirements.  Box  793,  Editor 
&  Publisher. 

MANAGING  EDITOR 

18,000  PM  offset  in  Zone  4  wants  a 
manager  and  not  just  a  self-starter 
and  doer.  Research,  plan  and  design 
news  coverage  and  staff  for  one  of  the 
fastest  growing  dailies — and  communi¬ 
ties — in  the  Southeast.  We  want  a 
Managing  Editor  who  can  develop  next 
month's  and  next  year's  product  and 
concentrate  his  people-handling  talents 
on  training  and  motivating  others  to 
make  today's  product  increasingly  bet¬ 
ter.  Normal  staff  of  14  includes  city 
and  wire  editors.  Pay  and  fringes 
commensurate  with  your  ability. 
cellent  family  location.  Send  resume  to 
Box  831,  Editor  &  Publisher. 

REPORTER — Expansion  provides  op¬ 
portunity  for  experienced  reporter  on 
75,000  morning  -  evening  -  Sunday  in 
Region  3.  Only  pros  need  apply.  State 
salary  and  full  background  in  resume 
to  Box  806,  Editor  &  Publisher. 

COPY  DESK — Versatile  experienced 
deskman  for  morning  newspaper  in 
Massachusetts.  Minimum  of  5  years 
experience  on  a  daily.  Send  resume  and 
salary  requirements  to  Box  791,  Editor 
&  Publisher. 

REPORTERS,  DESKMEN  for  daily 
newspapers  in  E&P  Zones  5,  7  and 
8.  Experienced  or  qualified  beginners. 
Send  complete  typewritten  resume, 
references  to  Inland  Daily  Press  Assn., 
100  West  Monroe.  Chicago,  Ill.  60603. 

SPORTS  EDITOR-REPORTER  for 
award  winning  South  Carolina  semi- 
weekly.  Must  be  a  producer.  Send  com¬ 
plete  details,  including  snapshot  and 
salary  requirements.  Box  801,  Editor 
&  Publisher. 

NEWS  EDITOR,  U.S.  Virgin  Islands. 
Small  daily  (5  days)  to  start  publica¬ 
tion  Fall  1972.  Retired  editor  who  may 
desire  to  work  1  to  5  years  or  a 
younger  person  with  experience.  Re¬ 
sponsibility  for  only  the  editorial  staff 
and  news  content.  Salary  and  benefits 
are  excellent.  Best  climate  and  beaches 
in  the  world.  Send  resume  to  Press 
Inc.,  Box  1521,  St.  Thomas,  V.I.  00801. 


MAJOR  METROPOLITAN 

EAST  COAST  DAILY 
is  on  the  move  and  looking  for  top 
people — and  willing  to  pay  well  for 
right  persons.  Seeking  an  experienced 
reporter.  Also  a  hard-driving  editor 
looking  for  more  responsibility.  Write 
Box  836,  Editor  &  Publisher. 

EDITORIAL 

$12-20,000.  Several  i>ositions  in  news¬ 
letter  publishing  firm.  Top  accuracy, 
interpretive  ability.  Hill  trade  associa¬ 
tions.  Well  established,  sound  firm. 
Good  fringes;  stimulating  intellectual 
environment.  Fee  paid.  Resumes  please, 
to: 

Jeanne  Hale  Personnel 
905  Natl.  Press  Bldg.,  Wash.  D.C.  20004 

NEWLY-OFFSET  afternoon  daily,  cir¬ 
culation  16M,  needs  experienced  copy 
reader.  Write  Box  847,  Editor  &  Pub¬ 
lisher. 

WANTED:  Three  journalists  with  drive 
and  ambition  capable  of  serving  as  or 
becoming  bureau  chief,  area  editor  or 
special  assignment  writer.  Join  a  young 
staff  noted  for  its  excellence.  Contact  1 
John  Hammack,  Managing  Editor. 
Sandusky  Register,  314  W.  Market  St., 
Sandusky,  Ohio  44870, 

EDITOR— Good  opportunity  with  30M 
Michigan  weekly  for  person  already  ex¬ 
perienced  in  all  the  basics  in  news- 
papering  ,  .  .  copy  editing,  headline 
writing,  creative  layout,  photographic 
awareness  and  some  staff  motivation. 
An  accomplished  leader-type  with  room 
to  grow  who  will  take  our  11  com¬ 
munity  area  toward  a  greater  aware¬ 
ness  of  real  journalism  without  losing 
touch  with  the  smaller,  important  fac¬ 
ets  of  the  readership.  And  one  who 
will  package  that  responsibility  with 
imagination  and  impact.  Box  849,  Edi- 
I  tor  &  Publisher. 


NEWSPAPER  SUPPLIES  PRODUCT 
Manager.  Fast  growing  division  of  mul¬ 
ti-billion  dollar  company  seeks  an  ag¬ 
gressive  individual  to  stimulate  and 
direct  pressroom  supply  sales  effort  to 
newspapers.  Good  knowledge  of  press¬ 
room  ot)erations  a  must :  supply  sales 
experience  beneficial.  Contact  booth 
No.  1025  at  ANPA/RI  Show  or  write 
to  R.  E.  Schnyer,  Ideal  Roller/ W.  R. 
Grace  &  Co.,  2512  West  24th  Street, 
Chicago,  Illinois  60608. 

MISCELLANEOUS 

OPENINGS  IN  PENNSYLVANIA.  Ex- 
perienced  advertisinp:  and  production 
personnel.  Write  Pennsylvania  News¬ 
paper  Publishers’  Association,  2717  N. 
Front  St.,  Harrisburg,  Pa.  17110. 


PRESSROOM _ 

EXPERIENCED  PRESSMAN  to  oper¬ 
ate  Goss  offset  press  or  similar  offset 
press,  with  knowledge  of  camera,  in 
Caribbean.  Write  to:  A.  M.  Koppe.  610 
Fifth  Ave..  New  York.  N.Y.  10020. 


WEB  OFFSET  PRE5SSMAN  wanted. 
Goss  Community  or  Suburban,  experi¬ 
ence  preferred.  News-Sun,  Box  280, 
Sun  City,  Ariz.  85351.  (602)  933-0114. 


JOURNALIST 

News  organization  with  a  distinguished 
reputation  seeks  a  senior  journalist 
who  can  meet  its  demanding  standards. 
This  man  or  woman  will  take  charge 
of  a  Wall  Street  office  and  will  be  a 
self-starter  who  will  need  little  direc¬ 
tion  from  the  central  news  desk.  Com- 
pletc_  coverage  of  the  Wall  Street  com¬ 
munity  from  the  brokerage  houses  to 
the  Stock  Exchanges  will  be  required. 
Heavy  emphasis  will  be  placed  on.  the 
development  of  exclusive  stories  and  in¬ 
terviews.  We  are  not  necessarily  seeking 
a  journalist  with  a  heavy  financi^ 
background  but  a  clear  understanding 
of  Wall  Street  would  be  helpful.  Gen¬ 
eral  news  journalists  with  successful 
investigative  reporting  backgrounds 
will  be  seriously  considered.  Salary  will 
be  excellent  for  the  right  person.  Send 
resume  and  salary  history  to  Box  851, 
Editor  &  Publisher. 

AN  EQUAI.  OPPORTUNITY  EUPLOYER 


ENGINEERING 

EXCELLENT  NEWSPAPER  engineer¬ 
ing  opportunity  at  corporate  staff  level. 
Offset  press  and  composition  e<iuipmcnt, 
planning  and  building.  Send  resume  to 
Josei>h  J.  Gross,  Director  of  Personnel, 
Panax  Newspapers,  P.O.  Box  289,  East 
Lansing,  Mich.  48823. 


PRODUCTION 

ASST.  PRODUCTION  MANAGER 
Night  assistant  neoled  for  morning- 
evening-Sunday  metropolitan.  Excep¬ 
tional  growth  opportunity  for  experi¬ 
enced  supervisor  with  technical  degree 
and  strong  all  round  mechanical  back¬ 
ground,  particularly  in  ITU  composing 
room.  Requires  successful  experience  in 
conversion  to  cold  type  operation.  Send 
resume  with  salary  requirements  to 
Box  788,  Editor  &  Publisher.  Please 
indicate  availability  for  inter\’iews  at 
ANPA/RI  convention  in  Atlantic  City. 

PRODUCTION  MANAGER 
We  need  a  go-getter  with  working 
knowledge  of  cold  type  composition 
equipment,  paste-up,  camera,  press. 
Join  a  young  management  team  on  a 
fast  growing  11,000  circulation  Florida 
Blast  Coast  daily.  Send  resume  with 
experience  and  salary  requirements  to 
Marvin  DeBolt,  P.O.  Box  69,  Ft. 
Pierce.  B'la.  33450.  Ph:  (305)  461-2050. 

PRODUCTION 
i  PERSONNEL 


PROMO'nONS  MANAGER  for  100.000 
circulation  newspaper  in  growing 
Southwestern  city.  Please  apply  Box 
835,  Blditor  &  Publisher. 


PUBLIC  RELATIONS 

TOP  NEWS.  FEATURE  WRITER  for 
full-time  position  in  medical  socio¬ 
economic  area.  Central  Pennsylvania. 
Send  background,  samples.  salary 
needs  to  Box  EE,  Hershey,  Pa.  17033. 


SALES  REPRESENTATIVE 
A  rare  opportunity  for  a  highly  moti¬ 
vated  and  ambitious  individual.  Earn¬ 
ing  potential  of  this  position  truly 
unlimited.  Products  include  full  range 
of  protiuction  supplies  and  equipment 
for  all  newspaper  production  depart¬ 
ments.  Territory  includes  part  of  In¬ 
diana  and  the  states  of  Illinois,  Wis¬ 
consin,  Minnesota  and  the  Dakotas. 
Well  established  following  with  tre¬ 
mendous  growth  potential.  Present  rep¬ 
resentative  retiring.  Prefer  person 
with  background  in  photo-composition 
from  a  major  daily  within  the  area — 
but  above  all  ambitious  and  capable  of 
representing  a  company  in  a  high 
calibre  manner.  Liberal  salary,  com¬ 
mission  and  fringe  benefits.  Blxpense 
account  and  automobile.  Apply  New 
England  Newspaper  Supply  Co..  Mill- 
bury.  Mass.  01527.  (617)  865-5205. 


SALES  MANAGEMENT 

EXCELLENT  OPPORTUNITY  for 
proven  Sales  Mana$;er  in  dynamic, 
trrowinj?  newspaiwr.  Must  have  proven 
record  in  training,  promotions  and 
manatfement.  Excellent  salary,  com¬ 
pany  benefits,  plus.  Send  resume  and 
covering  letter  to  Box  758,  Editor  & 
Publisher. 


Positions 
Wanted  •  •  • 

ACADEMIC 


MA  IN  JOURNALISM  desires  teaching 
position  in  either  Journalism  or  Eng¬ 
lish.  Year's  teaching  and  five  years 
newspaper  experience.  Resume.  Box 
820,  Blditor  &  Publisher. 


ENGRAVING 


ENGRAVING  FOREMAN 
Morning- Evening-Sunday 
Daily  Newspaper 

In  top  40  in  country  color  advertising — 
strong  in.  editorial  color  too — volume 
production  engraving  because  of  cold- 
type  composing  room.  Also  commercial 
work.  Must  have  all  phases  engraving 
skills — strong  on  color  work — camera — 
ability  to  organize  and  direct  work 
force.  Union  or  Non-union.  Good  salary 
and  benefits.  Excellent  city  living  con¬ 
ditions.  Top  flight,  knowledgeable  man¬ 
agement  associates.  Chart  area  7.  Reply 
Box  845,  Blditor  &  Publisher. 


TITLE  AREA  SALARY 

Production  Mur.  2  $20-25,000 

A«st.  Production  Mzr.  2  20-24.000 

Asst.  Production  Msr.  5  20-23,000 

Mechanical  Supt.  9  20-23.000 

Asst.  Production  Mur.  9  18-22,000 

Asst.  Production  Msr.  5  10-22.000 

Production  Engr.  (Corp.l  5  10-22.000 

Superrisor-Machinist  5  10-20.000 

As-st.  Production  Mgr.  4  15-20.000 

Production  Manager  5  15-18.000 

Production  Engineer  4  15-18.000 

Asst.  Foreman-Press  Rm.  2  15-18.000 

Staff:  Engr.— RAD  5  14-18.000 

Asst.  Supt. — Engraring  2  14-17.000 

.Staff  Engr.— Production  5  14-17.000 

Production  Mgr.  (weekly)  2  13-16.000 

Production  Mgr.  2  13-16.000 

Night  Supv. — Comp.  Rm.  5  12-15.000 

Pres,sroom  Foreman  5  12-15,000 

Machinist  5  12-15.000 

Mallroom  Foreman  5  12-15.000 

Foreman— Engraving  Dept.  5  12-15.000 

Asst.  Foreman— Comp.  Rm.  5  12-14.000 

Composing  Rm.  Foreman  2  12-14.000 

Pressroom  Foreman  (wkly)  2  12-14.000 

Staff  Engineer  5  10-14.000 

Night  Pressroom  Foreman  9  11-13.000 

Composing  Room  Foreman  5  10-12.000 

Production  Staff  Engr.  9  10-12.000 

Asst,  to  Prodn.  Dir.  5  9-11.000 

Production  Engineer  2  8-10.000 

Staff  eng{neer(s)  tl2-lS,000 

Visit  our  booth  at  ANPA/RI— #1059 
All  positions  fee  paid.  Interested  in- 
dividnals  should  send  resume  to: 
Patrick  J.  Quinn,  Jr. 

GORDON  WAHLS  CO. 

Executive  Search  Consultants 
33  West  Second  Street 
Media.  Pennsylvania  19063 
(215)  665-0800 


1  ’ioirood  ADMINISTRATIVE 

9  18^2:000  NEWSPAPER  REPRESB^ITA'nVE  — 

5  16-22.000  1  0  years,  plus  full  newspaper  national 

'.)  5  16-22.000  and  display  background,  seeks  a  new 

4  15  20  000  horizon.  Another  firm  or  daily  news- 

5  IsTs  000  l'*tl*t,  national  and/or  displav  man- 

4  15-18’ooo  nscr.  Degree,  experience,  creative.  Re¬ 
tt.  2  15-18!ooo  sume,  excellent  references.  Let's  talk! 

5  14-18.000  Box  858,  Blditor  &  Publisher. 

2  14-17.000  _ _ 

;ly)  2  13-16!ooO  I'VE  BEEN  IN  the  newspaper  busi- 

2  13-16.000  ness  all  my  life  and  wish  to  get  back 

5  Age  41.  Write  Charles  W.  White, 

5  2875  Cliffridge  Ct.,  La  Jolla.  Calif. 

5  12-15  000  92037.  or  call  (714)  453-2876. 

ept.  5  12-15'.000  - - — 

s”"'  2  12-14  000  general  MANAGER  of  20,000  cir- 

kly)  2  12-14!ooo  culation  daily  with  8  year  record  of 

5  10-14.000  achievement.  Strong  in  management, 

ssn  9  11-13.000  editorial  direction,  labor  relations,  cir- 

9  10  12  000  oulation.  Seeking  a  move  because  of 

5  *9-11  000  change  in  ownership  and  philosophy  of 

2  8-10  000  newspaper.  Available  for  interview  at 

ANPA/RI.  Box  629,  Editor  &  Pub- 
tniS.OOO  lisher. 

ANPA/RI— #1059  LOT  MY  PRODUCTIVE  25  years  of 

laid.  Interested  in-  ad  management  experience  benefit  you  I 

id  resume  to:  ^  confident  of  lineage  increases. 

Also  save  you  money!  As  publisher's 

Quinn,  Jr.  assistant,  general  manager,  ad  di- 

iji  r  rector,  display  or  classified  manager. 

V/\MLo  I  will  be  in  New  England  area  June 

-/-l  25-30.  Please  phone  (219)  875-7664 

^  J  "  after  5  P.M.  or  all  weekend  to  arrange 

!cond  Street  mutually  important  interview.  Or 

lylvania  19063  write  Rt.  1,  Box  362-4,  Elkhart.  Ind. 

>66-0800  46514. 
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Positions  Wonted... 

PERSONNEL  AVAILABLE  FOR  ALL  NEWSPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


ADMINISTRATIVE 

PUBLISHER.  GENERAL  MANAGER, 
Editor,  reared  on  small  daily,  over  20 
years  experience,  graduate  work  jour¬ 
nalism,  active  many  trade  associations, 
employed  corporate  public  relations, 
seeks  return  to  "First  Love” — news- 
papering.  Phone  (312)  837-8539  for  re¬ 
sume  or  interview. 


GENERAL  MANAGER.  Ad  Director, 
Publisher.  Un-matched  13  year  record, 
experience.  Box  856,  Editor  &  Pub¬ 
lisher. 


_ CIRCULATION 

PROFESSIONAL  EXPERIB^^CE;  Tele¬ 
phone,  boy  crews  and  adult  footman 
crews.  Any  Zone.  P.O.  Box  448,  Mil¬ 
pitas,  Calif.  95131. 


PLANNING  TO  GO  DAILY  in  the 
near  future?  Have  the  knowledge  and 
experience  to  organize  circulation  de¬ 
partment.  increase  sales  and  revenue 
within  the  first  year.  Willing  to  relo¬ 
cate.  Box  850,  Editor  &  Publisher. 


COMPOSING  ROOM 

MANAGER  OR  ASSISTANT.  12  years 
newspaper  and  book  offset  composition 
experience.  Young  (32),  mature,  family 
man.  Box  825,  ^itor  &  Publisher. 


DISPLAY  ADVERTISING 

UNIVERSITY  OF  OKLAHOMA  Grad, 
BA  in  Journalism,  ’72,  available  July 
1.  Seeking  association  with  aggressive 
new8pat>er  organization.  Willing  to 
work,  learn  and  advance.  Offset  small 
daily  experience  in  display  advertising 
sales  and  layout,  news,  sports  and 
photographic  departments — but  specialty 
is  display  advertising.  Staff  experience 
on  college  daily.  Single.  24  years  old. 
Member  Army  reserve.  References  and 
picture  furnished  on  re<iuest.  Box  852, 
Editor  and  Publisher, 


EDITORIAL 

JILL-OF-ALL-BEATS,  24,  seeks  re¬ 
porting  job  on  daily  which  needs  gal 
who  likes  writing  features,  hard  news, 
even  sports.  Experience.  Degrees.  Pre¬ 
fers  start  in  fall.  Box  734,  Editor  & 
Publisher. 


MICHIGAN  STATE  J-grad  seeks  job 
as  reporter.  Female.  Exi)erience  on  a 
do-everything-weekly.  Write  Box  764, 
Eklitor  &  Publisher. 


FRUSTRATED  reporter-photographer, 
former  small  daily  editor,  seeks  return 
to  desk.  Can  handle  any  job,  any 
place.  Box  833,  Editor  &  Publisher. 


COUGH!  WHEEZE  I  New  England 
publishers!  Open  your  hearts  to  tal¬ 
ented  pro  who  wants  to  trade  smog 
and  earthquakes  for  an  occasional 
power  failure.  Seek  editor  or  top  re¬ 
porting  slot.  15  years  all-around  ex¬ 
perience — makeup,  editing,  reporting, 
photography.  Family  man  looking  for 
permanent  spot.  Will  relocate  at  my 
expense.  Phone  (213)  662-7355,  or 

write  Box  765,  Editor  &  Publisher. 


LOCAL  COVERAGE  a  specialty.  Free 
me  from  state  government,  return  me 
to  a  weekly  editorship.  Box  761,  Edi¬ 
tor  &  Publisher. 


FORMER  COLLEGE  WRITING  in¬ 
structor  seeks  any  writing/ reporting 
position.  Interests  from  arts  to  social 
sciences.  Box  759,  Editor  &  Publisher. 


ENVIRONMENT  SPECIALIST,  three 
years  writing,  editing,  PR,  publica¬ 
tions,  freelance  experience ;  govern¬ 
ment,  university,  and  private  agencies. 
Seek  science  editor  or  broader  respon¬ 
sibility  in  daily,  magazine,  or  college 
PR.  JMA,  married,  age  25.  Years  give., 
no  clue  to  unique  qualifications  and  ex- 
I>erience  as  interpreter  of  environment 
scene.  Box  796,  Editor  &  Publisher. 

EDITOR  &.  PUBLISHER 


EDITORIAL 

SPORTSWRITER,  22,  BS  in  com¬ 
munications,  looking  for  position  with 
daily  pai)er  in  any  area.  Experienced 
in  covering  all  types  of  sports.  For 
resume  contact  Phil  Chardis,  84  Hop¬ 
kins  Rd.,  Ellington,  Conn.  06029.  Ph : 
(203)  875-6494. 


SPORTS  WRITER-EDITOR  with  12 
years  experience,  metro  and  suburban. 
Zone  9,  outstanding  references.  Back¬ 
ground  also  includes  house  organs  and 
public  relations.  Box  768,  Editor  & 
Publisher. 


COPY  EDITOR — East  Coast.  10  years 
PR :  15  years  newspai)er.  Box  350,  Edi¬ 
tor  &  Publisher. 


ENGLISH  GRADUATE  for  reporter/ 
photographer  on  weekly/small  daily,  or 
in  broadcasting.  Completing  military 
service  in  July  (Lt.-USNR)  ;  single. 
Know  I  can  write;  know  I  can  be 
timely  and  refreshing.  Will  trade  im¬ 
pressive  salary  for  solid  experience. 
Well-traveled,  intelligent.  Interests  in 
sports,  politics,  human  affairs.  Prefer 
Washington,  D.C.  area  but  will  re¬ 
locate  anywhere.  Let  me  sell  myself  to 
you.  Box  115,  Editor  &  Publisher. 


WRITER  -  REPORTER  -  Photographer. 
Experience,  Degree,  23,  married — any 
zone.  (618)  254-4115  May  29  through 
June  10  only.  Or  Box  798,  Eklitor  & 
Publisher. 


YOUNG  WRITER  with  MS  in  Jour¬ 
nalism  from  Elastern  university  anxious 
for  newspaper/magazine  work  in  Zone 
1  or  4.  Experienceil,  particularly  as  a 
feature  writer.  Good  photograi>her.  Ex¬ 
cellent  references.  Box  811,  Eklitor  & 
Publisher. 


VETERAN  EDITOR,  17  years  as  desk- 
man,  reporter,  wire  e*litor.  Looking  for 
prsition  on  copy  desk.  Any  zone.  Has 
mild  epileptic  condition.  Box  815,  Ekli¬ 
tor  &  Publisher. 


CAN  I  STREINGTHEN  your  editorial 
page  as  editor  or  associate?  I  offer: 
(1)  14  solid  years  in  news  rooms.  (2) 
10  years  in  university  education  in 
journalism  and  public  affairs,  (3) 
M.A.,  (4)  mature  judgment,  (5)  inde¬ 
pendent-moderate  to  liberal  viewpoint. 
Let  me  send  resume.  Box  824,  Editor 
&  Publisher. 


RECENT  HONORS  GRADUATE  with 
extensive  reporting  experience  in  col¬ 
lege  and  outside.  Can  also  handle  copy 
and  layouts.  Box  822,  Eklitor  &  Pub¬ 
lisher. 


WRITER,  28.  family,  BSJ  degree, 
seeking  e<litorial  slot.  Six  years  news¬ 
paper  and  advertising  experience.  Past 
positions  include  reporter,  copy  editor, 
city  e<litor,  news  editor,  radio/tv  script 
writer,  copy  w’riter  and  me<lia  con¬ 
troller.  Now  employed  in  Cincinnati, 
Ohio,  ad  agency.  I  want  to  relocate. 
For  resume,  write  Box  826,  Editor  & 
Publisher. 


SPORTS  EDITOR  (5,500  Florida  PM 
offset  6-day)  seeks  spot  on  larger  pa¬ 
per.  Hard  worker.  Desk  and  makeup 
exi>erience,  competent  writer.  Single, 
23.  no  military  obligation.  Box  818, 
Eklitor  &  Publisher. 


AWARD-WINNING  REPORTER.  34. 
15  years  experience:  writing,  editing, 
front  page  makeup.  Seeks  copy  editing 
post.  Any  zone.  Box  814,  Editor  & 
Publisher. 


NEED  STRENGTH  at  the  top?  News- 
editorial  executive,  50.  now  second 
man  with  200,000-plus  Southeast  daily, 
seeks  higher  responsibility.  Solid  lead¬ 
ership  experience  all  departments,  in¬ 
cluding  business.  Impressive  record  of 
press  awards,  civic  honors.  Standout  in 
ASNE  and  NCEW.  Offers  character, 
staff  motivation,  ideas,  good  writing, 
proven  judgment.  Here’s  a  chance  to 
get  the  right  man.  Box  '821,  E^ditor  & 
Publisher. 


REH’ORTER.  27.  Zone  2  metro,  sroks 
editorial  and  feature  writing  position. 
Liberal  with  conservative  streak.  Wide 
experience  in  and  out  of  journalism. 
Prefer  Zones  1.3,4.8,9.  Box  700,  Editor 
&  Publisher. 

for  June  3,  1972 


_ EDITORIAL 

25-YEAR-OLD  classical  music,  enter¬ 
tainment  and  art  critic  with  profes¬ 
sional  experience,  music  and  law  de¬ 
grees,  seeks  job  reviewing  on  newspai^er 
or  magazine.  No  geographical  prefer¬ 
ence,  Write  John  Harvith,  918  Packard 
#2,  Ann  Arbor,  Mich.  48104. 


CREATIVE  WRITER-Photographer 
seeks  magazine,  newspaper  job  involv¬ 
ing  travel,  foreign  especially.  Have 
broad  experience  on  prize  winning  col¬ 
lege.  weekly  ne\vspai)ers.  Will  be  24  in 
November.  Have  BA,  major  in  Journal¬ 
ism.  Box  838,  Editor  &  Publisher. 


HAVE  JUST  EINDED  year’s  stint  as 
acting  managing  editor  of  700,000  cir¬ 
culation  (offset)  Asia  magazine.  Brit¬ 
ish,  ex-Fleet  Street  feature  writer  and 
ex-deputy  features  editor  British  na¬ 
tional  magazine.  Airmail  offers  Smul- 
len,  J20,  Ghee  On  Bldg.,  24  East  Point 
Rd..  Hongkong. 


EXPERIENCED  LIBRARIAN,  medium 
and  large  papers,  seeks  position  in 
Zones  9  or  8.  Daily  or  magazine.  Box 
846,  Eklitor  &  Publisher. 


DESKMAN,  31 :  went  off  on  wrong 
track;  a  bit  rusty  but  still  eager:  fair 
background,  nothing  major:  would  like 
crack  at  career  spot.  Anywhere.  Sam 
Bianco.  173  W.  88th,  New  York,  N.Y. 
10024. 


EXPERIENCED  SPORTS  editor  seeks 
similar  position  on  PM  newspaper.  MA 
E'ellowship  winner.  Please  write  Wes 
Dumont,  14  Elast  Second,  Room  514, 
Hutchinson.  Kansas  67501. 


SEEKING  COPY  EDITOR  position.  9  j 
years  experience  as  reporter,  copy  edi-  ■ 
tor  and  wire  eclitor.  Box  854,  Eklitor  &  I 
Publisher. 


INVESTIGATIVE  REPORTER,  re¬ 
turned  Peace  Corps  volunteer,  J-degree 
plus  5  years  experience  and  fluent 
Spanish.  Phone  (309)  462-2080.  110 

Lincoln.  Abingdon,  Ill.  61410. 


HONORS  J-GRAD,  26.  with  2  years 
reporting,  copy  desk  experience  on  top 
college  daily  seeks  starter  spot;  any 
phase,  any  zone.  Box  860,  Editor  & 
Publisher. 


I’LL  GIVE  YOU  A  Woman’s  Section 
that  covers  and  communicates  the  is¬ 
sues  of  real  concern  to  women  today- 
in  return  for  the  staff  to  do  them. 
Proven  administrator.  Don’t  reply  un¬ 
less  you  believe,  as  I  do.  that  women’s 
pages  are  an  integral  part  of  a  news¬ 
paper  and  can  serve  as  a  vital  force 
for  good  within  a  community.  Box  862, 
Eklitor  &  Publisher. 


SPORTS  WRITER-EDITOR.  Experi¬ 
enced.  efficient,  dedicated.  Box  752, 
Eiditor  &  Publisher. 


EDITORIAL 

VERY  GOOD  WRITER,  33,  wants  to 
help  others  improve  their  writing  and 
continue  to  do  some  himself.  Major 
daily  background,  some  editing  and 
managng  experience.  North  preferred, 
size  unimportant.  Ph :  (305)  848-0958. 


YOUNG  EDITOR  of  weekly  seeks  to 
return  to  daily  reporting  or  editing, 
preferably  metro.  Four  years  as  daily 
reporter-photographer.  I'm  proud  of  my 
weekly.  Write  for  a  copy  of  it  and  my 
resume.  Box  863,  Eiditor  &  Publisher. 


1970  MARQUE7ITE  J-grad  just  out  of 
the  Army  seeks  challenging  reporting 
job.  Magazine,  radio,  and  photography 
experience.  Willing  to  work  and  accept 
responsibility:  will  locate  anywhere. 
Resume  and  clipping  available  upon 
re<iuest.  Patrick  D.  Sweeney,  RR#  2, 
Bloomington,  Illinois  61701. 


EDITORIAL  CARTOONISTS 

SENIOR  ADVERTISING  staff  artist, 
respected  metro  dailies,  interested  in 
applying  abilities  to  renewal  of  integ¬ 
rity  in  editorial  cartooning,  Nast  qual¬ 
ity.  24  years  consecutive  experience. 
Reliable.  Free  lance  or  position.  Sam¬ 
ples.  Box  853,  Editor  &  Publisher. 


_ FREE  LANCE 

I  EX-CAPITOL  HILL  aide,  veteran 
!  newsman  with  extensive  Federal  ag¬ 
ency  contacts,  available  for  reporting¬ 
writing  assignments  in  D.C.  Box  861, 
Eklitor  &  Publisher. 


PHOTOGRAPHY 

PHOTOGRAPHER  with  J-degree  and 
some  experience.  Can  handle  spot 
news,  sports,  features.  Also  darkroom 
work  and  some  reporting,  if  necessary. 
For  resume  and  photo  clippings  write 
Box  697,  Eiditor  &  Publisher. 


PKTTURE  EDITOR — National  magazine 
photographer,  38,  desires  spot  as  Pic¬ 
ture  Editor  or  Photo  Director  with  daiiy 
paper.  Experienced  all  areas  newspaper 
operation;  editorial,  photo,  administra¬ 
tive.  Box  843,  Editor  &  Publisher. 


PRESSROOM 


INITTATTVE,  ABILITY',  20  years  ex¬ 
perience.  Offset  and  letterpress  and 
latest  relief  plate  methods.  'Would  pre¬ 
fer  20,000  circulation  or  less.  Can  take 
charge  of  small  crew  as  assistant  fore¬ 
man.  Excellent  health  and  references. 
Married,  seeking  to  relocate  Zones  5,  2 
or  3.  Box  839,  Mitor  &  Publisher. 


E&P  Employment  Zone  Chart 

Use  zone  number  to  Indicate  location  without  specific  identificatlo.i 
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Shop  Talk  at  Thirty  By  Robert  U.  Brown 
Management  By  Objectives 


Eric  W.  Cheadle,  deputy  managing  di¬ 
rector  of  the  Thomson  Organization  Ltd., 
told  the  representatives  from  21  nations 
attending  the  International  Federation  of 
Newspaper  Publishers  (FIEJ)  in  Brus¬ 
sels,  Belgium,  that  “efficient  management 
control  is  not  inconsistent  with  successful 
journalism.” 

Cheadle  discussed  the  Thomson  philoso¬ 
phy  of  “Management  by  Objectives” 
(MBO)  ...  “a  tool  of  management  which 
can  make  a  significant  contribution  to  a 
viable  and  successful  business.”  It  is  not  a 
panacea,  he  said,  but  can  aid  in  efficiency. 
The  first  step  is  a  “continuous  program  of 
training  in  techniques  as  well  as  techni¬ 
calities,  from  the  board  room  dowm  to  the 
lower  rungs  of  the  managerial  ladder.” 

As  a  result  of  this  technique,  and  Lord 
Thomson’s  “drive  and  determination,”  he 
cited  the  success  of  the  Sunday  Times  of 
London  from  a  “declared  objective  of 
.naking  it  the  world’s  greatest  Sunday 
newspaper.” 

“From  a  paper  of  a  modest  10  to  12 
,.ages  in  1952  with  a  circulation  of  under 
naif  a  million  using  some  50  tons  of  news¬ 
print  each  week,  the  Sunday  Times  has 
grown  to  72  pages  and  a  current  circula¬ 
tion  of  a  million  and  a  half,  using  nearly 
1,000  tons  of  newsprint  every  week. 

“In  this  period  advertisement  revenue 
has  grown  from  £500,000  to  more  than 
£7,500,000  plus  another  £5,500,000  from 
the  colour  magazine.  Sales  revenue,  with 
the  paper  now  selling  at  eight  new  pence 
(more  than  five  times  the  1952  selling 
price)  has  escalated  to  the  point  where 
the  paper’s  viability  is  very  much  less 
dependent  on  advertisement  revenue. 

“And  the  reader  gets  infinitely  more 
value  for  his  money,  with  three  separate 
newsprint  sections  and  the  colour  maga¬ 
zine. 

“The  basis  of  this  success  has  been  the 
continuous  pursuance  of  aggressive  poli¬ 
cies  governing  editorial,  circulation  and 
promotional  activities.  .  . 

“Certainly,  we  in  the  Thomson  Organi¬ 
zation  have  tried  to  embrace  the  princi¬ 
ples  of  MBO  to  a  considerable  degree. 

“At  the  top  level  of  management,  in- 
depth  Review  and  Appraisal  meetings  are 
held  quarterly  at  which  each  operating 
group’s  performance  is  measured  against 
objectives.  These  appraisals  seek  to  exam¬ 
ine  not  only  profit,  but  cover  such  other 
important  aspects  as  manpower  planning, 
training  and  so  on.  We  operate  systems  of 
long-range  planning  and  budgetary  con¬ 
trol — incorporating  the  “rolling  plan”  by 
which  we  consider  not  only  what  hap¬ 
pened  in  the  last  quarter  but  also  the 
likely  effects  of  possible  changes  on  the 
remainder  of  the  year,  and  on  per¬ 
formance  two  years  ahead.  Every  quarter 
wc  add  another  quarter  to  our  Long 
Range  Plan. 

“At  operating  levels  much  attention  is 
paid  to  research  and  training.  Our  train¬ 
ing  facilities  are  designed  not  only  to 
enable  a  manager  to  improve  his  per- 
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formance  record  but  to  help  him  attain 
the  ‘job  satisfaction’  which  comes  with  the 
freedom  and  flexibility  of  the  individual  to 
make  his  personal  contribution  to  his  com¬ 
pany’s  progress  and  stature. 

“There  has  been  a  notable  upsurge  of 
training  for  management  and  higher  ex¬ 
ecutive  posts  in  Britain  in  recent  years, 
in  which  the  newspaper  industry  has  been 
in  the  forefront. 

“The  Newspaper  Society,  which  rep¬ 
resents  the  interests  of  more  than  80 
regional  daily  and  1200  weekly  newspa¬ 
pers  in  the  UK,  and  of  which  I  was 
President  in  1970-1971,  has  a  very  active 
Training  Department  working  closely 
with  some  of  our  foremost  Universities. 
Last  year  it  organized  nearly  60  separate 
courses  for  middle  and  senior  manage¬ 
ment  involving  600  executives  from  162 
regional  offices. 

“Similarly,  the  Newspaper  Publishers 
Association,  which  represents  UK  nation¬ 
al  newspapers,  has  a  major  stake  In 
training  and  operates  a  very  sophisticated 
system  which  trains  betw'een  300  and  400 
senior  executives  a  year.  It  also  operates 
a  Consultancy  Service  through  which  its 
Head  of  Training  gives  advice  to  individ¬ 
ual  managements  in  formulating  their 
own  internal  training  schemes. 

“Added  to  these  are  the  internal  train¬ 
ing  courses,  seminars  and  refreshers  run 
by  individual  publishing  houses. 

“We,  in  the  Thomson  Organization,  for 
example,  sponsor  headquarters  courses 
each  year  for  senior  management  and  a 
wide  variety  of  specialist  courses,  planned 
by  our  regional  personnel  departments  for 
production  executives,  circulation  and  ad¬ 
vertisement  salesmen,  accounting  staffs 
and  so  on. 

“Thus,  we  have  in  operation  throughout 
the  group,  a  continuing  program  by  means 
of  which  some  1500  employes  at  various 
levels  of  responsibility  are  undergoing 
some  form  of  training  in  any  one  year.” 

*  *  * 

Cheadle  said  that  the  computer  can  per¬ 
form  a  variety  of  important,  time-saving 
functions  but  he  warned  that  its  limita¬ 


tions  in  the  management  sphere  are  con¬ 
siderable  because  of  formidable  and  costly 
programming  problems. 

He  quoted  a  recent  survey  that  found : 

“70%  of  computer  users  are  disappointed 
with  the  results  achieved  by  automatic 
data  processing; 

“80%  of  all  installations  fail  to  show  an 
economic  return  on  investment; 

“40%  of  computer  users  suffer  a  signifi¬ 
cant  worsening  in  performance  in  the  key 
areas  of  their  business  where  computers 
ai-e  applied.” 

Reiterating  the  importance  of  training 
new  people  as  well  as  current  employes 
and  executives — “no  one  should  go  stale 
on  the  job”  ...  he  said: 

“On  both  sides  of  the  Atlantic  there  is 
growing  evidence  that  the  ‘cult  of  youth’, 
which  has  been  evident  in  many  board 
rooms  in  recent  years,  may  be  beginning 
to  lose  a  little  of  its  gloss.  Companies  are 
looking  less  to  the  young  management- 
scientist  who  claims  ability  to  increase 
profits  by  100  percent  in  five  years!  They 
will  settle  for  an  immediate  growth  rate 
of  about  six  percent  a  year  and  are  look¬ 
ing  for  men  of  mature  experience  to  help 
them  achieve  it.” 

• 

Cam  Watson  injured, 
wife  killed  in  car 
accident  in  Nebraska 

C.  Campbell  Watson,  71,  retired  West 
Coast  editor  of  Editor  &  Pijblishkr,  was 
injured  critically  and  his  wife,  Ruth,  was 
killed  May  23  in  an  automobile  accident 
near  Bushnell,  Nebraska.  They  were  on 
their  way  from  their  home  in  Berkeley, 
California,  to  a  college  reunion  in  the 
East. 

The  Nebraska  Highway  Patrol  said  the 
Wat.son  car  went  out  of  control  on  Inter¬ 
state  80  when  Mrs.  Watson,  who  was  driv¬ 
ing,  tried  to  pass  a  slow-moving  vehicle. 

Mrs.  Watson  was  a  foimer  vicechairman 
of  the  California  Republican  Central  Com¬ 
mittee  and  had  worked  for  Spencer- 
Roberts  and  Associates,  a  political  cam¬ 
paign  organization. 

Cam  Watson,  executive  editor  of  the 
Berkeley  Gazette  before  he  joined  E&P  in 
1945,  is  in  Memorial  Hospital  at 
Cheyenne,  Wyoming. 


the  media  brokers 


Brokers  of  Newspaper,  Radio,  CATV  &  TV  Properties 

Washington,  D.C.:  1100  Connecticut  Ave.,  N.W.  20036  (202)  393-3456 
Chicago:  1429  Tribune  Tower,  60611  (312)  337-2754 
Dallas:  1511  Bryan  Street,  75201  (214)  748-0345 
San  Francisco;  111  Sutter  Street,  94104  (415)  392-5671 
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Vffe  keep  repeating  ourselves. 


It's  getting  to  be  a  familiar  story. 
In  1971,  we  again  achieved  new 
record  levels  in  consolidated  sales 
and  revenues,  net  income  and 
earnings  per  share. 

Worldwide  sales  and  revenues 
totaled  $7.3  billion,  a  record 
high  and  an  increase  of  13%  over 
the  1970  sales  and  revenues  of 
$6.5  billion  as  restated  to  include 
companies  added  through  pooling 
of  interests. 


before  the  extraordinary  charge, 
amounted  to  $3.45,  compared  with 
restated  earnings  per  share  of 
$3.14  in  1970,  an  increase  of  10%. 
The  special  non-recurring  charge 
was  equivalent  to  60  cents  per  share. 


Increase  in  dividends 


For  the  eighth  consecutive  year, 
the  dividend  on  the  common 
stock  was  increased,  reaching  a  new 
annual  rate  of  $1.19  per  share, 
within  the  limitations  of  the  Wage 
and  Price  program. 

At  the  close  of  1971,  ITT's  man¬ 
ufacturing  backlog  had  reached 
a  new  high  of  $2.8  billion, 
compared  with  the  record  level 
of  $2.3  billion,  as  restated,  for  1970. 

Capital  expenditures  for  plant 
and  facilities  amounted  to  $654 
million,  marking  the  third  year  in 
which  such  outlays  exceeded  $500 
million. 

The  sales  and  revenues  figures  do 


ITT 

SERVING  PEOPEE  AND  NATIONS  EVERYWHERE 


New  high  in  income 

Consolidated  income  reached  a 
new  peak  of  $407  million,  before 
the  extraordinary  non-recurring 
charge  of  $70  million  to  cover  the 
uninsured  portion  of  our  investment 
in  Chile.  Such  earnings  increased 
12%  over  the  restated  1970  net 
income  of  $363  million. 

On  a  per-share  basis,  after 
recognition  of  all  common  stock 
equivalents,  earnings  for  the  year. 


not  include  Chilean  operations  nor 
the  premiums  and  revenues  of  the 
insurance  and  finance  subsidiaries. 
This  would  amount  to  $1.5 
billion  for  the  year,  and  represents 
an  increase  of  15%  over  the 
comparable  1970  results. 


Annual  report  available 

You  will  find  these  and  other 
results  detailed  in  our  1971  annual 
report. 

For  a  copy,  write:  Director  of 
Investor  Relations,  International 
Telephone  and  Telegraph 
Corporation,  320  Park  Avenue, 
New  York,  N.Y.  10022. 


From  AACHEN  to  ZYZZOGETON.  And  any  word 
in  between! 

Fourteen-year-old  Patty  Byrne,  representing 
The  Cleveland  Press,  will  get  the  first  of  Mr.  Webster’s 
words  at  the  National  Spelling  Bee,  June  5-9  in 
Washington,  D.C. 

Whoever  gets  the  last  will  be  called  champion. 

For  all  the  79  contestants  Bee  Week  will  be  the 
culmination  of  many  hours  of  study  and  competition. 

But  the  National  Spelling  Bee  is  more  than 
the  correct  spelling  of  words.  After  its  first  year  as 
a  sponsor,  the  Vancouver  (Wash.)  Columbian 
editorialized  recently: 

“We  agreed  to  put  on  a  regional  spelling  bee  partly 
because  we  know  how  important  spelling  is  to  effective 
communications  and  communications  is  our  business. 
We  were  hesitant  because  we  feared  that  spelling  bees 
and  spelling  might  be  out  of  fashion.  We  might  hold 
a  bee  and  no  one  show  up. 


“We  need  not  have  worried. 

“We  take  a  great  deal  of  pride  in  these  students' 
interest  and  proficiency  in  spelling.  Perhaps  it  is  not  a 
lost  art  after  all.’’ 

The  National  Spelling  Bee  has  no  way  of  reading  the 
minds  of  its  other  78  sponsors,  but  the  fact  that  in  our 
45-year  history  we’ve  never  had  more  sponsors 
indicates  they  might  feel  the  same  way. 

Scripps-Howard  Newspapers,  which  sponsors  the 
Spelling  Bee  with  leading  daily  and  Sunday  papers  from 
Miami  to  Honolulu,  is  proud  to  put  its  name  on  such 
a  worthwhile  program. 
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